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Charles  Nutt,  Executive  Editor,  The  Courier-News 
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Sundays  are  brighter,  better  and  newsier  in  Central  New  Jersey 
these  days.  The  Sunday  Courier-News  has  arrived. 

On  September  20,  Editor  Charles  Nutt  and  his  dedicated  news  team 
launched  a  lively,  colorful,  information-packed  Sunday  newspaper 
with  eight  comprehensive  news  sections.  , 

The  Courier-News  brings  readers  the  best  of  their  world. 

Sunday — and  everyday. 
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LULAC  proclaims 
The  San  Antonio  Light 
as  TEXAS'  BEST 


The  Light’s  “unbiased  and  professionai  journaiism”  has 
earned  it  the  distinction  of  being  named  Texas’  best  news¬ 
paper  by  the  League  of  United  Latin  American  Citizens. 

The  Light  is  happy  to  have  been  named  the  best  news¬ 
paper  in  the  state,  but  we  are  even  more  proud  of  the  fact 
that  the  LULAC  award  reaffirms  The  Light  as  the  newspa¬ 
per  for  ali  of  San  Antonio. 

San  Antonio,  We^re  Your  Paper. 


San  Antonio  Light 


Number  Two  in  a  Series 


Major  innovations  in  commercial 
aircraft  happen  for  three  reasons: 

Boeing,  McDonnell  Douglas, 
and  Airbus  Industrie. 

In  one  important  respect,  the  commercial  aircraft  indus¬ 
try  is  like  any  other  high-tech  business:  competition  leads  to 
better  products. 

Over  the  years,  Boeing  has  certainly  contributed  its 
share  of  technical  advances,  as  has  McDonnell  Douglas. 

Both  companies  presented  a  formidable  challenge  to 
Airbus  Industrie,  the  European  consortium  formed  in  1970. 

So  Airbus,  a  joint  effort  of  companies  in  Britain,  France, 
Germany,  and  Spain,  set  out  to  redesign  jetliners  from  the 
ground  up. 

Today,  Airbus  Industrie  leads  in  the  use  of  composite 
materials  both  lighter  and  stronger  than  metal  alone.  For 
wings.  Airbus  Industrie  introduced  a  new  design  that  reduces 
drag.  And  the  very  concept  of  twin-engine,  twin-aisle,  wide- 
body  aircraft  was  created  by  Airbus  Industrie. 

Such  Airbus  Industrie  inno  v  ations  as  wing  tip  fences  and 
efficient  fuel  management/center-of-gravity  control,  previ¬ 
ously  shrugged  off  by  our  competition,  are  beginning  to 
appear  in  their  aircraft. 

Airbus  Industrie  has  also  pioneered  major  advances  in 
aircraft  safety,  like  electronic  “fly  through  computer”  controls 
to  help  pilots  respond  faster,  the  world’s  first  automatic 
windshear  protection  system  (now  standard  on  all  Airbus 
Industrie  planes),  and  digital  automatic  flight  systems. 

In  short,  rather  than  being  derived  from  the  aircraft  of 
the  1960’s,  Airbus  Industriejetliners  are  designed  to  carry  you 
into  the  1990’s  and  beyond.  And  by  “pushing  the  envelope” 
of  aircraft  engineering.  Airbus  Industrie  gives  aircraft  man¬ 
ufacturers  an  incentive  to  build  better  planes. 

^AIRBUS  INDUSTRIE 


For  reprints  of  this  series,  write  to  “ThreeCotnpanies,”  Airbus  Industrie  of  North  America,  Inc.,  593  Herndon  Parkway,  Suite  300,  Herndon,  VA  22070. 
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NOVEMBER 

2-3— Gannett  Center  for  Media  Studies,  Economics  of  Sports  Coverage, 
National  Conference,  Columbia  University,  New  York  City. 

6-9— National  Association  of  Advertising  Publishers,  Fall  Conference,  The 
Waverly,  Atlanta. 

11-13— Audit  Bureau  of  Circulafions,Conference  and  Annual  Meeting,  Fair¬ 
mont  Hotel,  San  Francisco. 

11-14 — Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Chicago  Hilton 
and  Towers,  Chicago. 

11- 15— Arizona  Press  Association,  Fall  Convention,  Sheraton  Tucson  El 

Conquistador,  Tucson. 

12- 13 — New  Jersey  Press  Association  Annual  Meeting  and  Convention, 

Nassau  Inn,  Princeton, 

12-14 — New  England  Society  of  Newspaper  Editors,  Mystic  Hilton,  Mystic, 
Conn. 

12- 14 — Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 

American  Society  of  Newspaper  Editors,  Campus  Inn,  Ann  Arbor, 
Mich. 

13- 15 — Foundation  for  American  Communications,  Journalism  Ethics  Con¬ 

ference  for  Journalists,  Cosponsored  by  the  Meadows  Foundation, 
The  Houstonian  Hotel  &  Conference  Center,  Houston. 

16-19 — Inter  American  Press  Association,  43rd  General  Assembly,  Holiday 
Inn  Crowne  Plaza  Hotel,  Santiago,  Chile. 

SeminarsiWorkshopsIClinics 

NOVEMBER 

1- 7— American  Press  Institute,  Classified  Advertising  Managers,  Reston, 

Va. 

2- 6— ANPA  Newspaper  Color  Scanner  Operations  Seminar,  The  News¬ 

paper  Center,  Reston,  Va. 

5-7— Landon  Associates,  Circulation  Seminar  on  Single  Copy  Sales, 
Sheraton  Inn,  Evansville,  Ind. 

5- 7 — Wisconsin  Daiiy  Newspaper  Circulation  Managers  and  University  of 

Wisconsin  Journalism  Institutes:  Circulation  Marketing  Strategies  — 
Biueprint  for  Present  and  Future  Growth,  Wisconsin  Center,  Madi¬ 
son. 

6- 8 — Mid  America  Press  Institute,  Newsroom  Management  Seminar,  Cla¬ 

rion  Hotel,  St.  Louis. 

8-11— SNPA  Foundation,  Marketing  Newspapers,  Seminar,  St.  Petersburg 
Times,  St.  Petersburg,  Fla. 

8-13 — The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Newspa¬ 
per  Design  and  Typography,  St.  Petersburg. 

8- 1 8 — American  Press  Institute,  News  Editors  &  Copy  Desk  Chiefs,  Reston, 

Va. 

9- 11 — ANPA/ICMA/NPRA,  Circulation  Managers  Workshop,  Omni 

Georgetown,  Washington,  D.C. 

15- 18 — SNPA  Foundation  Seminar,  Layout,  Design,  Graphics,  Dallas. 

16 — Gannett  Center  for  Media  Studies,  Technology  &  Audience  Study 
Group,  Columbia  University,  New  York  City, 

16- 18 — ANPA/INMA,  Management  Skiils  for  Newspaper  Promotion  Work¬ 

shop,  Knickerbocker  Hotei,  Chicago. 

16-20— ANPA  Newspaper  Quality  Control  Seminar,  The  Newspaper  Center, 
Reston,  Va. 

19 — NENA,  Circulation  Customer  Service  Workshop,  Weston  Hotel, 
Boston. 

20-23— The  Poynter  Institute  for  Media  Studies,  Ethics  Center:  Applied 
Ethics  for  College  Journalists,  St.  Petersburg. 

29- 12/4— American  Press  Institute,  Promoting  the  Daily  Newspaper,  Reston, 

Va. 

30- 12/2 — ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Trade  Winds,  St. 

Petersburg. 

30-12/4 — ANPA  Web  Offset  Newspaper  Press  Operations  Seminar,  The 
Newspaper  Center,  Reston,  Va. 

DECEMBER 

3- 4 — Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar 

Columbia  University,  New  York. 

4- 6 — Atianta  Seminar  on  Photojournaiism,  Lanier  Plaza,  Atlanta,  Ga. 
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The  4th  Estate 

By  Doug  Borgstedt 


About  Awards 

Mencken  winner.  Paul  Greenberg,  editorial  page  editor 
of  the  Pine  Bluff  (Ark.)  Commercial  is  the  winner  of  the 
Baltimore  Sun’s  seventh  annual  H.L.  Mencken  Writing 
Award. 

Greenberg  received  $2,500  and  a  plaque  from  the  Sun. 

LSA  honors  Weinberg.  The  Leukemia  Society  of  Amer¬ 
ica  named  Hedy  Weinberg  of  the  Denver  Post  the  newspa¬ 
per  winner  in  its  annual  awards  competition.  The  award 
recognizes  journalists  who  have  helped  educate  the  public 
about  the  advancements  made  in  cancer  treatment 
through  leukemia  research. 

Zenger  Honor  to  Roberts.  Eugene  L.  Roberts  Jr.,  execu¬ 
tive  editor  of  the  Philadelphia  Inquirer  and  president  of 
Philadelphia  Newspapers  Inc.,  has  been  named  the  1987 
winner  of  the  University  of  Arizona’s  John  Peter  Zenger 
Award,  honoring  those  who  distinguish  themselves  in 
behalf  of  freedom  of  the  press  and  the  people’s  right  to 
know. 

Meilett  winner.  The  1987  Lowell  Mellett  Award  for 
outstanding  media  criticism  has  been  awarded  to  Eric 
Mink,  television  critic  for  the  St.  Louis  Post-Dispatch. 

The  Mellett  Award  was  created  in  1978  in  honor  of 
Lowell  Mellett,  a  Scripps  Howard  editor  and  syndicated 
columnist  who  died  in  1960.  Penn  State  University  has 
administered  the  award  since  1984. 

Student  press  champion.  David  Arnett,  former  editor 
TJC  Horizon,  student  newspaper  of  Tulsa  Junior  College, 
has  been  named  the  winner  of  the  national  Scholastic 
Press  Freedom  Award. 

The  award  is  given  to  a  college  or  high  school  student  or 
publication  that  contributes  most  to  fighting  censorship. 

Arnett  was  fired  as  editor  after  he  challenged  school 
rules  prohibiting  letters-to-the-editor  or  editorials  from 
being  printed  in  Horizon.  School  officials  maintained  the 
publication  was  a  laboratory  for  journalism  students  and 
not  a  real  newspaper. 

In  response  to  Arnett’s  efforts,  the  TJC  Board  of 
Regents  voted  to  establish  a  student  newspaper  next 
semester  which  will  run  editorials  and  letters  to  the  editor. 
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Not  just  the  people  in  the  headlines,  but  the  people 
who  make  the  headlines.  Less  than  two  cents  per 
minute  is  all  it  costs  to  stay  ahead  of  breaking  news 
and  the  people  who  make  it  happen. 

UPl’s  Washington  Capital  News  Service  puts 
you  out  in  front  of  the  news  and  the  news¬ 
makers — and  keeps  you  there.  With  timely,  tar¬ 
geted  bulletins  tailored  to  your  specific  needs. 
Transmitted  instantaneously  in  hard  copy  or  on 
your  PC.  24  hours  a  day.  7  days  a  week.  Only 
the  news  you  need,  right  from  the  source. 


United  Press  International 

80  YEARS  OF  INDEPENDENT  NEWS  REPORTING 


Call  Victoria  Wakefield  202/898-8236 


Access  to 

\A^shingtoris  Rower  Elte 
for  19c  per  Minute 


WITH  THE  OMBUDSMAN - 


New  information,  revised  comment  on  the  ‘gesture  photo’ 


By  Harry  F.  Themal 

(Managing  editor’s  note:  This  col¬ 
umn  is  a  follow-up  to  one  that  was 
reprinted  in  E&P  on  Oct.  17.) 

A  few  weeks  ago  this  column  dis¬ 
cussed  the  outpouring  of  complaints 
about  the  photograph  in  the  Wilming¬ 
ton  (Del.)  Morning  News  of  convicted 
double  murderer  Ernest  “Boo”  Par¬ 
son  Jr.’s  raising  both  his  middle  fin¬ 
gers  in  his  chained  hands. 

The  column  defended  the  editors’ 
decision  to  print  the  dramatic  photo, 
despite  its  obviously  obscene  mean¬ 
ing. 

The  subject  is  discussed  again 
because  two  statements  in  that  origi¬ 
nal  column  have  proven  to  be  incor¬ 
rect  and  because  additional  informa¬ 
tion  is  now  available  on  the  reasons 
behind,  and  the  effects  of,  the  picture. 

The  Oct.  4  column  said  that  no  pic¬ 
tures  were  taken  of  Parson  without 
the  gesture,  that  in  effect  the  editors 
could  either  print  the  one  of  the  defen¬ 
dant  making  the  gesture  or  have  no 

(Themal  is  public  editor  of  the  Wil¬ 
mington  [Del.]  Morning  News.  This 
article  is  reprinted  from  the  Morning 
News  with  Themal’s  permission.) 


photo  in  the  paper.  I  have  since  found 
out  that  another  photo  should  have 
been  available  to  the  editors. 

The  editors  had  been  told  the  most 
dramatic  photo  included  the  double¬ 
finger  gesture  and  decided  after  a  long 
discussion  to  use  it.  They  did  not 
press  to  find  out  what  else  was  avail¬ 
able.  The  photographer  in  turn  felt 
that  once  the  decision  was  made,  he 
did  not  have  to  search  his  negatives 
for  other  shots. 

Both  misimpressions  resulted  from 
a  lack  of  full  communication  — 
something  one  hopes  doesn’t  happen 
often  to  those  of  us  who  are  in  the 
business  of  communicating. 

The  Oct.  4  column  was  also  wrong 
in  saying  the  jury  had  been  seques¬ 
tered  at  the  time  the  photo  ran. 

The  jury  returned  its  guilty  verdict 
on  a  Wednesday  and  was  allowed  to 
return  home  overnight  before  deliber¬ 
ating  on  Thursday  on  the  penalty. 

Parson  was  photographed  being  led 
from  the  Public  Building  after  the 
Wednesday  verdict  and  the  picture 
appeared  in  the  next  day’s  Morning 
News. 

Judge  John  Babiarz  Jr.,  who  pres¬ 
ided  at  the  trial,  saw  the  picture  in  his 
Thursday  paper  and  assumed  some 
jurors  might  have  seen  it  on  their  way 


to  the  courthouse.  He  cautioned  the 
jurors  that  morning  that  if  they  did  see 
the  photo,  they  should  disregard  it  in 
their  penalty  deliberations.  He  also 
pointed  out  to  them  that  it  was  under¬ 
standable  that  a  defendant  would 
react  that  way  after  having  been 
found  guilty  of  first-degree  murder. 

On  Friday,  after  the  jury 
announced  it  could  not  agree  unani¬ 
mously  on  the  death  penalty,  Babiarz 
chatted  informally  with  the  jurors  in 
their  room  and  told  them  he  felt  they 
had  done  a  good,  conscientious  job. 
Babiarz  says  none  of  the  jurors  indi¬ 
cated  having  seen  the  photo. 

Since  Parson  was  convicted  before 
the  picture  ran,  it  did  not  affect  the 
verdict.  Since  the  jury  did  not  call  for 
his  execution,  the  picture  could  hot 
have  influenced  it  to  act  more 
harshly. 

Since  the  Oct.  4  column  appeared, 
the  public  editor  has  received  the  first 
few  calls  from  readers  who  felt  the 
picture  should  have  been  printed. 
Although  these  readers  were  in  the 
great  minority,  several  explained  they 
were  calling  because  they  wanted  the 
papers  to  know  that  all  of  the  reaction 
was  not  negative.  One  felt  that,  if  the 
papers  had  not  printed  the  picture,  it 
would  have  been  tantamount  to  cen¬ 
soring  the  news  so  only  the  good 
appears. 

The  overriding  reason  for  the 
objections  was  that  parents  and  other 
adults  felt  the  picture  set  a  bad  exam¬ 
ple  for  their  children.  They  asked  how 
they  could  explain  to  their  children 
(Continued  on  page  13) 


Photo  by  Ron  Cortes 

This  photo  of  convicted  double  murderer  Ernest  "Boo"  Parson  being  led 
away  by  a  sheriff's  officer  appeared  on  the  front  page  of  the  Oct.  2  edition  of 
the  Wilmington  (Del.)  Morning  News.  The  newspaper  received  numerous  calls 
and  letters  of  outrage  from  readers  questioning  why  a  "family"  newspaper 
would  publish  it  on  the  front  page. 


Appearing  with  Morning  News' 
public  editor  Harry  Themal's  follow-up 
column  on  the  gesture  photo  was 
another  photo  of  convicted  double 
murderer  Ernest  "Boo"  Parson  in  which 
he  did  not  have  both  his  middle  fingers 
raised.  Themal  reported  that  editors 
were  not  aware  at  the  time  that  this  less 
controversial  photo  was  also  avail¬ 
able. 
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USA  WEEKEND  adds  wallop 
to  Sundays  in 

the  Chic^  Southtown  Economist 


Starting  October  4  the  Southtown  Economist  added  USA  WEEKEND  to  their 


WEEWND 


ACADMS  I 


H!Dar/<i 


Sunday  package. 

USA  WEEKEND  will  delight  and  inform  Chicago  Southtown  Economist  readers 
and  give  advertisers  a  powerful  new  entree  into  the  USA’s  third  largest  market! 

With  the  addition  of  the  Chicago  Southtown  Economist,  the  total  circulation  of 
USA  WEEKEND  is  now  a  powerful  14,382,067. 


“The  addition  of  USA  WEEKEND 
to  the  Southtown  Economist 
represents  another  step  forward 
for  our  ten-year-old  Daily  towards 
being  a  full-service  local 
newspaper.” 

Don  Gunn 

Vice  President  Advertising 


‘USA  WEEKEND  is  bright  and 
breezy  and  a  welcome  addition 
to  our  Sunday  package.  It 
widens  our  reach  as  a 
community  newspaper.” 

L.  Gary  Thorne 
Editor 


“The  introduction  of  USA 
WEEKEND  to  our  Southtown 
Economist  is  another  step 
towards  making  our  product 
the  best  in  the  Southtown 
Chicago  marketplace.  It’s  a 
quality  product  with  a  lively 
format  that  certainly  will  be 
enjoyed  by  all  our  readers.” 

Tom  Jackson 

Senior  Vice  President 


Mind  or  money? 

For-profit  schools  debated 


Going  it  alone 

Cheech  high  on  solo  caree 
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It  wasn’t  so  bad,  was  it,  Mr.  President? 

The  contrast  between  President  Reagan’s  occasional  shouting 
matches  with  the  press  over  the  roar  of  a  helicopter,  etc.  (Et&P, Oct. 
24,  page  6)  and  his  skillful  handling  of  reporters  and  their  questions  at 
his  televised  press  conference  Oct.  22  makes  us  wonder  why  he  is  so 
adamant  in  avoiding  regularly  scheduled  conferences.  It  was  only  his 
third  this  year. 

Whether  or  not  one  liked  his  reponses  to  questions  or  the  tenor  of 
his  statements.  President  Reagan  appeared  to  be  confidently  in 
control  of  himself  and  the  situation. 

The  impressive  part  of  the  performance  was  the  behavior  of  the 
press  participants.  They  demonstrated  they  can  act  like  ladies  and 
gentlemen  and  still  get  their  jobs  done.  Why  can’t  that  behavior  be 
maintained  during  all  contacts  they  have  with  the  president  that  are 
televised?  If  the  president  wants  to  answer  questions  on  the  way  to 
or  from  his  helicopter,  why  doesn’t  he  meet  with  reporters  face  to 
face  instead  of  trying  to  field  questions  on  the  run?  It  gives  the  public 
an  image  of  a  president  being  harassed  by  a  bunch  of  bad-mannered 
reporters,  which  is  far  from  the  truth.  Is  it  because  the  president 
wants  it  that  way? 

White  House  chief  of  staff  Howard  Baker  told  SNPA  there  would 
be  another  presidential  press  conference  in  the  near  future.  He  was 
right  almost  within  a  week.  He  offered  to  sit  down  with  representa¬ 
tives  of  the  press  to  work  out  other  problems  of  covering  the  presi¬ 
dent  —  such  as  the  shouting  matches  —  and  he  should  be  taken  up 
on  that  offer. 

Communist  influence? 

An  investigation  of  alleged  Communist  influence  by  a  Senate  com¬ 
mittee  chairman  almost  tore  this  country  apart  a  few  years  ago. 
Fortunately,  it  was  stopped  before  it  did. 

There  are  familiar  noises  coming  out  of  Washington  indicating  we 
may  be  on  the  verge  of  a  repetition  of  this  nonsense. 

In  an  exclusive  interview.  President  Reagan  said:  “  .  .  .  there  is  a 
disinformation  campaign,  we  know,  worldwide,  and  that  disinforma¬ 
tion  campaign  is  very  sophisticated  and  very  successful,  includ¬ 
ing  ...  a  great  many  in  the  media  and  the  press  in  America  .  .  .  and 
on  Capitol  Hill.” 

Interpreting  this,  spokesman  Marlin  Fitzwater  said  the  president 
was  not  suggesting  that  people  in  Congress  or  the  media  were  Soviet 
agents,  but  the  president  “believes  that  the  Communists  have  influ¬ 
ence  through  various  disinformation  techniques  and  plans  and  pro¬ 
grams  and  that  has  influence  on  the  Congress,  on  the  public,  on  the 
press,  on  everybody.” 

If  there  is  any  truth  in  this,  it  should  put  all  U.S.  editors  on  the 
alert  to  guard  against  the  misuse  of  our  printed  and  broadcast  press. 
The  op-ed  page  editor  of  the  New  York  Times,  Robert  Semple  Jr., 
told  E&P  last  week  “there’s  no  last  line  of  defense  against  a  fraudu¬ 
lent  piece.”  Any  determined  person  can  find  a  way  to  hoodwink  the 
press. 

But  the  safety  of  our  system  lies  in  what  Jim  Hoge,  publisher  of  the 
New  York  News,  said  recently  is  “our  extraordinarily  media-rich 
society.”  Because  of  this,  in  spite  of  efforts  to  distort  it,  truth  will 
prevail  in  the  market  place. 
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Letters  to  the  Editor 

Perry  decries  the  use  of  anonymous  sources 


It’s  ironic  Editor  &  Publisher 
resorted  to  anonymous  sources  in 
reporting  (Oct.  10,  1987,  “Mountain 
or  molehill?”)  on  the  issue  of  non¬ 
attribution  surrounding  a  Philadel¬ 
phia  Inquirer  Pulitzer  Prize. 

Otherwise  professional,  the  E&P 
article  quoted  two  unnamed  sources 
in  elaborated  attacks  on  my  personal 
and  professional  character. 

This  is  a  good  example  of  the  bog 
reporters  slog  into  when  they  allow 
unnamed  sources  to  escape  having  to 
stand  up  and  be  accountable. 

In  one  instance,  the  hidden  accus¬ 
ers  quote  me  as  saying  interpretative 
reporting  doesn’t  require  attribution. 
As  a  former  student  and  a  career-long 
disciple  of  the  late  Curtis  D.  Mac- 
Dougal,  whose  journalism  text  gave  it 
such  prominence,  I  have  always 
insisted,  as  he  did,  that  interpretative 
reporting  —  putting  news  in 
perspective  —  must  not  be  editorial¬ 
izing  and,  indeed,  demands  attribu¬ 
tion  and  qualification  even  more  than 
does  so-called  “objective”  reporting. 

The  several  other  disparagements 
by  the  two  anonymous  sources  are 
also  spurious  and  apart  from  the 
truth. 

It  beats  me  how  any  character 
attack  is  pertinent  to  the  issue  of  attri¬ 
bution  in  feature  writing. 

If  it  were  pertinent  to  stoop  to 
anonymous  sources  to  obtain  those 
character  attacks,  why  wouldn’t  it  be 
pertinent  to  do  the  same  to  other  prin¬ 
cipals  in  that  story?  The  answer  is  that 
it  wouldn’t  be,  and  it  shouldn’t  be. 

It’s  the  opinion  of  Eugene  Roberts, 
executive  editor  of  the  Philadelphia 
Inquirer,  that  in  the  pursuit  of  this 

Praise  for 
young  journalist 

Daniel  Horn’s  “Shop  Talk”  piece 
in  the  Oct.  10  issue  was  a  beauty.  At  a 
time  when  noted  editors  and  reporters 
wrangle  over  what  is  and  is  not  ethical 
and  how  much,  this  young  journalist 
has  achieved  a  head  start.  He  displays 
in  his  college  years  an  understanding 
of  newspaper  integrity  that  has 
escaped  many  of  his  older  and  more 
celebrated  fellows. 

Albert  Cross 

(Cross  is  president  of  the  Monterey 
[Calif.]  Peninsula  Herald  Company.) 


attribution  issue  I’ve  been  guilty  of 
“irresponsible  journalism,”  and  he’s 
man  enough  to  put  his  name  to  it. 

The  fact  we  hold  contrary  views 
about  that  doesn’t  mean  I  think  any 
less  of  him  and  certainly  doesn’t  mean 
either  of  us  should  be  subjected  to 
calumny,  anonymous  or  otherwise. 

It  doesn’t  upset  me  that  he’s  upset 
with  me.  Nor  do  I  really  care  what 
two  faceless  accusers  think,  for  I 
know  what  the  truth  is,  and  in  the  end 
that’s  what  matters.  Besides,  those 
without  thick  skin  ought  not  take  jobs 
that  are  suited  for  rhinoceroses. 

What  does  upset  me  about  letting 
unnamed  sources  use  the  journalistic 
process  is  its  effect  upon  readers.  It 
puts  them  under  unwarranted  burden. 


Thank  you  for  your  recent  articles 
on  the  exchange  between  the  New 
England  Society  of  Newspaper  Edi¬ 
tors  and  the  Soviet  Union  of  Journal¬ 
ists.  As  a  participant,  I  believe  the 
exchange  was  useful  to  both  sides  and 
am  pleased  that  E&P  has  reported 
extensively  on  it. 

However,  I  wish  to  set  the  record 
straight  on  one  point.  I  did  not  say  (as 
you  wrote  in  the  Oct.  10  article)  that 
“Soviet  newspapers  are  much  more 
responsive  to  their  readers,  some- 


unable  to  discern  who  may  be  lying 
and  for  what  motives. 

If  there’s  any  debate  to  be  won  in 
this  growing  concern  within  journal¬ 
ism  about  attribution,  let  it  be  on  the 
merits  of  the  issue,  not  on  arguments 
ad  hominem. 

Use  of  anonymous  sources,espe- 
cially  name-callers,  is  in  nearly  every 
instance  a  disservice  to  readers  and 
eats  away  at  the  precious  credibility 
of  journalists. 

Neither  they  nor  we  need  any  more 
of  either. 

John  L.  Perry 

(Perry  is  editor  of  the  Rome  [Ga.] 
News-Tribune.) 


thing  American  newspapers  could 
emulate.”  That  was  a  very  poor  para¬ 
phrase  of  my  comment.  What  1  said  is 
that  Soviet  newspapers  place  heavy 
emphasis  on  letters-to-the-editor  and 
frequently  assign  reporters  to  follow 
them  up,  a  responsiveness  that  our 
papers  might  well  emulate. 

In  general,  as  anyone  who  can  read 
Russian  knows,  the  Soviet  press  is  far 
from  responsive  to  its  readers.  Soviet 
newspapers  publish  lots  of  non-news 
(Continued  on  page  41) 
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ful,  anard-winning  interior  designer 
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ovnu  IS  ESSENfUl 
FOR  BUSINESSES  TO  GROW 


For  a  business  to  grow,  it 
needs  more  than  quality  goods  and 
services.  Or  an  efficent  distribution 
network.  Or  a  creative  management 
team. 

While  these  are  necessary, 
it  also  needs  access  to  capital. 
Attracting  investment  capital  is 
critical  to  a  company’s  success, 
whether  it  has  $25  million  or  $25 
billion  in  sales.  Capital,  after  all, 
spurs  corporate  development,  and 
enables  businesses  to  pursue  new 
technology,  invest  in  new  plants 
and  equipment,  and  develop  new 
product  lines.  The  beauty  of  our 
economy  is  that  capital  for  the  most 
part  moves  efficiently  from  inves¬ 
tors  to  users.  Large,  liquid  securi¬ 
ties  markets  provide  the  fuel  that 
drives  the  industrial  engine.  Yet 
some  companies  have  more  of  an 
advantage  than  others. 

ACaSS  10  CAPITAL  CAN  VARY. 

Large  corporations  are 
generally  able  to  access  capital 
more  easily  than  small  or  midsized 
companies,  and  usually  with  lower 
capital  costs.  For  large  corpora¬ 
tions,  publicly  traded  debt  has 
always  been  a  rich  source  of  cost- 
effective  capital.  Yet  for  smaller 
companies  without  a  coveted 
“investment  grade”  rating,  afforda¬ 
ble  debt  capital  has  not  always 
been  available.  That  is,  until  Drexel 
Burnham  opened  the  public  market 
for  high  yield  bonds. 

High  yield  bonds  are  debt 
securities  issued  by  companies  that 
are  either  unrated  or  rated  below 
investment  grade  by  Moody’s  or 
Standard  &  Poor’s.  Of  the  23,000 
U.S.  companies  with  sales  over  $25 


million,  only  800  are  rated  invest¬ 
ment  grade.  That  leaves  some 
22,000  companies,  or  95%  of  Ameri¬ 
can  businesses,  whose  only  access 
to  the  public  debt  market  is 
through  high  yield  bonds. 

AFFORDABLE  CAPITAL  THROUGH 
HIGH  YIELD  BONDS. 

Until  Drexel  Burnham 
opened  the  high  yield  bond  market 
in  the  mid-1970s,  non-investment 
grade  companies  were  severely 
handicapped.  Their  only  sources  of 
capital  were  expensive  equity  offer¬ 
ings,  floating-rate  bank  loans,  or 
private  placements  with  highly 
restrictive  covenants.  High  yield 
bonds  have  given  these  companies 
a  cost-effective  source  of  long¬ 
term,  fixed-rate  funds.  In  the  last 
10  years,  some  1200  companies  have 
issued  high  yield  securities  to 
upgrade  plant  and  equipment, 
expand  research  and  development, 
discover  new  technologies,  and 
create  new  jobs. 

MAXIMIZING  BAUNa  SHEET 
POTENTIAL 

These  issuers  have  put 
their  capital  to  productive  use.  In 


the  last  three  years,  they’ve  gener¬ 
ally  increased  revenues  by  over 
30%,  growing  nearly  three  times  as 
fast  as  investment  grade  compa¬ 
nies.  During  the  same  period,  large 
industrial  companies  reduced 
employment  by  4%,  while  high  yield 
issuers  increased  job  formation  by 
over  24%.  These  are  the  companies 
keeping  America  competitive. 

High  yield  bonds  are  just 
one  way  Drexel  Burnham  is  helping 
corporations  access  capital  and 
grow.  Innovative  securities, 
exchange  offers,  financial  restruc¬ 
turings,  and  a  variety  of  other  tools 
are  helping  lower  their  capital 
costs,  enhance  productivity,  and 
more  effectively  utilize  their  bal¬ 
ance  sheet  potential. 

The  10,000  people  of  Drexel 
Burnham  are  proud  to  be  helping 
corporations  of  all  sizes  meet  their 
capital  needs  and  grow. 

CONTINUING  THE  DIALOGUL 

This  has  been  a  part  of  our 
continuing  series  on  important, 
controversial  and  complex  issues 
that  challenge  American  competi¬ 
tiveness.  For  reprints  of  our  entire 
series,  write  Frederick  W.  McCarthy, 
Drexel  Burnham  Lambert,  60  Broad 
Street,  Room  1111,  New  York,  New 
York  10004. 


Drexel  Burnham 

Helping  People  Manage  Change. 
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DPI  ultimatum 

Management  tells  Wire  Service  Guild  it  must  accept  contract 
proposal  by  Nov.  1  or  contract  will  be  unilaterally  implemented 


By  George  Garneau 

United  Press  International  manage¬ 
ment,  in  what  appears  to  be  its  tough¬ 
est  test  since  its  revival  from  bank¬ 
ruptcy,  has  set  a  showdown  with  its 
union  and  is  feuding  with  its  top  news 
executives. 

Federally  mediated  talks  were 
planned  with  the  Wire  Service  Guild 
just  days  before  the  Nov.  1  deadline 
UPI  set  to  impose  terms  sharply  cur¬ 
tailing  the  power  of  the  union  that 
represents  850  journalists  and  other 
employees. 

UPI  declared  an  impasse  Oct.  22 
and  said  it  would  “unilaterally  imple¬ 
ment”  its  “final”  proposal  10  days 
later  —  with  or  without  union  accep¬ 
tance. 

Negotiations  started  last  March  to 
replace  a  contract  that  expired  April 
30. 

Union  leaders  told  the  membership 
that  management  negotiators  indi- 


Mario  Vazquez  Rana 
Out  of  the  country 


cated  the  company  was  considering 
layoffs  of  300  to  500  employees. 

Kevin  Keane,  president  of  the  Wire 
Service  Guild,  called  UPI’s  plan 
“unacceptable”  and  “a  recipe  for  dis¬ 
aster.” 

Hedging  about  the  possibility  of  a 
strike,  he  said  management’s  pro¬ 
posal  would  not  go  to  a  vote,  but 
union  members  would  decide  on  their 
options  at  the  deadline. 


“A  strike  would  hurt 
UPI  with  its  clients  and 
would  not  be  in  our  best 
interests  at  this  stage.” 


As  the  deadline  day  drew  near. 
Guild  leaders  called  for  a  byline  boy¬ 
cott  and  planned  to  set  up  informa¬ 
tional  picketing  during  lunch  hours 
outside  UPI  offices. 

UPI  spokesman  Christopher 
Smith,  when  asked  about  a  strike, 
said  UPI  was  “prepared  to  meet  that 
if  it  comes  to  it,”  but  that  it  was  not 
expected. 


Recently  retired  Newspaper  Guild 
president  Charles  Perlik  talks  about 
unions.  See  page  18. 

New  York  Post  wants  to  eliminate 
five  editions,  asks  unions  for  manpower 
cuts.  See  page  20. 


“Neither  the  Guild  nor  UPI  could 
afford  a  strike,”  Smith  said.  “This  is  a 
company  that  could  disappear  into 
the  night  if  they  decide  to  be  hard- 
nosed  about  it.  It  would  be  kind  of 
killing  the  goose  that  lays  the  golden 
egg.” 

Smith  asserted  that  management 
was  not  trying  to  provoke  a  walkout. 

“We’re  not  talking  strike.  We’re 
trying  to  talk  about  some  kind  of  com¬ 


promise  solution,”  said  Charles  Dale, 
president  if  the  Newspaper  Guild,  the 
Wire  Guild’s  parent  union.  “A  strike 
would  hurt  UPI  with  its  clients  and 
would  not  be  in  our  best  interests  at 
this  stage.” 

A  strike  vote  had  not  been  taken  as 
E&P  went  to  press,  with  news  manag¬ 
ers  said  to  be  meeting  with  their 
bosses  to  smooth  rifts,  and  with  man¬ 
agement  scheduled  to  meet  with  the 
Guild  and  union  members  to  decide 
their  next  moves. 

A  service-disrupting  strike  could 
cripple  the  struggling  news  agency  by 
further  eroding  a  client  base  already 
weakened  by  newspapers’  cancella¬ 
tion  of  service  during  the  fiscal  uncer¬ 
tainty  that  landed  UPI  in  bankruptcy 
in  1985. 

It  was  rescued  the  following  year 
by  the  current  owner,  Mexican 
publisher  Mario  Vazquez  Raha,  who 
bought  it  for  $41  million.  Vazquez’ 
(Continued  on  page  10) 
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(Continued  from  page  9) 

minority  partner  in  the  transaction  was  Houston  devel¬ 
oper  Joe  Russo,  who  has  not  been  actively  involved  in  the 
running  of  the  service. 

UPI’s  current  labor  confrontation  is  the  latest  in  a  long 
line  of  upheavals  to  threaten  the  money-losing  news  ser¬ 
vice.  Following  a  brief  revival  period  when  Vazquez  first 
took  over,  UPI  has  suffered  further  cancellations,  losses 
estimated  at  more  than  $1  million  a  month,  and  there  have 
been  revolving  doors  in  the  news  and  business  manage¬ 
ment  offices. 

Chief  editor  Ben  Cason  and  managing  editor  for  national 
news  Barry  Sussman,  both  hired  from  the  Washington 
Post  last  January,  were  said  by  several  sources  to  have 
developed  “serious  differences”  over  editorial  staffing, 
news  coverage  and  budgeting. 

On  several  occasions,  one  source  stated,  the  two  top 
editors  have  threatened  to  quit.  Neither  could  be  reached 
for  comment  on  the  widely  circulated  reports,  but  UPI 
spokesman  Smith  did  not  deny  that  there  have  been  some 
disagreements. 

Tom  Winship,  the  former  Boston  Globe  editor  who  sits 
on  UPl’s  editorial  review  board,  said  he  would  discuss 
with  other  board  members  whether  the  “disagreements 
have  infringed  on  the  quality  of  the  editorial  product.” 

Management’s  last  offer,  according  to  Keane  of  the 
Guild,  is  designed  “to  take  everybody  out  of  the  union  and 
strip  control  from  the  few  that  would  be  remaining.” 

Smith  said  UPI  planned  no  layoffs  and  was  not  trying  to 
displace  Guild  workers.  He  said  management  is  seeking 
“the  ability  to  manage  the  company  the  way  other  compa¬ 
nies  are  managed.  Now  it’s  very  restrictive.” 

Vazquez,  who  was  in  Mexico  City  and  not  available  for 
comment,  was  said  to  have  approved  UPI’s  ultimatum  to 
the  union,  which  was  made  “at  his  direction.” 

Among  the  terms  UPI  said  it  will  impose: 

•  UPI  will  become  an  “open  shop”  where  employees 
can  choose  whether  to  join  the  union. 

•  Management  will  be  able  to  contract  work  to  non¬ 
union  workers  at  its  discretion.  Management  will  be  able 
to  determine  the  size  and  composition  of  the  work  force  in 
job  classifications  and  in  bureaus,  without  limit  by  current 
contractual  stipulations. 

•  Management  will  be  able  to  fire  employees  it  deter¬ 
mines  are  incompetent.  Employees  can  appeal  to  a  man¬ 
agement-established  board,  before  which  they  must  prove 
their  competence. 

•  A  14.5%  pay  raise  over  two  years  for  workers  with 
seven  years’  experience,  about  70%  of  the  work' force, 
bringing  the  top  minimum  pay  from  $590  to  $670  a  week. 

•  Health  benefits  will  improve  and  cost  employees  less, 
UPI  said.  Pension  benefits  will  double,  and  other  benefits 
would  be  established. 

“They  are  asking  for  massive  givebacks,”  said  union 
negotiator  Dan  Carmichael. 

News  department  reorganization 

Smith  of  UPI  said  plans  are  in  the  works  for  a  “signifi¬ 
cant”  reorganization  of  the  news  department,  involving 
cuts  in  European  staff  and  beefed-up  U.S.  sports  and 
political  coverage. 

He  conceded  the  changes  could  mean  a  loss  of  jobs  and 
significant  shifting  of  personnel,  but  he  said  UPI  is  not 
looking  to  get  rid  of  people,  only  seeking  to  use  existing 
staff  better. 

“We  really  feel  we  run  very  inefficient  operations  now, 
and  our  hands  are  tied  tight  in  being  able  to  change  things 
around,”  Smith  declared. 

Smith  noted  UPI  has  added  60-70  editorial  staffers  in  the 
past  year. 

About  100  administrative  employees  signed  a  similar 


UPI  management’s  contract 
proposal  in  a  nutshell 


Terms  of  the  UPI  management  proposed  contract 
which  UPI  chief  negotiator  Bobby  Ray  Miller  says  will 
be  implemented  on  Nov.  1  whether  or  not  the  Wire 
Service  Guild  ratifies  it: 

What  rights  the  company  will  get 

•  Management  has  the  right  to  determine  the  size  and 
composition  of  the  work  force. 

•  Management  has  the  right  to  define  job  classifica¬ 
tions  and  the  numbers  of  employees  in  each. 

•  Management  has  the  right  to  subcontract  work 
where  necessary. 

•  Management  has  the  right  to  relocate  employees. 

•  Management  has  the  right  to  open  or  close  bureaus 
as  the  business  of  the  company  requires. 

•  Management  will  not  compel  any  employees  to  join 
a  union  or  pay  union  fees. 

•  Management  will  have  the  right  to  dismiss  employ¬ 
ees  based  on  incompetence  and  will  establish  a  board  to 
review  all  firings.  The  finding  is  subject  to  grievance 
and  arbitration,  but  the  burden  of  proof  is  on  the  union. 

What  the  company  will  give  employees 

•  The  company  will  increase  wages  by  14.5%  over 
two  years  for  its  “most  experienced”  newspeople, 
photographers  and  artists.  This  amounts  to  $84.52  per 
week  at  the  top  of  the  scale  retroactive  to  May  1 , 1987. 

•  The  company  will  extend  the  current  talent  differ¬ 
entials,  which  currently  apply  to  radio  network 
employees,  to  all  editorial  employees.  Differentials  of 
at  least  $50  per  week  will  be  paid  at  the  company’s 
discretion  to  about  10%  of  the  editorial  work  force. 

•  The  company  will  double  the  current  employee 
pension  benefits.  For  employees  retiring  in  January 
1988,  current  maximum  benefits  would  have  been 
$491 .33,  increasing  over  a  30-year  term  to  $656.24.  The 
company  will  increase  these  amounts  to  $847.50  as  of 
January  1988,  up  to  $1,312.50  over  a  30-year  term. 

•  The  company  will  establish  or  join  a  duly  consti¬ 
tuted  employee  credit  union. 

•  The  company  will  establish  a  401k  retirement  plan 
for  all  full-time  employees. 

•  The  company  will  establish  an  employee  assistance 
program  which  will  provide  a  24-hour  “800”  number 
“help  line.” 

•  The  company  will  establish  a  dependent  care  pro¬ 
gram  which  will  allow  employees  to  deduct  the  cost  of 
dependent  care  from  pre-tax  salary  dollars. 

•  The  company  will  allow  employees,  with  company 
approval,  to  experiment  with  job  sharing. 

•  The  company  will  reduce  current  individual 
monthly  health  insurance  premiums  from  $22.56  to 
zero  and  monthly  family  health  insurance  premiums 
from  $121.76  to  $35.62. 

•  The  company  will  increase  annual  dental  limit  from 
$500  to  $1,000  and  establish  a  hospital  Pre-Admission 
Certification/Continued  Stay  Review  program  for  all 
employees. 

contract  earlier  this  year.  Smith  pointed  out. 

According  to  the  Guild,  UPI  employees,  after  the  grad¬ 
ual  restoration  of  sharp  pay  cuts,  are  earning  only  5% 
more  than  they  made  in  1984.  They  average  at  least  $100  a 
week  less  than  their  counterparts  at  the  Associated  Press, 


10 


EDITOR  &  PUBLISHER  for  October  31,  1987 


EDITOR  &  PUBLISHER  for  October  31,  1987 


11 


Times  Mirror  board  seeks  anti-takeover  move 

Will  ask  stockholders  to  approve  new  classes  of  stock 
that  will  make  takeover  attempts  more  difficult 


By  Andrew  Radolf 

The  Times  Mirror  Co.  board  of 
directors  announced  it  will  ask  share¬ 
holders  at  a  special  meeting  on  Nov. 
30  to  approve  the  creation  of  new 
classes  of  stock  which  make  takeover 
attempts  much  more  difficult. 

One  proposed  class,  Class  B,  will 
have  only  one-tenth  vote  per  share 
and  will  be  used  in  future  transactions 
“in  order  to  minimize  the  dilution  of 
voting  power  of  existing  share¬ 
holders.” 

Series  B  stock  will  be  publicly 
traded  and  pay  the  same  dividends  as 
the  existing  common  share,  but  its 
holders  will  not  be  able  to  convert  B 
shares  into  any  other  series  of  com¬ 
mon  stock. 

The  second  proposal  is  for  the  cre¬ 
ation  of  a  Series  C  class  of  common 
shares,  which  will  have  10  votes  per 
share  and  be  distributed  on  a  one-for- 


Knight-Ridder,  Ti 


By  Andrew  Radolf 

In  an  effort  to  boost  the  price  of 
their  stock,  both  Knight-Ridder  Inc. 
and  the  Times  Mirror  Co.  have  begun 
buying  back  their  shares  on  the  New 
York  Stock  Exchange. 

Knight-Ridder  announced  on  Oct. 
26  that  it  intends  to  repurchase  up  to 
one  million  shares  which  are  cur¬ 
rently  selling  around  $35  a  share.  In 
1985,  Knight-Ridder  bought  back  9.5 
million  of  its  shares  at  the  same  price. 

The  repurchased  shares  will  be 
used  for  employee  stock  purchase 
plans  and  stock  options. 

Chairman  Alvah  Chapman  Jr.  told 
stock  analysts  on  Oct.  27  that  the 


one  basis  to  current  common  stock 
shareholders.  However,  the  Class  C 
shares  must  be  converted  to  Series  A 
common  shares,  which  have  only  one 
vote,  before  they  can  be  traded. 

The  restrictions  on  the  transfer  of 
Series  C  shares  will  make  it  much 
easier  for  Times  Mirror  to  resist  any 
hostile  takeover  attempt.  At  past 
analyst  meetings.  Times  Mirror  chair¬ 
man  Robert  F.  Erburu  has  com¬ 
mented  that  the  Chandler  family  — 
through  its  own  holdings  and  various 
employee  stock  programs  —  con¬ 
trols  about  42%  of  the  Times  Mirror’s 
common  shares. 

Times  Mirror  wants  its  share¬ 
holders  to  approve  increasing  the 
number  of  authorized  shares  of  com¬ 
mon  stock  to  550  million.  Up  to  250 
million  of  the  authorized  shares 
would  be  issued  as  “series  B  and/or 
series  C  common  stock,”  the  com¬ 
pany  said. 


Mirror  buying  back 


buyback  program  reflected  manage¬ 
ment’s  faith  in  the  company’s  future. 

“Knight-Ridder  is  a  sound  invest¬ 
ment,”  Chapman  said,  commenting 
that  the  buyback  program  is  “a  tangi¬ 
ble  expression  of  how  we  feel  about 
Knight-Ridder.  I  authorized  the 
repurchase  because  I  believe  the 
company  is  fundamentally  sound  and 
strong.” 

The  company  could  not  act  sooner, 
he  said,  because  it  released  its  third- 
quarter  earnings  statement  on  Oct. 
21. 

Knight-Ridder  shares  have  taken  a 
beating  in  the  bear  market.  They 
closed  on  Oct.  9  at  521/4,  but  by  the 


Erburu  said  Times  Mirror  wants  to 
create  the  series  C  common  stock  in 
order  to  be  on  a  par  with  media  com¬ 
panies  having  similar  stock  struc¬ 
tures,  such  as  Dow  Jones,  New  York 
Times  Co.  and  Washington  Post  Co. 

Times  Mirror’s  plans  for  new 
classes  of  common  stock  may  run  into 
a  roadblock  from  the  Securities  and 
Exchange  Commission  which  is  con¬ 
sidering  imposing  a  one-share,  one- 
vote  rule  on  all  markets. 

Currently,  the  New  York  Stock 
Exchange  only  has  such  a  rule,  but  it 
has  suspended  it  while  considering 
new  rules  which  would  allow  compa¬ 
nies  to  issue  classes  of  common  stock 
with  preferential  voting  rights. 

The  NYSE’s  decision  to  reconsider 
its  rules  came  after  Dow  Jones 
created  a  new  B  Class  of  common 
shares  with  voting  rights  and  transfer 
restrictions  similar  to  Times  Mirror’s 
proposed  C  series. 


their  stock  shares 


end  of  Black  Monday,  Oct.  19,  were 
selling  at  4378.  The  price  dropped 
another  87*,  or  -20.5%,  in  the  next 
week,  closing  on  Oct.  26  at  34  1/2. 

Times  Mirror  Company  began 
buying  up  its  own  shares  on  Black 
Monday,  chairman  Robert  F.  Erburu 
told  a  separate  meeting  of  analysts. 

He  said  the  company  repurchased  a 
total  of  55,000  shares  by  Oct.  21  and 
“will  continue  to  buy  our  shares.” 

Times  Mirror  stock  dropped  17 
points  on  Oct.  19  to  close  at  68.  How¬ 
ever,  the  company’s  shares  recov¬ 
ered  somewhat  and  by  Oct.  26  were 
selling  at  7014.  However,  Times  Mir¬ 
ror  stock  had  closed  at  99Vs  on  Oct.  9. 


McClatchy  postpones  plan  to  go  public 


The  plunging  stock  market  has 
forced  McClatchy  Newspapers  to  put 
off  its  plan  to  go  public. 

The  company  had  planned  to  hold 
its  initial  public  offering  of  2.5  million 
Class  A  shares,  about  10%  of  the  total 
shares  in  the  class,  on  Wednesday, 
Oct.  28. 


President  Erwin  Potts  said  the  com¬ 
pany  now  intends  to  wait  until  the 
market  stabilizes  before  making  any 
decision  about  when  to  proceed  with 
,  the  offering.  The  shares  will  be  traded 
on  the  American  Exchange. 

Potts  remarked  that  McClatchy 
executives  had  begun  their  “road 


show”  meetings  to  discuss  the  offer¬ 
ing  with  analysts  on  “Black  Mon¬ 
day,”  Oct.  19,  when  the  Dow  Jones 
Industrial  Average  plummeted  508 
points  and  lost  22.6%  of  its  value. 

“People  were  polite,  but  obviously 
in  no  mood  to  buy  stocks,”  Potts  said 
{Continued  on  page  36) 
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Reporter  refuses  to  surrender  notes,  is  ordered  to  jail 


By  M.L.  Stein 

Erin  Hallissy,  a  Contra  Costa 
(Calif.)  Times  reporter,  has  been 
ordered  to  jail  by  a  judge  for  refusing 
to  testify  and  surrender  notes  and 
tapes  in  connection  with  her  inter¬ 
view  of  a  murder  suspect. 

Superior  Court  Judge  Mark  B. 
Simons  in  Walnut  Creek  held  Hallissy 
in  contempt  of  court  and  ordered  her 
to  report  to  the  Alameda  County  jail 
on  Nov.  4. 

Hallissy’s  attorney,  John  Came, 
will  seek  a  state  Supreme  Court 
review  of  the  decision  in  which  Simon 
declared  that  the  state  shield  law  does 
not  provide  “absolute  immunity”  for 
newspersons. 

Hallissy’s  predicament  stems  from 
her  May  1986jailhouse  interview  with 
John  Sapp,  who  is  charged  with  mur¬ 
dering  his  ex-girlfriend  and  two  other 
friends  between  1975  and  1981  (E&P, 
Oct.  17). 

Her  story,  published  the  next  day, 
reported  that  Sapp  confessed  to  the 
three  killings,  plus  several  others. 

Sapp’s  lawyer,  deputy  public 
defender  Jack  Rauch,  has  argued  that 


Ombudsman 

(Continued  from  page  4) 


that  the  obscene  gesture  should  not  be 
used,  even  though  it  had  been  printed 
in  the  paper. 

The  question  was  put  to  a  member 
of  the  professional  staff  of  the  Dela¬ 
ware  Guidance  Service  for  Children 
and  Youth.  He  said  the  answer  must 
depend  on  the  age  and  maturity  of  the 
questioning  children  and  on  the 
parents’  relationship  with  them. 

The  psychologist,  who  preferred 
not  to  be  identified  by  name,  said 
most  parents  could  point  out  that  the 
gesture  probably  came  out  of  the 
anger  of  a  man  just  convicted  of  mur¬ 
der,  and  that  he  was  doing  something 
most  people  would  consider  offen¬ 
sive. 

The  psychologist  said  he  would 
have  preferred  no  such  picture  had 
been  printed,  that  it  is  more  and  more 
difficult  for  parents  to  shield  their 
children  from  being  exposed  to  vio¬ 
lence,  sex  and  other  behavior  that 
requires  an  explanation  for  impres¬ 
sionable  minds. 

Almost  completely  missing  from 
the  flood  of  phone  calls  were  those 
with  racial  overtones. 

The  public  editor  often  gets  calls 


he  needs  Hallissy’s  notes  to  prove 
inconsistencies  in  his  client’s  alleged 
confession  to  •'er.  He  contends  the 
confession  is  unreliable  because 
police  say  Sapp  could  not  have  com¬ 
mitted  some  of  the  additional  mur¬ 
ders. 


“We’ve  got  to  meet 
challenges  of  this  kind 
with  strength,”  ibers 
expiained. 


Simon,  at  first,  rejected  Rauch’s 
request  for  the  notes,  but  was  over¬ 
ruled  by  Superior  Court  Judge  Nor¬ 
man  Spellberg.  In  his  new  ruling, 
Simons  upheld  Spellberg’ s  decision 
holding  Hallissy  in  contempt, 
although  he  said  she  would  not  be 
compelled  to  answer  questions  relat¬ 
ing  to  interviews  with  anyone  but 
Sapp. 

Simons  also  observed  that  the  court 
could  not  act  on  the  defense  attor¬ 
ney’s  request  for  notes  and  tapes  until 
Hallissy  testified. 


when  a  picture  is  printed  of  a  black 
person.  If  it  is  a  feature  photo,  per¬ 
haps  of  a  black  child  at  play,  someone 
will  ask  why  photographers  can’t  find 
white  children  to  be  pictured.  If  it  is  a 
photo  of  a  black  in  trouble  with  the 
law,  someone  will  ask  why  the  paper 
is  singling  out  blacks  to  be  in  a  nega¬ 
tive  spotlight. 

This  time,  though,  the  only  caller 
who  raised  a  racial  issue  was  a 
thoughtful  black  businessman.  He 
pointed  out  that  for  those  people  who 
harbor  racial  prejudice,  picturing  the 
defiant  gesture  by  a  black  criminal 
might  give  racists  an  excuse  to 
unleash  their  bigotry. 

Why  was  the  gesture  made? 

Melvyn  Sklut,  whose  parents  were 
the  murdered  grocery  store  opera¬ 
tors,  says  the  defiance  would  be 
expected  from  “an  animal”  like  Par¬ 
son  with  his  long  criminal  record. 
Sklut  says  he  was  shocked  but  not 
surprised  by  the  photo  and  feels  the 
paper  was  correct  in  printing  it. 

Theopalis  Gregory,  one  of  Parson’s 
attorneys,  does  not  believe  Parson 
was  making  a  comment  on  the  com¬ 
munity  or  on  society.  He  feels  it  was 
the  not-surprising  impulsive  reaction 
of  someone  who  is  borderline  men¬ 
tally  retarded  and  who  cannot  articu¬ 
late  his  feelings  except  in  such  a  ges¬ 
ture. 


On  Sept.  30,  Hallissy  repeatedly 
refused  to  answer  Rauch’s  questions 
about  the  Sapp  interview.  She 
declined  even  to  state  whether  tapes 
of  her  conversation  with  Sapp 
existed. 

The  reporter  told  E&P  she  was 
“nervous  about  the  whole  thing  but  I 
will  stay  with  the  course  I  already 
have  set  out  for  myself.” 

A  graduate  of  San  Jose  State  Uni¬ 
versity,  Hallissy  has  worked  seven 
years  for  the  Times. 

Following  Judge  Simon’s  ruling. 
Jack  Ibers,  assistant  news  editor  at 
the  San  Francisco  Examiner,  and 
Carla  Marinucci,  an  Examiner  busi¬ 
ness  writer,  drew  up  petitions  in  sup¬ 
port  of  Hallissy.  Ibers  said  they  will 
be  sent  to  California  newspapers, 
asking  them  to  write  editorials  and  file 
friend-of-the-court  briefs  on  her 
behalf.  He  added  that  Examiner 
executive  editor  Larry  Kramer  has 
stated  the  paper  will  file  such  a  brief. 

“We’ve  got  to  meet  challenges  of 
this  kind  with  strength,”  Ibers 
explained.  “It’s  important  that  Cali¬ 
fornia  journalists  know  that  this 
[Simon’s  decision]  affects  them.” 


Gregory  points  out  Parson  was 
reacting  directly  to  the  still  and  video 
cameras  right  after  he  had  been  found 
guilty  of  first-degree  murder  while  he 
still  faced  the  death  penalty,  and  that 
he  was  shackled  and  being  guarded  by 
people  whose  authority  he  clearly 
disliked. 

The  attorney  thinks  the  picture 
should  have  been  printed,  that  it  was  a 
public  news  event  and  a  depiction  of 
society  and  life.  Gregory  feels  the 
same  way  about  the  controversial 
photos  of  the  Pennsylvania  state  trea- 
surer’s  public  suicide,  but  he 
emphasizes  that  he  would  not  want  a 
steady  diet  of  such  distasteful  pic¬ 
tures. 

The  News-Journal  editors,  who 
made  the  decision  to  print  the  picture, 
now  say  they  wish  they  had  known  at 
the  time  that  they  had  a  choice.  They 
might  still  have  used  the  controversial 
photo  for  its  dramatic  evidence  of  the 
obscenity  of  the  crime. 

The  public  editor,  who  supported 
the  original  decision,  still  feels  the 
news  photo  was  strong  and  dramatic. 
Yet,  had  I  been  given  a  choice  of  the 
two,  and  had  1  known  then  how  many 
readers  would  be  offended  by  the 
double-finger  gesture,  I  might  well 
have  taken  the  safe  route  and  instead 
used  all  or  part  of  the  picture  that  is 
running  with  today’s  column. 
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Pressure  from  the  preacher 

Fearing  Jim  Bakker  wouid  use  his  tv  program  to  raiiy  the  community 
against  it,  the  Chariotte  Observer  withheid  Jessica  Hahn’s  roie  untii  he  quit 


By  Andrew  Radolf 

In  an  effort  to  maintain  credibility 
with  its  readers,  the  Charlotte  (N.C.) 
Observer  set  such  rigorous  standards 
in  pursuing  the  story  of  Jessica 
Hahn’s  sexual  liaison  with  the  Rev. 
Jim  Bakker  that  the  PTL  head  was 
able  to  mount  a  “pre-emptive  strike” 
and  resign  before  the  newspaper 
could  print  what  it  knew.  Observer 
officials  recently  told  Southern 
publishers. 

The  resignation  last  March  19, 
which  Bakker  announced  to  the 
Observer  in  a  conference  call  osten¬ 
sibly  set  up  for  an  interview,  became  a 
national  story  the  same  day  because 
the  newspaper  was  obligated  to  put  it 
on  the  Associated  Press  wire.  The 
story  also  went  out  over  the  KNT 
wire. 

The  newspaper  had  adopted  such  a 


This  Charlotte  Observer  lead  story  in 
January  1986,  accusing  Bakker  of  mis¬ 
leading  his  viewers,  resulted  in  a  'storm 
of  protest'  from  readers  against  the 
newspaper. 


cautious  attitude  because  in  the  past 
Bakker  had  been  able  to  use  his  televi¬ 
sion  access  to  whip  up  intense  nation¬ 
wide  opposition  to  both  the  Observer 
and  other  Knight-Ridder  newspapers. 

As  a  result.  Observer  editor 
Richard  Oppel  adopted  the  “extraor¬ 
dinary”  standard  that  any  story  about 
Hahn  and  Bakker  had  to  come  from 
on-the-record  sources  and  docu¬ 
ments. 

“We  wanted  to  be  able  to  prove  in 
the  affirmative  and  court  that  Bakker 
had  done  what  we  said  he  had  done,” 
Oppel  stated.  “If  he  had  sued  us  suc¬ 
cessfully,  the  newspaper  would  not 
have  recovered  for  a  decade.” 

“Firestorm  of  criticism” 

Publisher  Rolfe  Neill  added  that 
after  the  newspaper  had  endured  a 
“firestorm  of  criticism”  over  a  previ¬ 
ous  PTL  expose  he  did  not  want  the 
Observer  to  be  in  the  position  of  hav¬ 
ing  to  ask  readers  to  “believe”  its 
Hahn  story. 

He  felt  the  newspaper  had  to  give 
them  hard  facts  so  there  could  be  “no 
doubt”  in  their  minds. 

Oppel,  along  with  metropolitan  edi¬ 
tor  Ken  Friedlein  and  reporter 
Charles  Shepard  spoke  about  the 
Observer’s  PTL  coverage  during  a 
session  of  the  Southern  Newspaper 
Publishers  annual  convention  at  the 
Greenbrier  resort.  West  Virginia. 
Neill  was  not  on  the  panel,  but  he  was 
in  attendance  at  the  convention  and 
spoke  with  E&P. 

Friedlein  said  Shepard’s  pursuit  of 
the  Jessica  Hahn  story  set  in  motion  a 
series  of  events  that  culminated  in 
Bakker’ s  resignation. 

“We  are  saying  we  forced  the 
issue,”  Friedlein  said.  “Bakker  could 
see  it  coming.  It  was  a  reaction  to 
[our]  reportorial  pursuit.” 

Shepard’s  investigation,  Friedlein 
continued,  resulted  in  the  Assemblies 
of  God,  which  had  a  member  on  the 
PTL  board,  launching  its  own  probe 
of  Bakker’s  link  with  Hahn. 

The  Observer  would  have  eventu¬ 
ally  published  its  Hahn  story 
“whether  Bakker  resigned  or  not,” 
Friedlein  said. 

Bakker’s  resignation  statement,  in 
which  he  talked  of  being  the  victim  of 


a  setup  during  a  time  of  stress,  pro¬ 
vided  “confirmation  of  the  incident 
Charles  had  been  reporting  all  these 
years,”  Friedlein  said. 

While  Bakker  admitted  to  a  sexual 
encounter,  he  “never  named  Hahn,” 
Friedlein  added.  “We  named  Hahn 
[in  the  Observer’s  story].” 

Observer  led  the  way 

“That’s  been  our  story  from  the 
beginning,”  Neill  added.  “The 
national  stories  all  followed  us.  There 
was  no  single  development  not  bro¬ 
ken  by  Charles  Shepard  and  his 
team.” 

Bakker  also  talked  in  his  statement 
of  “blackmail”  which  he  paid  to 
“avoid  further  suffering.”  The 
Observer  printed  that  the  “black¬ 
mail”  was  actually  hush  money  paid 
to  Hahn. 

The  story  said  Hahn  had  received 
$115,000  because  that  was  the  only 
amount  that  the  newspaper  could 
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(The  (Charlolte  €bserper 


Jim  Bakker  Resigns  From  PTL; 
Jerry  Falwell  Assumes  Leadership 


Once  Jim  Bakker  resigned,  the 
Charlotte  Observer  revealed  all  that  it 
had  come  up  with  in  its  investigation  — 
some  of  it  unreported  until  then. 
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Richard  Oppel 
Observer  editor 


confirm  at  the  time.  The  newspaper 
later  learned  Hahn  had  received 
$265,000  to  keep  quiet  about  the  liai¬ 
son. 

Shepard  remarked  that  the 
Observer  had  begun  doing  stories  on 
PTL’s  finances  in  1976. 

Shepard  said  he  first  received  a 
phone  call  in  1985  from  Hahn  telling 
him  about  the  1980  incident  in  Clear¬ 
water  Beach,  Fla.,  but  he  felt  there 
wasn’t  enough  for  a  story. 

A  few  weeks  later  Hahn  was  paid 
the  hush  money  —  a  development 
not  known  to  Shepard  at  the  time. 
Soon  thereafter,  Shepard’s  wife,  also 
an  Observer  reporter,  received  a  tele¬ 
phone  call  at  home  from  a  woman 
warning  that  if  the  newspaper  printed 
anything,  “you  will  be  sued.’’ 

He  continued  with  his  Hahn  inves¬ 
tigation  while  pursuing  other  stories 
on  PTL  finances,  Shepard  said. 

In  January  1986,  the  Observer, 
through  the  Freedom  of  Information 
Act,  was  able  to  obtain  the  records  of 
a  Federal  Communications  Commis¬ 
sion  investigation  of  PTL’s  over-the- 
air  fund-raising  activities  and  ran  a 
series  based  on  the  documents. 
Though  there  was  clear  evidence  of 
wrongdoing,  the  FCC  did  not  act,  the 
newspaper  said. 

After  the  series  appeared,  Bakker 
launched  a  counterattack,  using  his 
broadcasts  to  denounce  the 
Observer. 

“He  had  successfully  made  us  the 
issue,”  Neill  said.  “There  was  no 
way  you  could  win  with  a  man  with 
180  television  stations  at  his  dis¬ 
posal.” 

Neill  said  that  Bakker  was  able  to 
reach  people  “across  the  country” 
who  had  “no  access  to  the  Charlotte 


Ken  Friedlein 
Observer  metro  editor 


Observer’s  coverage.” 

The  newspaper  was  besieged  with 
phone  calls  and  received  over  2,000 
negative  letters  during  the  spring  of 
1986,  Neill  said,  adding  that  the 
Observer  copied  and  mailed  numer¬ 
ous  copies  of  its  PTL  stories  “so  peo¬ 
ple  could  see  what  was  published.” 

Neill  told  E&P  that  he  also  felt  the 
Observer’s  coverage  had  been  some¬ 
what  unfair  in  not  presenting  more  of 
PTL’s  good  works. 

“We  were  showing  the  disfigured 
side,  but  we  were  not  acknowledging 
what  was  being  done  that  was  valued 
by  the  people  who  supported  it,” 
Neill  explained. 


Charles  Shepard 
Lead  reporter  in 
the  Bakker  investigation 


Oppel  said  the  Observer  editors 
“got  through  the  impasse”  over  PTL 
coverage  by  “working  as  a  team  from 
reporter  up  to  publisher.  Rolfe  was 
consulted  on  everything.” 

“On  something  of  this  magnitude,  I 
absolutely  want  to  know  what’s  going 
into  the  paper,”  Neill  said.  “It  would 
be  a  desertion  of  duty  not  to  be 
involved.” 

Neill  said  he  was  “one  of  several” 
reading  Shepard’s  drafts  and  “mak¬ 
ing  suggestions.” 

Shepard  wrote  several  drafts  of  his 
Hahn  story,  but  he  was  always  told  it 
needed  more  work. 

He  told  SNPA  that  at  times  he  felt 


In  May  1986,  Neill  sent  a  memo  telling  Oppel  that  “it 
was  time  to  lighten  up”  on  PTL  coverage,  the  editor 
related.  “We  were  being  seen  as  unfair  and 
unchristian  and  losing  credibility.” 


Bakker’s  success  in  the  spring  of 
1986  in  portraying  himself  as  the 
Observer’s  innocent  victim  enabled 
him  to  “convert  our  stories  into  a 
fund-raising  vehicle,”  Neill  con¬ 
tinued. 

The  publisher  decided  that  the 
Observer  needed  a  “cooling-off 
period  so  [the  PTL  issue]  could  be 
defused.  The  only  way  to  do  that  was 
to  let  Bakker  blow  himself  out,  and  he 
did.” 

In  May  1986,  Neill  sent  a  memo 
telling  Oppel  that  “it  was  time  to 
lighten  up”  on  PTL  coverage,  the 
editor  related.  “We  were  being  seen 
as  unfair  and  unchristian  and  losing 
credibility.” 


the  publisher  and  editors  were  more 
worried  about  preserving  the 
Observer’s  “store  of  good  will”  in  the 
community  than  in  exposing  wrong¬ 
doing.  But  he  also  conceded  that  usu¬ 
ally  the  changes  they  wanted  made  his 
story  stronger. 

“They  wanted  on-the-record  con¬ 
firmation  and  documentary  proof  of  a 
payoff,”  Shepard  stated.  “They 
didn’t  want  the  readers  to  have  to  take 
our  word  for  it.” 

Friedlein  said  that  throughout  the 
years  of  its  PTL  coverage,  the 
Observer’s  main  concern  had  been 
the  ministry’s  financial  affairs.  He 
said  that  concern  was  no  different 
(Continued  on  page  36) 
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Colombian  journalist  sues  U.S.  government 

Patricia  Lara,  who  was  denied  entry  to  the  country  iast  year, 
says  she  was  mistreated  after  being  taken  into  custody 


By  Debra  Gersh 

Patricia  Lara  Salive,  the  Colom¬ 
bian  journalist  denied  entry  to  the 
United  States  last  October,  has  filed  a 
$10-million  lawsuit  against  the  United 
States,  attorney  general  Edwin 
Meese  III  and  other  named  and 
unnamed  agents  of  the  Immigration 
and  Naturalization  Service  and  the 
Federal  Bureau  of  Prisons  for  alleged 
mistreatment  while  in  custody  after 
her  detention  at  the  airport. 

The  suit  was  filed  in  U.S.  District 
Court  in  the  Southern  District  of  New 
York,  because  that  is  where  the  acts 
leading  to  the  complaint  occurred. 
The  suit  demands  a  trial  by  jury. 

Among  other  things,  Lara’s  suit 
protests  such  alleged  mistreatment  as 
denial  of  communication  with  rep¬ 
resentatives  of  her  country;  retalia¬ 
tory  detention  at  a  maximum  security 
facility  for  speaking  to  the  press  and 
her  newspaper,  El  Tiempo,  and  depri¬ 
vation  of  her  First  Amendment  rights; 
the  health-threatening  confiscation  of 
prescription  medications  for  an  endo- 
crine  gland  problem;  abusive 
searches  and  deprivation  of  her  pri¬ 
vacy ;  as  well  as  unwarranted  adminis¬ 
trative  segregation  and  false  impris¬ 
onment. 

Lara,  36,  was  arrested  at  John  F. 
Kennedy  International  Airport  in 
New  York  on  Oct.  12,  1986,  as  she 
tried  to  enter  the  country  to  attend  the 
Maria  Moors  Cabot  Awards  at 
Columbia  University,  her  alma 
mater.  Lara  had  a  valid  nonimmigrant 
visitor’s  visa,  issued  to  her  by  the 
American  Embassy  in  Paris  in  1985, 
which  she  had  used  in  March  1986  to 
enter  the  U.S.  without  incident. 
(E&P,  Oct.  25,  1986.) 

An  INS  official  at  the  gate,  how¬ 
ever,  spotted  Lara’s  name  in  a  “look¬ 
out”  book  listing  the  names  of  people 
denied  entry  to  the  United  States. 
Lara  was  detained  by  the  INS  and 
later  transferred  to  Metropolitan  Cor¬ 
rectional  Center  before  returning  to 
Colombia  on  Oct.  17,  1986. 
j  Lara  has  still  received  no  official 
explanation  for  her  expulsion, 
I  although  officials  have  cited  security 
I  reasons,  apparently  for  alleged  Com- 
i  munist  ties  which  Lara  has  denied. 


Patricia  Lara 


While  Lara’s  exclusion  and  deten¬ 
tion  last  year  received  extensive 
media  coverage,  the  conditions  under 
which  she  says  she  was  held  were  not 
brought  forth  until  outlined  in  the 
most  recent  lawsuit. 

In  February,  Lara  filed  Freedom  of 
Information  claims  through  her  attor¬ 
neys  seeking  documentary  evidence 
for  her  expulsion  (E&P,  Feb.  28). 

According  to  Arthur  Helton  of  the 
Lawyers  Committee  for  Human 
Rights,  who  is  representing  Lara, 
those  requests  are  still  pending, 
although  he  believes  they  have 
received  about  95%  of  what  they  will 
be  able  to  get. 

The  most  recent  suit,  however, 
should  put  Lara  in  a  better  position  to 
get  more  information,  as  justification 
for  her  treatment  will  be  asked  for,  he 
said. 

Helton  said  the  most  interesting 
information  received  from  the  Fol 
claims  was  an  English  translation  of 
Lara’s  book  about  the  M-19  guerrilla 
movement  in  Colombia,  provided  by 
the  Central  Intelligence  Agency  —  a 
translation  she  had  not  been  aware  of 
before. 

Helton  said  Lara  “felt  vindicated” 
by  the  translation,  which  seemed  to 


demonstrate  that  she  was  the  focus  of 
attention  because  of  her  writings. 

According  to  the  suit,  on  Oct.  13, 
after  spending  the  night  in  INS  cus¬ 
tody  at  the  airport’s  Viscount  Hotel, 
Lara  was  taken  to  the  Pan  American 
terminal  where  she  asked  one  of  the 
private  security  guards,  “Artie,”  for 
permission  to  speak  by  telephone 
with  the  ambassador  of  Colombia. 
Permission  was  denied.  The  lawsuit 
contains  copies  of  diplomatic  notes 
from  the  Embassy  of  Colombia  pro¬ 
testing  the  interruption  of  consular 
communications. 

Later  that  afternoon,  the  lawsuit 
continues,  Lara  was  transferred  to 
the  Service  Processing  Center  where 
she  was  “required  to  disrobe  and 
shower  in  the  view  of  an  unknown 
INS  detention  officer  and  she  was 
visually  examined  by  the  officer.” 
The  suit  says  that  most  of  Lara’s  pos¬ 
sessions  were  taken  and  she  vas 
given  a  yellow  jumpsuit  to  wear. 

“At  the  SPC,  Ms.  Lara  spent  the 
night  of  Oct .  1 3  in  a  locked  room  along 
with  two  other  women,  both  of  whom 
stated  that  they  had  been  convicted  of 
or  had  committed  crimes  in  the 
United  States,”  the  suit  states.  “The 
toilet  facilities  in  the  room  were  not 
enclosed  and  were  in  full  view  of  any¬ 
one  present  in  the  room.  During  that 
period  she  did  not  sleep  and  was 
afraid  for  her  safety.” 

On  Oct.  14,  Lara  was  given  a  notice 
of  temporary  exclusion  “without 
being  given  any  grounds  for  the  pro¬ 
posed  exclusion,”  the  suit  contends. 
Lara  was  not  permitted  visitors  until 
two  days  after  her  detention  when  she 
met  with  a  representative  from  the 
government  of  Colombia  and  her 
lawyer.  At  least  one  INS  officer  was 
present  and  Lara  was  always  in  full 
view  of  the  officers  during  each  visit. 
Following  each  visit,  Lara  was 
“physically  strip-searched  by  an 
unknown  INS  detention  officer.” 

The  following  day,  Wednesday, 
Oct.  15,  Lara,  through  her  attorney, 
filed  a  written  statement  “denying 
any  affiliation  or  activity  that  might  be 
considered  subversive  or  proscribed 
by  United  States  law  ...  On  that 
same  day  ...  an  official  of  the 
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United  States  Department  of  State 
revoked  Ms.  Lara’s  valid  nonimmi¬ 
gration  visa,  claiming  she  was  ineligi¬ 
ble  to  receive  a  visa  ...”  the  suit 
continues. 

“On  Oct.  15,  1986,  Ms.  Lara,  with¬ 
out  having  made  any  prior  request, 
was  advised  by  INS  personnel  at  the 
SPC  that  she  was  going  to  be  permit¬ 
ted  to  have  a  press  conference  in  the 
early  afternoon  on  that  day,”  the  suit 
reads.  “The  press  conference  was 
held  at  2:30  p.m.  and  was  attended  by 
representatives  of  the  government  of 
Colombia,  as  well  as  several  rep¬ 
resentatives  from  the  print  and  elec¬ 
tronic  media. 

“Shortly  after  the  press 
conference  .  .  .  and  without  prior 
notice  to  Ms.  Lara,  her  lawyer  or 
representatives  of  the  Colombian 
government,  and  with  no  reason 
being  given,  nor  any  opportunity 
afforded  to  communicate  with  her 
lawyer  or  diplomatic  representatives, 
Ms.  Lara  was  transferred  from  the 
Service  Processing  Center  to  the  Met¬ 
ropolitan  Correctional  Center  ...  a 
maximum  security  prison  in  Manhat¬ 
tan,”  the  suit  says. 

“On  information  and  belief,  Ms. 
Lara  was  transferred  to  the  MCC  in 


retaliation  for  her  activities  in  speak¬ 
ing  to  the  media  at  the  press  confer¬ 
ence  and  telephonically  filing  news 
stories  about  her  detention,  which  she 
had  done  on  two  occasions  while 
incarcerated,  with  her  paper,  El 
Tiempo,  in  Bogota,  Colombia.  The 
last  such  filing  occurred  by  telephone 
immediately  after  the  press  confer¬ 
ence  and  immediately  prior  to  her 
transfer  to  the  MCC  ...”  the  suit 
maintains. 


“This  is  a  iong 
process,”  Helton 
commented.  “It  will 
undoubtedly  take  years 
to  resolve.” 


Helton  explained  that  although 
they  cannot  know  for  certain  what 
Lara  might  have  said  to  provoke  the 
transfer,  the  timing  of  her  move  to 
MCC  —  immediately  after  the  press 
conference  and  filing  the  second 
story  —  suggests  to  Lara  that  it  was 
done  in  retaliation. 

“At  the  MCC,  Ms.  Lara  was  asked 


to  fill  out  certain  forms  without  being 
given  an  opportunity  to  read  those 
forms,”  the  suit  continues.  “She  pro¬ 
tested  to  an  employee  of  the  Bureau 
of  Prisons,  a  ‘Supervisor  Robinson,’ 
that  she  would  not  fill  out  the  forms 
without  reading  them.  Mr.  Robinson, 
however,  yelled  and  cursed  at  her  in 
the  presence  of  other  individuals. 

“Ms.  Lara  was  given  a  blue  jump¬ 
suit  uniform  at  the  MCC,  and  her 
prescription  medicines  for  a  medical 
condition  concerning  her  endocrine 
glands  were  taken  away  from  her  by 
Supervisor  Robinson.  The  confisca¬ 
tion  of  the  medicines  and  the  fact  that 
she  received  no  dosages  at  the  MCC 
made  her  afraid  for  her  health  and 
continued  well-being,”  according  to 
the  suit. 

Helton  said  that  Lara’s  endocrine 
gland  problem  requires  daily  dosages 
of  medication. 

“At  the  MCC,  Ms.  Lara  was  kept 
without  explanation  away  from  the 
general  prison  population  and  in  a 
locked  cell  with  a  female  prisoner 
who  stated  she  was  serving  a  prison 
sentence  for  selling  heroin  and  had 
been  put  in  the  locked  cell  as  punish¬ 
ment  because  a  test  of  her  urine  had 
(Continued  on  page  41) 


Govt.’s  ability  to  bar  foreigners  with  Communist  ties  is  limited 


By  George  Garneau 

The  Supreme  Court  has  limited  the 
government’s  ability  to  bar  foreigners 
with  Communist  ties  from  visiting  the 
United  States. 

Since  the  court  was  divided  3-3,  it 
essentially  kept  in  place  a  U.S.  Court 
of  Appeals  decision  preventing  the 
State  Department  from  denying  visas 
to  people  with  alleged  Communist 
affiliations  who  are  invited  here  to 
speak. 

Several  press  groups  filed  amicus 
briefs  in  the  case  and  generally 
applauded  the  ruling  because  it  limits 
potential  government  censorship  of 
foreign  speakers. 

The  decision,  which  carries  no 
national  precedent,  did  not  include 
three  justices;  two  did  not  participate 
and  one  court  seat  remained  vacant. 

The  case,  Reagan  v.  Abourezk, 
combined  three  federal  cases  in  which 
foreigners  who  were  asked  to  speak 
here  in  1983  were  denied  entry  by  the 
State  Department,  which  invoked  the 
1952  Immigration  and  Nationality 
Act,  allowing  the  exclusion  of  people 
who  would  “engage  in  acti¬ 
vities  .  .  .  prejudicial  to  the  pub¬ 
lic  interest,  or  endanger  the  welfare, 
safety  or  security  of  the  United 


States.” 

Those  denied  entry  were  Tomas 
Borge,  Nicaraguan  interior  minister; 
Nino  Fasti,  former  Italian  general  and 
peace  group  member;  and  two  mem¬ 
bers  of  a  Cuban  women’s  group. 
Though  several  had  obtained  U.S. 
visas  previously,  all,  according  to  the 
State  Department,  were  linked 
directly  or  indirectly  to  Communism. 

The  High  Court’s  decision  upheld  a 
2-1  appeals  panel  ruling  that  a  1972 
amendment  to  the  immigration  law 
required  the  government  to  show 
more  than  just  Communist  affiliation 
before  barring  visitors. 

The  court  said  denying  visas 
“based  on  a  generalization”  about 
applicants’  affiliations  “surely  quali¬ 
fies  as  the  brand  of  guilt  by  associa¬ 
tion  Congress  sought  to  check.” 

The  lone  dissenter  in  that  case  was 
Judge  Robert  Bork,  the  recent 
Supreme  Court  nominee,  who  wrote 
that  the  “right  to  listen”  should  not 
destroy  the  government’s  right  to 
control  entry. 

The  Supreme  Court  decision  was 
viewed  as  “a  positive  development” 
by  Arthur  C.  Helton,  a  New  York 
City  attorney  who  filed  friend-of-the- 
court  briefs  on  behalf  of  a  number  of 
media  groups,  including  the  Report¬ 


ers  Committee  for  Freedom  of  the 
Press,  the  Newspaper  Guild,  the 
Committee  to  Protect  Journalists,  as 
well  as  human  rights  groups. 

While  allowing  foreigners  to  be 
excluded,  the  decision  “leaves  in 
place  limits  on  government  power  to 
exclude  foreigners  for  foreign  policy 
reasons,”  Helton  said. 

Helton  said  the  exclusion  provi¬ 
sions  still  posed  “a  terrible  problem” 
because  they  allow  the  government  to 
lock  out  people  for  political  or  ideo¬ 
logical  reasons. 

The  decision,  which  is  remanded  to 
lower  courts,  will  have  “no  direct 
effect”  on  the  case  of  Patricia  Lara, 
the  Colombian  reporter  for  £/  Tiempo 
in  Bogota  who  was  jailed  here  last 
year  after  being  denied  entry  on 
unsubstantiated  government  charges 
of  having  Communist  ties,  said  Hel¬ 
ton,  who  is  Lara’s  attorney  (see 
related  story  on  facing  page). 

She  has  appealed  her  exclusion  and 
filed  a  $  10-million  civil  suit  against  the 
Immigration  and  Naturalization  Ser¬ 
vice  and  others. 

The  appeal  was  brought  in  the  name 
of  President  Reagan  to  the  High 
Court.  The  denial  of  visas  was 
appealed  by  former  Sen.  James 
Abourezk  of  South  Dakota. 
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Perlik  steps  down 

Newspaper  Guild  president  retires  after  18  years  at  the  helm; 
reflects  on  the  past,  talks  about  the  future  of  his  union 


By  George  Garneau 

It  is  the  worst  of  times  for  unions 
and  the  best  of  times  for  Charles  Per¬ 
lik  to  end  his  career  in  the  labor-man¬ 
agement  struggle. 

After  32  years  with  the  Newspaper 
Guild,  18  years  as  president,  Perlik, 
who  turns  64  in  November,  is  taking 
slightly  early  retirement. 

The  man  the  Guild  Reporter  said 
“has  put  an  indelible  stamp  on  the 
union,  probably  greater  than  any 
other  top  executive  officer  in  its  his¬ 
tory,”  discussed  his  career  and  the 
current  state  of  the  union  on  his 
penultimate  day  on  the  job,  Oct.  13. 

In  a  near  empty  temporary  office  in 
suburban  Maryland,  Perlik,  who  said 
he  was  leaving  the  $65,000  a  year  post 
to  make  room  for  younger  leaders,  is 
being  succeeded  by  Charles  Dale,  the 
secretary-treasurer,  who  was  elected 
president  earlier  this  year. 

He  said  he  plans  to  travel  by  mobile 
home  with  his  wife  Mamie,  a  former 
journalist  and  Guild  shop  steward 
whom  he  met  through  the  union.  He 
will  take  accrued  time  off  until  Jan.  1 
and  retire  on  about  $37,000  a  year  in 
pension  and  Social  Security  benefits. 

Perlik’s  retirement  comes  during 
the  worst  period  he  can  remember  for 
unions,  when  the  key  issue  facing  the 
Guild  is  its  very  survival. 

“Too  many  employers  out  there 
want  to  clip  the  wings  of  unions,”  he 
asserted. 

One  key  problem  confronting  the 
Guild  is  the  concentration  of  owner¬ 
ship  in  newspapers  in  the  hands  of 
large  media  corporations,  which  con¬ 
trol  about  80%  of  daily  circulation. 

“We  think  it’s  bad  for  America  and 
bad  for  our  members  to  see  so  many 
newspapers  fall  into  the  hands  of  so 
few  people,”  Perlik  said,  citing  possi¬ 
ble  threats  to  collective  bargaining 
and  abuses  of  the  power  of  the  press. 
He  said  the  Guild  and  other  newspa¬ 
per-related  unions  plan  to  introduce 
legislation  in  Congress  limiting  the 
size  of  newspaper  groups  {E&P,  Oct. 
24). 

Employers  have  been  emboldened 
by  an  anti-union  spirit  that  has 


Charles  Perlik 

gripped  the  nation  since  President 
Reagan  broke  the  air  traffic  control¬ 
lers  union  and  influenced  the  National 
Labor  Relations  Board,  Perlik  stated. 


One  of  the  worst  trends,  he  said,  is 
the  use  by  newspaper  publishers  of 
“union  busting”  law  firms,  which 
often  have  the  attitude  that  if  they 
conclude  negotiations  with  a  signed 
contract,  they  have  failed. 

During  his  tenure  as  president, 
newspapers  such  as  the  Washington 
Star,  Cleveland  Press,  Philadelphia 
Bulletin,  Baltimore  News-American 
and  St.  Louis  Globe-Democrat  have 
closed  for  good,  others  have  merged 
and  technology  has  decimated  the 
ranks  of  newspaper  craft  unions. 

Yet  the  Guild  has  managed  to 
increase  membership  from  32,000  in 


1969  to  34,000  today,  according  to 
Guild  figures.  Perlik  ascribed  the 
Guild’s  ability  to  hold  membership 
“by  our  fingernails”  to  the  fact  that 
nobody  has  found  a  way  to  replace 
reporters  and  ad  takers  —  the  bulk  of 
Guild  members  —  with  technology. 

At  the  same  time,  formerly  power¬ 
ful  newspaper  craft  unions,  crippled 
by  automation,  have  merged  in  order 
to  survive.  The  Guild  in  1983  was 
rejected  as  a  merger  mate  by  the 
International  Typographical  Union, 
which  itself  joined  the  Communica¬ 
tion  Workers  of  America  this  year. 

Perlik  said  the  Guild’s  policy  has 
been  to  merge,  but  currently  it  is 
courting  no  union.  The  Graphic  Com¬ 
munications  International  Union,  a 
“natural,”  according  to  Perlik,  has 
been  ruled  out  because  of  “internal” 
problems  and  the  Teamsters  because 
of  “philosophical”  differences. 

Despite  major  setbacks  at  the 
Washington  Post  and  Baltimore  Sun, 
a  stalemate  at  United  Press  Interna¬ 
tional  and  occasional  decertifica¬ 
tions,  Perlik  said  the  Guild’s  power 


had  not  changed  during  his  tenure. 

He  noted  that  reporters,  unlike 
truck  drivers,  were  among  the  easiest 
employees  to  replace  and  have  never 
been  able  to  halt  newspaper  opera¬ 
tions. 

Started  as  copyboy 

Perlik  started  his  career  as  a  copy- 
boy  with  International  News  Service 
in  Pittsburgh,  earning  $18  a  week 
when  he  was  a  19-year-old  University 
of  Pittsburgh  freshman  and  joining  the 
Guild  in  1942. 

After  serving  in  the  Army  Air 
(Continued  on  page  41) 


When  he  got  a  25%  raise,  he  thought  the  company 
was  generous,  but  a  local  Guild  official,  Marion  Ford, 
told  him  the  union  was  responsible. 

. . .  “And  that  woman  happened  to  become  my  wife 
some  months  later.”  He  and  Mamie  have  been 
together  ever  since. 
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N.Y.  Post  wants  to  drop  five  editions 

Publisher  tells  ur^ions  he  wants  to  scale  back  from  seven  to 
two  editions  and  will  be  seeking  substantial  Job  reductions 


By  Andrew  Radolf 

New  York  Post  publisher  Patrick 
Purcell  told  union  leaders  the  newspa¬ 
per  must  scale  back  from  seven  edi¬ 
tions  to  two  and  will  be  seeking  sub¬ 
stantial  job  reductions. 

The  target  date  for  changing  over  to 
two  editions  is  Nov.  23.  The  move 
could  save  the  Post,  estimated  to  be 
losing  nearly  $1  million  a  month,  as 
much  as  $10  million  annually. 

The  scale-back  to  two  editions 
means  the  Post  will  be  eliminating  an 
entire  publishing  cycle,  Purcell  said. 

Under  the  new,  one-cycle  plan,  the 
Post  will  have  an  initial  press  start  at 
5:30  a.m.  and  then  replate  around 
11:30  a.m.  for  a  noon  press  start  to 
print  its  second  edition. 

“We  were  printing  on  a  17-hour 
cycle.  It  required  two  separate  work 
schedules  .  .  .  double  crews  and  dou¬ 
ble  labor  costs,”  F*urcell  said.  “That 
was  impossible  to  continue.” 

Purcell  declined  to  give  a  ballpark 
figure  on  how  many  of  the  Post’s 
1,200  jobs  he  wants  to  eliminate,  say¬ 
ing  the  number  will  have  to  be  nego¬ 
tiated  with  each  union.  He  added  that 
reductions  will  be  sought  in  all  depart¬ 
ments  and  that  he  was  willing  to  dis¬ 
cuss  buyouts. 

Purcell  remarked  that  he  assured 
the  unions  the  Post  intends  “to  con¬ 
tinue  publishing.” 

“It  does  eliminate  jobs  and  work 
opportunities,  especially  at  the 
mechanical  end  from  the  press  work 
out,”  said  George  McDonald,  presi¬ 
dent  of  the  mailers  union  and  also  of 
the  Allied  Printing  Trades  Council,  an 
umbrella  negotiating  group  for  the 
unions.  “It’s  unfortunate  it  comes 
this  close  to  the  negotiations  going  on 
at  the  [New  York  Daily]  News.” 

The  News  has  reached  contract 
agreements  with  four  out  of  10  unions 
so  far  and  is  also  seeking  job  reduc¬ 
tions  and  other  cost  concessions  from 
its  unions  totaling  at  least  $30  million 
annually. 

McDonald  pointed  out  that  under 
the  old  contract  with  the  Post,  which 
expired  last  March  but  is  still  being 
honored,  the  unions  would  be  entitled 
to  “some  pre-shift  overtime”  for 
reporting  to  work  “before  the  con- 


Pat  Purcell 

Ntv  York  Post  publisher 


tractual  starting  time  of  7  a.m.” 

Pre-shift  overtime  could  be  sub¬ 
stantial,  since  make-ready  workers 
would  have  to  arrive  as  early  as  4  a.m. 

McDonald  agreed  that  Post  man¬ 
agement  would  be  seeking  an  earlier 
start  to  the  workday  in  a  new  con¬ 
tract,  but  he  added,  “I  think  they 
want  to  move  ahead  with  their 
changes  and  be  operating  under  the 
present  contract.” 

The  scale-back  to  one  cycle  and 
two  editions  also  means  the  Post  will 
be  cutting  out  its  “country”  distribu¬ 
tion  and  will  concentrate  on  New 
York  City  and  the  close-in  suburbs, 
Purcell  said. 

Aside  from  predicting  circulation 
losses  “in  the  country,”  Purcell  said 
it  “remains  to  be  seen”  how  much 
total  circulation  the  Post  stands  to 
lose.  The  publisher  felt  that  by  con¬ 
centrating  on  New  York  City  sales 
and  publishing  a  sports  page  with  all 
the  late-night  scores,  the  Post  would 
continue  to  remain  competitive  and 
be  attractive  to  advertisers 

McDonald  said  the  Post  would  be 
cutting  out  about  85,000  circulation. 

The  change  to  two  editions  will  also 
mean  the  elimination  of  the  Post’s 
Wall  Street  Extra,  which  sells  about 


35,000  copies  and  has  market  prices 
up  to  3  p.m. 

The  Post’s  cover  price  will  remain 
350,  Purcell  said. 

The  Post’s  circulation  is  about 
740,000  weekdays  and  550,000  Satur¬ 
days,  according  to  the  March  3 1 , 1987 
Publisher’s  Statement,  the  latest 
available.  The  newspaper  does  not 
have  a  Sunday  edition  and  there  are 
no  plans  to  start  one,  Purcell  said. 

The  Post  had  been  selling  some  of 
its  country  circulation  for  500,  and 
there  has  been  speculation  that  the 
Post  had  been  planning  to  raise  its 
price  on  all  editions  to  that  amount. 

“That  change  [to  500]  is  not  being 
considered  at  this  time,”  Purcell  said. 

Purcell  also  denied  the  Post  was 
scaling  back  in  order  to  be  more 
attractive  to  potential  buyers.  The 
Federal  Communications  Commis¬ 
sion  has  given  owner  Rupert  Mur¬ 
doch,  who  acquired  a  New  York  tele¬ 
vision  station  when  he  bought  Met¬ 
romedia  Inc.  in  1985,  until  March 
1988  to  find  a  buyer  for  the  Post  in 
order  to  comply  with  its  rules  pro¬ 
hibiting  newspaper-broadcast  cross¬ 
ownership. 

“We  believe  these  steps  have  to  be 
taken  in  order  to  insure  the  future 
operation  of  the  Post,  regardless  of 
what  the  FCC  says,”  Purcell  com¬ 
mented. 

Purcell  did  not  say  if  he  plans  to 
pursue  a  leveraged  buyout  of  the 
Post.  The  Metromedia  deal  also 
required  Murdoch  to  sell  the  Chicago 
Sun-Times  which  was  acquired  in  a 
leveraged  buyout  by  an  investor 
group  headed  by  publisher  Robert 
Page. 

Purcell  is  also  publisher  of  Mur¬ 
doch’s  Boston  Herald,  which  must  be 
sold  under  cross-ownership  regula¬ 
tions  as  well. 

K.C.  pressmen 
join  Teamsters 

Teamsters  Local  41  won  election 
by  a  58-to-44  vote  to  represent  about 
1 10  pressmen  and  other  employees  at 
the  Kansas  City  Star  and  Times. 

The  Teamsters  and  the  company 
are  now  preparing  for  negotiations. 
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LEGAL  BRIEFS 


Seeks  to  overturn 
$2.2-million  verdict 

Arguing  that  its  story  reported  what 
was  found  in  court  documents  and 
evidence,  the  Pittsburgh  Post- 
Gazette  has  asked  Pennsylvania’s 
Superior  Court  to  overturn  a  $2.2- 
million  libel  award  by  a  Westmore¬ 
land  County  Court  jury. 

Frederick  N.  Egler,  attorney  for 
the  newspaper,  told  a  three-judge 
panel  of  the  appeals  court  that  “there 
is  no  evidence  that  our  people  did  not 
report  what  was  found  in  the  docu¬ 
ments  and  the  evidence,”  saying  that 
a  reporter  does  not  have  to  verify  the 
truthfulness  of  witnesses’  testimony 
in  court. 

The  lower  court  jury  in  April  1985 
awarded  $2.2  million  in  damages  to 
Richard  DiSalle,  an  attorney  and  for¬ 
mer  Washington  County  judge,  on  his 
claim  that  his  reputation  was 
damaged  by  a  September  1979  arti¬ 
cle  involving  alleged  fraudulent 
changes  in  the  will  of  a  millionaire. 
The  story  reported  that  those  who 
contested  the  will  had  alleged  that 
DiSalle  had  a  part  in  altering  it. 

Daniel  Berger,  DiSalle’s  attorney, 
told  the  panel  hearing  the  appeal  that 
evidence  showed  there  was  a  “con¬ 
spiracy  of  the  editors”  to  defame  his 
client.  The  first  draft  of  the  story,  he 
said,  was  more  balanced  than  the 
published  account. 

Seattle  Times  sued 
over  using  slogan 
for  beer  in  cartoon 

The  Seattle  Times  has  been  sued 
for  more  than  $  1  million  because  of  an 
editorial  cartoon  using  the  words, 
“It’s  the  Water,”  the  advertising  slo¬ 
gan  for  Olympia  Beer. 

In  a  trademark  infringement  suit, 
Pabst  Brewing  Co.,  manufacturer  of 
Olympia,  claimed  losses  of  more  than 
$1  million  and  sought  other  damages 
because  of  a  cartoon  showing  a  beer 
can  bearing  the  name  “Hanford,”  a 
reference  to  the  Hanford  nuclear 
reservation,  and  the  ad  slogan,  fol¬ 
lowed  by  a  list  of  toxic  chemicals  and 
ingredients. 

The  cartoon  was  drawn  by  Brian 
Bassett  in  July  following  articles  on 
contamination  of  groundwater  at  the 
eastern  Washington  nuclear  complex. 

A  complaint  filed  by  Pabst  said  the 
drawing  implied  that  Olympia  con¬ 
tained  polluted  water  and  that  the 


brewing  company  “was  indifferent  to 
serious  environmental  issues  related 
to  use  of  the  Hanford  nuclear  reser¬ 
vation.” 

Herb  Robinson,  editorial  page  edi¬ 
tor,  said  the  cartoon  was  aimed  at  the 
Energy  Department  for  the  handling 
of  the  pollution  issue  at  Hanford  and 
was  not  a  comment  on  Olympia  beer. 

—  AP 

Minn,  daily  wins 
disclosure  fight 

The  15,000-circulation  Winona 
(Minn.)  Daily  News  won  a  seven- 
month  court  battle  to  force  public  dis¬ 
closure  of  an  out-of-court  settlement 
in  a  lawsuit  revolving  around 
embezzled  police  welfare  funds. 

Winona  District  Court  Judge 
Lawrence  Collins  ruled  (Oct.  7)  that 
the  amount  of  the  settlement  was 
public  information.  The  city  of 
Winona  released  the  settlement 
amount  that  afternoon. 

The  settlement,  reached  last  March 
20,  came  in  an  October  1985  lawsuit 
by  the  Winona  Police  Relief  Associa¬ 
tion.  The  association  alleged  that  its 
former  treasurer  and  the  former  presi¬ 
dent  of  a  Rollingstone,  Minn.,  bank 
embezzled  funds  from  the  welfare 
fund. 

The  settlement  was  $418,000  paid 
by  the  First  State  Bank  of  Rolling- 
stone  and  the  accounting  firm  of 
Preeshl  Helstad  Shoup  &  Co.,  the 
Winona  Daily  News  reported  in  its 
Oct.  8  editions. 


Voice,  reporter  sue 
U.S.  Coast  Guard 

The  Village  Voice  of  New  York 
City  and  one  of  its  reporters  have  filed 
a  $600,000  lawsuit  against  the  Coast 
Guard,  claiming  their  rights  were  vio¬ 
lated  when  guardsmen  arrested  the 
writer  while  he  was  working  on  an 
article  about  a  shipboard  pirate  radio 
station. 

The  suit,  filed  Oct.  3  in  U.S.  Dis¬ 
trict  Court,  claims  the  arrest  and 
detention  intimidated  the  journalist, 
“prevented  him  from  gathering  the 
news,  caused  him  anxiety  and  emo¬ 
tional  distress  and  left  him  sunburned 
and  scratched.” 

The  writer,  Robert  J.  Smith,  said  he 
was  aboard  the  vessel  Sarah,  which 
was  anchored  in  international  waters 
about  4.5  miles  off  the  coast  of  Long 
Island.  Smith  said  he  was  interview¬ 


ing  the  operators  of  the  pirate  radio 
station  for  a  Voice  article  when  four 
Coast  Guard  officers  boarded  the  ship 
July  28. 

Smith,  a  regular  free-lance  con¬ 
tributor  and  columnist  for  the  Voice, 
charged  his  rights  were  violated  when 
he  was  handcuffed  and  held  for 
almost  seven-and-a-half  hours  before 
he  was  released  without  being 
charged. 

Smith  and  the  Voice  seek  $100,000 
in  compensatory  damages  and 
$500,000  in  punitive  damages. 

A  Coast  (juard  spokesman  said  he 
had  not  seen  the  lawsuit  and  had  no 
comment. 

—  AP 

Kansas  City  papers 
sue  city  council 

The  Kansas  City  Star  Co.  has  filed 
a  lawsuit  alleging  the  city  council 
illegally  discussed  public  matters  in 
secret  sessions  on  three  occasions. 

The  suit  was  filed  Oct.  8  in  Wyan¬ 
dotte  County  (Kan.)  District  Court  on 
behalf  of  the  Kansas  City  Times  and 
the  Kansas  City  Star.  It  asks  a  judge 
to  declare  that  the  council  violated  the 
state’s  open  meetings  law  when  it  met 
in  private  on  July  2 1 ,  July  23  and  Sept. 
3.  The  suit  also  asks  that  further 
alleged  violations  be  stopped. 

City  attorney  Harold  T.  Walker 
said  the  allegations  were  “without 
real  merit.  We  are  for  open  discussion 
and  open  government,  and  never  has 
any  matter  been  decided  in  private 
session.” 

The  suit  says  the  city  council 
declared  it  was  to  meet  in  private  on 
matters  exempted  from  open  meet¬ 
ings  requirements,  but  actually  dis¬ 
cussed  matters  that  must  be  heard  in 
public,  such  as  the  city’s  tax  rate. 

—  AP 

Photo  editor 
pleads  not  guilty 
to  assault 

A  former  Philadelphia  Inquirer 
photo  editor  has  pleaded  not  guilty  to 
charges  he  sexually  assaulted  a  part- 
time  newspaper  employee. 

Daniel  Miller,  36,  was  charged  with 
assaulting  the  employee  on  four  occa¬ 
sions,  twice  in  the  darkroom  and 
twice  in  his  car.  He  is  slated  to  be  tried 
on  charges  of  involuntary  deviate  sex¬ 
ual  intercourse,  simple  and  indecent 
assault,  indecent  exposure,  open 
lewdness,  simple  harassment  and 
unlawful  restraint. 
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Black  weekly 
facing  financial 
problems 

One  of  the  oldest  black  newspapers 
in  the  nation  has  laid  off  most  of  its 
staff  and  was  facing  Internal  Revenue 
Service  efforts  to  sell  its  assets  for 
back  taxes. 

The  Journal  and  Guide,  an  87-year- 
old  weekly  published  in  Norfolk,  Va., 
has  been  in  Chapter  1 1  of  the  federal 
bankruptcy  code  since  1985.  A  hear¬ 
ing  was  scheduled  for  this  week  on  an 
IRS  motion  to  move  the  paper  into 
Chapter  7  liquidation  to  pay  $78,000 
worth  of  back  taxes,  plus  other  debts. 

The  paper  was  planning  to  print 
smaller  editions  on  schedule  until 
then.  Meanwhile  it  was  trying  to  rally 
community  support  and  financial 
backing. 

The  Journal  and  Guide,  the  nation’s 
third  oldest  black  weekly,  has  held 
paid  circulation  steady  for  the  past  20 
years  at  about  25,000,  said  publisher 
Brenda  Andrews. 

Andrews,  who  said  the  paper  was 
about  $200,000  in  debt,  declined  to 
discuss  staff  cuts,  saying,  “We  have 
enough  people  to  do  the  job.” 

“I  have  to  be  optimistic,”  she  said. 
“I  think  the  community  has  great 
respect  for  the  paper.  It  has  been  for 
87  years  part  of  the  tradition  and  heri¬ 
tage  of  the  black  community.” 

The  problem,  she  said,  was  similar 
to  that  facing  black  schools,  hospitals 
and  newspapers:  “adjusting  to  a  soci¬ 
ety  where  black  institutions  are  no 
longer  exclusively  the  domain  of  the 
black  commmunity.” 

The  paper  is  owned  by  Dr.  Carlton 
Goodlett,  who  also  owns  the  Sun 
Reporter  in  San  Francisco,  and  by  the 
Rev.  Milton  Reid. 

Publisher  shot  as 
he  helps  neighbor 

Roy  Cooper,  editor  and  publisher 
of  the  Junction  (Texas)  Eagle,  has 
been  released  from  the  hospital  and  is 
back  at  work  after  being  shot  as  he 
went  to  the  aid  of  a  neighbor  couple 
who  were  tied  up  and  robbed  in  their 
home. 

Cooper  was  shot  in  the  chest  Sept. 
21  by  a  14-year-old  boy  when  he  tried 
to  keep  two  youths  from  fleeing. 
Police  Chief  Larry  James  said. 

Lloyd  Stewart  was  treated  for  head 
and  facial  lacerations  inflicted  by 
three  boys  who  forced  their  way  into 
his  home,  James  said. 


Cooper  and  another  neighbor, 
Boyd  Eidson,  went  to  the  Stewart 
home  after  they  saw  suspicious  activ¬ 
ity.  The  three  boys  fled  as  they 
approached.  Neither  Eidson  nor 
Stewart’s  wife,  Rolene,  was  hurt. 

The  youths  are  slated  to  go  on  trial 
in  district  court  in  November.  This 
case  will  be  tried  under  a  new  state 
law  that  allows  juveniles  to  be  tried  in 
a  regular  court  and,  if  convicted,  to 
serve  time  in  ajuvenile  detention  cen¬ 
ter  until  age  18  when  they  would  be 
moved  to  an  adult  facility  if  not  pa¬ 
roled. 

Newspaper  ad 
spending  up 
9.7%  in  July 

Expenditures  for  newspaper  adver¬ 
tising  in  July  totaled  $2.3  billion,  an 
increase  of  9.7%  over  July  1986, 
according  to  estimates  from  the 
Newspaper  Advertising  Bureau. 

Expenditures  for  retail  advertising, 
the  largest  category,  rose  5.8%  to  $1. 1 
billion,  with  classified  increasing 
14.7%  to  $911.0  million  and  national 
going  up  10.1%  to  $249.5  million. 

For  the  first  seven  months  of  1987, 
overall  spending  for  newspaper  ads 
was  up  10.1%  to  $16.5  billion,  with 
retail  up  7.8%,  classified  up  15.8% 
and  national  up  3.8%  for  the  year  to 
date. 

Kansas  Press 
Association  moves 

The  Kansas  Press  Association  has 
opened  its  new  Topeka  headquarters 
housing  the  association,  its  subsid¬ 
iary,  Kansas  Press  Service  Inc.,  and 
affiliate  organization,  the  Kansas 
Newspaper  Foundation. 

In  addition  to  providing  office 
space,  there  is  room  for  seminars  and 
there  are  plans  for  the  development  of 
a  newspaper  museum  in  the  building, 
located  at  5423  S.W.  Seventh  in 
Topeka,  Kan. 

Fulbright  Award 
winners  named 

Three  journalists  have  won  Ful¬ 
bright  Awards  to  Japan  for  1987-88 
under  the  Fulbright  exchange  pro¬ 
gram  for  professionals.  The  awards, 
which  support  research,  study  and 


observation  in  Japan  on  topics  of  con¬ 
temporary  importance,  are  for  six  to 
nine  months  of  research  and  are 
intended  for  people  with  little  prior 
experience  of  Japan. 

The  winners  and  their  topics  of 
research  are:  Alan  M.  Brown,  free¬ 
lance  journalist.  New  York  Daily 
News  and  Los  Angeles  Times,  “Gai- 
jin:  Inside/Outside  —  The  Relation¬ 
ship  of  Japan  to  Foreigners:  A 
Documentary  Film”;  Anita  Houk, 
editorial  board  member,  the  Memphis 
Commercial  Appeal,  “Four  Faces  of 
Work  Signal  Change  for  Pacific 
Basin”;  and  Martin  D.  Rosenberg, 
the  Kansas  City  Times,  “Maturation 
of  the  Japanese  Economy.” 

Political  aide 
resigns  after 
hitting  reporter 

A  top  aide  to  the  New  York 
Assembly  speaker  resigned  his  post 
three  days  after  he  knocked  down  a 
New  York  Post  reporter  and 
repeatedly  kicked  him  amid  warnings 
to  “protect  your  privates.” 

Post  Albany  bureau  chief  Frederick 
U.  Dicker  was  confronted  Oct.  15  by 
Norman  Adler,  an  aide  to  Speaker 
Mel  Miller  (D-Brooklyn),  as  the 
reporter  was  trying  to  gain  access  to 
the  offices  of  the  House  Operations 
Committee.  The  committee,  which  is 
the  political  arm  of  the  state 
assembly,  is  under  investigation  for 
its  alleged  use  of  legislative  employ¬ 
ees  and  equipment  for  campaign  pur¬ 
poses. 

Dicker,  who  the  Post  said  broke  the 
story  on  “phantom”  state  employees 
working  for  the  election  of  Assembly 
Democrats,  was  doing  a  follow-up 
investigation. 

Adler  blocked  Dicker’s  way,  say¬ 
ing  the  offices  were  private  and  off 
limits  to  reporters.  When  Dicker  con¬ 
tended  the  offices  were  public,  Adler 
began  shoving  him  backward.  Dicker 
lost  his  footing  and  fell  over,  and 
Adler  began  kicking  him  while  he  was 
lying  on  the  floor  and  telling  him, 
“You  want  to  protect  your  privates.” 

A  television  crew  from  a  local  sta¬ 
tion  had  accompanied  Dicker  and 
much  of  the  incident  was  captured  on 
videotape. 

Adler  submitted  his  resignation  the 
same  day,  but  Miller  did  not  accept  it 
until  Sunday,  Oct.  18. 

Dicker  has  complained  of  a  sore 
back,  but  stated  he  does  not  intend  to 
file  criminal  charges  against  Adler. 
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SNPA  study  projects  newspaper  salaries  through  1992 


By  Andrew  Radolf 

Newsroom  employees  in  the  South 
can  expect  salary  growth  averaging 
5%  to  6%  annually  during  the  next 
five  years,  according  to  a  survey  by 
the  Southern  Newspaper  Publishers 
Association. 

On  the  business  side,  salary  growth 
for  executives  will  be  in  a  similar 
range,  but  salaries  for  production 
employees  and  classified  salespeople 
will  grow  much  less. 

However,  the  low  growth  in  classi¬ 
fied  sales  salaries  will  be  offset  by 
strong  growth  in  bonuses,  which  by 
1992  will  tend  to  make  up  50%  or  more 
of  compensation. 

The  salary  survey  was  a  project  of 
the  SNPA  Personnel  and  Labor  Rela¬ 
tions  Committee  headed  by  Harry  H. 
Browning,  president  and  general 
manager  of  the  Nashville  Tennes¬ 
sean. 

The  study  tracked  salary  growth  in 
12  newspaper  jobs  from  1980  to  1987, 
and  then  projected  growth  through 
1992.  Newspapers  were  classified  by 
circulation  size  from  under  15,000  cir¬ 


culation,  15,000  to  25,000,  25,000  to 
50,000,  50,000  to  100,000  and  over 
100,000.  From  1984  on,  the  over 
100,000  circulation  newspapers  were 
divided  into  two  groups:  100,000  to 
150,000  and  over  150,000. 


The  SNPA  survey 
should  make  circulation 
directors  at  the  region’s 
largest  newspapers 
happy. 


The  study  showed  that  managing 
editors’  salaries  in  1987  ranged  from 
an  average  of  $25,177  in  the  smallest 
newspaper  category  to  an  average  of 
$82,429  in  the  over  150,000  circula¬ 
tion  group. 

The  over  150,000  circulation  group 
also  showed  the  highest  growth  trend, 
with  managing  editors’  salaries 
expected  to  show  annual  increases 
averaging  6.9%  to  an  average  salary 
of  $111,041  by  1992.  The  slowest 
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growth  was  in  the  15,000  to  25,000 
category,  where  only  4.8%  average 
annual  growth  was  projected  to  an 
average  salary  of  $36,454. 

For  general  assignment  reporters, 
salary  growth  during  the  next  five 
years  will  be  small,  with  the  exception 
of  the  over  150,000  category. 

The  under  15,000  category,  for 
example,  will  show  only  2.5%  aver¬ 
age  growth  in  the  next  five  years  as 
reporters’  average  salaries  rise  from 
$13,680  in  1987  to  $15,366  in  1992. 

Growth  in  reporters’  average  sala¬ 
ries  stays  in  the  3%  to  4%  average 
annual  growth  range  in  the  other  cir¬ 
culation  categories  except  for  the 
100,000  to  150,000  group,  with  5.2% 
average  annual  growth  forecasted 
(from  $27,238  in  1987  to  $31,7%),  and 
the  over  150,000  circulation  group, 
with  a  forecasted  average  annual 
growth  rate  of  7.5%  (from  $29,354  to 
$40,373). 

For  advertising  directors,  the 
fastest  salary  growth  will  be  in  the 
15,000  to  25,000  category,  where 
(Continued  on  page  36) 
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One  is  right  in  the  middle. 

But  the  really  important  one  is  the  one  you 
probably  never  notice. 

It’s  the  little  R  in  a  circle— like  the  one  you  see  at 
the  bottom  of  this  ad— that  tells  you  that  Xerox  is  a 
registered  trademark. 

And  it  reminds  you  that  our  name— which  is  also 
our  trademark— should  only  be  used  in  connection 
with  the  products  and  services  of  our  corporation. 

Including  everything  from  Xerox  copiers  to 
workstations  to  laser  printers. 


So  as  you  can  see,  our  trademark  is  a  very  valuable 
one. 

To  us.  And  to  you,  too. 

Because  it  ensures  that  when  you  ask  for 
something  you  can  be  sure  of  what  you’re  going 
to  get. 

Of  course,  we  don’t  exjject  you  to  use  the  second  R 
every  time  you  use  our  name. 

But  we  do  hope  you’ll  give  it  a  second  thought. 

Team  Xerox.  We  document  the  world. 
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Bantam  Books  has  become  one  of  the  world’s  largest  and  most  successful 
book  publishers  with  innovations  like  the  “instant  book,’’  and  blockbusters  like 
lacocca:  An  Autobiography,  the  best-selling  non-fiction  hardcover  in  history. 
Alberto  Vitale,  president  and  CEO  of  the  newly  formed  Bantam,  Doubleday, 
Dell  Publishing  Group,  says:  “Bantam,  like  Digital,  believes  customer  service 
is  the  backbone  of  its  business.  Our  Digital  computer  network  handles  on-line 
order  processing,  telemarketing,  inventory,  and  all  financial  services.  The  net¬ 
work  ties  these  functions  together,  so  we  get  very  fast  turnaround.” 

This  enables  Bantam  to  ship  over  10  million  books  a  month  all  over  the 


‘A  computer  network  so 
powerful,  it  can  help 
Bantam  compress  a 
one-year  publishing  cycle 
into  three  days!’ 


world.  It  also  creates  opportunities,  as  Vitale  explains:  “We  are  one  of  the  few 
publishers  who  can  put  out  an  instant  book.  When  the  U.S.  Olympic  hockey 
team  beat  the  Russians  on  a  Sunday  night,  we  had  Miracle  on  Ice  in  bookstores 
that  Thursday  morning.” 

Digital’s  whole  idea  of  making  computer  systems  that  network  together  has 
always  been  to  give  organizations  like  Bantam  a  competitive  advantage.  To  get 
your  own  competitive  advantage  now,  write  to:  Digital 
Equipment  Corporation,  200  Baker  Avenue,  West  Concord, 

Massachusetts  01742.  Or  phone  your  local  sales  office. 


TM 
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NEWSPEOPLE  IN  THE  NEWS 


James  C.  Weeks,  publisher  of  the 
Santa  Rosa  (Calif.)  Press  Democrat, 
will  become  senior  vice  president/ 
operations  of  The  New  York  Times 
Regional  Newspaper  Group  on  Jan  1 . 

Weeks  began  his  career  in  retail 
advertising  at  the  Gainesville  (Fla.) 
San  in  1964  and  rose  to  retail  manager 
before  being  named  advertising  coor¬ 
dinator  for  the  Sun,  the  Lakeland 
(Fla.)  Ledger  and  the  Ocala  (Fla.) 
Star-Banner.  The  three  papers  were 
acquired  by  the  Times  in  1971. 

Weeks  directed  newspaper  acquisi¬ 
tions  during  1973-78  and  then  became 
general  manager  of  the  Wilmington 
(N.C.)  Star-News,  and  in  1980,  assis¬ 
tant  to  the  president  of  the  eastern 
regional  group.  He  returned  to  Wil¬ 
mington  in  1983  and  then  moved  to 
Santa  Rosa  in  1985  with  oversight  of 
the  Santa  Barbara  (Calif.)  News- 
Press  added  last  April. 

:ic  *  * 

Steve  Reed  was  named  to  head  the 
newly  created  Houston  Chronicle 
bureau  in  Dallas. 

Reed,  a  veteran  bureau  chief  and  a 
Dallas  native,  held  similar  bureau 
positions  in  Moscow  and  Houston  for 
United  Press  International.  During  14 
years  with  the  wire  service  he  also 
was  a  reporter  and  editor  in  the  Lon¬ 
don  and  Dallas  bureaus. 

Prior  to  joining  the  Chronicle,  he 
worked  as  a  general  assignment  and 
feature  reporter  for  the  Austin  Ameri- 
can-Statesman  and  taught  journalism 
at  Concordia  Lutheran  College. 

*  *  * 

Bette  Fenton  has  joined  the  Min¬ 
neapolis  Star  Tribune  as  promotion 
director.  She  was  vice  president/com¬ 
munity  relations  and  public  affairs  at 
B.  Dalton  Bookseller.  Prior  to  being 
named  vice  president  in  1 98 1 ,  she  was 
manager  of  community  relations  and 
public  affairs  and  earlier,  chief  execu¬ 
tive  officer. 


(ittauia  ^0.  Exponent 

Wlfia 

Ft.  Fairfield  Review 

Maine 

We  are  proud  to  have  represented 
these  families  in  the  sale  of  their 
newspapers. 

James  Martin 

&  Associates 
Suite  1000 
65  E.  State  St. 
Columbus,  Ohio  43215 
(614)  889-9747 


Will  Corbin,  editor  of  the  Escon¬ 
dido  (Calif.)  Times- Advocate  for  the 
past  six  years,  has  been  named  man¬ 
aging  editor  of  the  Newport  News 
(Va.)  Daily  Press  and  the  Times-Her- 
ald.  All  of  the  newspapers  are  owned 
by  Tribune  Co.  of  Chicago. 

Corbin  will  oversee  newsgathering 
and  editing  for  the  news,  sports  and 
feature  sections  of  both  Newport 
News  papers. 

He  had  been  managing  editor  of  the 
Lakeland  (Fla.)  Ledger,  also  a  Tri¬ 
bune  Co.  paper,  before  moving  to 
California. 

In  other  assignments  at  the  New¬ 
port  News  papers,  David  Parsons, 
currently  business  editor,  moved  to 
the  new  position  of  metropolitan  edi¬ 
tor,  and  Robin  McCormick,  deputy 
news  editor,  replaced  Parsons  as 
business  editor. 

*  *  * 

Frank  Mastromarino  is  now  with 
Ingersoll  Publications,  Princeton, 
N.J.,  as  circulation  director. 

He  will  work  with  publishers  and 
general  managers  of  all  Ingersoll 
properties  in  areas  of  circulation  and 
marketing  and  be  involved  in  recruit¬ 
ment,  training  and  consulting. 

Mastromarino  most  recently  was 
circulation  director  of  the  Santa  Bar¬ 
bara  News-Press  and  previously  was 
with  Gannett  Co.  at  four  dailies  and 
USA  Today. 

*  He  * 

Mike  Sullivan,  assistant  sports 
editor  of  the  Contra  Costa  Times, 
Walnut  Creek,  Calif.,  has  been  pro¬ 
moted  to  sports  editor.  He  replaced 
Chuck  Dybdal,  who  served  for  the 
past  year. 

Sullivan  joined  the  Times  in  August 
1985  as  sports  copy  editor.  A  graduate 
of  California  State  University,  Sac¬ 
ramento  with  a  journalism  degree  in 
1979,  he  was  sports  editor  of  the  Vac¬ 
aville  (Calif.)  Reporter  during  1980- 
85. 


Joe  Horner  is  the  newly  named 
director  of  production  for  the  Pitts¬ 
burgh  Press. 

Homer  moved  from  the  Knoxville 
News-Sentinel,  where  he  had  been 
assistant  general  manager  since  1981 . 
Both  newspapers  are  in  the  Scripps 
Howard  group. 

Horner  is  chairman  of  the  commit¬ 
tee  given  responsibility  to  test  Flexo 
printing  for  Scripps  Howard  Newspa¬ 
pers. 

In  1968,  he  was  chosen  to  handle 
the  newspaper’s  conversion  to  com¬ 
puterized  typesetting  and  supervised 
computerization  of  all  departments. 
He  held  various  supervisory  positions 
in  production  and  composing  before 
being  named  production  director  in 
1980  and  also  served  as  chief  labor 
relations  negotiator  on  both  sides  of 
the  bargaining  table. 

A  native  of  Knoxville,  Horner 
began  his  career  in  1955  as  a  printer 
apprentice  and  carried  motor  routes 
and  got  some  editorial  experience 
covering  Friday  night  high  school 
sports. 

*  *  * 

William  R.  Applebee,  publisher  of 
the  Pasadena  (Calif.)  Star-News, 
became  president  of  the  Associated 
Press  Association  of  California, 
Arizona,  Hawaii,  and  Nevada  at  the 
group’s  annual  meeting  Oct.  17  in 
Phoenix.  He  succeeded  J,K.  Stan- 
NERS,  chief  executive  officer  of  the 
Bakersfield  Californian,  who  con¬ 
tinues  as  a  director. 

Janet  C.  Stanford,  president  and 
publisher  of  the  Visalia  (Calif.) 
Times-Delta,  is  president-elect. 

Directors  elected  are:  B,  Dale 
Davis  of  the  Santa  Barbara  News- 
Press;  Pat  Murphy  of  Phoenix 
Newspapers,  Inc.;  John  Clinton  of 
the  San  Mateo  (Calif.)  Times;  Nelson 
Roberts  of  the  La  Habra  (Calif.) 
Daily  Star-Progress, 
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Daniel  A.  Curry  is  now  with 
Times  Mirror  as  vice  president  and 
general  counsel. 

Most  recently  senior  vice  president 
and  general  counsel  of  Amfac,  Inc., 
San  Francisco,  Curry  had  joined  the 
company  in  1970  as  assistant  secre¬ 
tary  and  manager  of  the  legal  depart¬ 
ment,  was  elected  secretary  the  next 
year  and  in  1973,  became  vice  presi¬ 
dent  and  chief  legal  officer.  He 
assumed  the  general  counsel  title  in 
1975. 

Earlier  in  his  career,  Curry  was  in 
private  practice  in  the  Los  Angeles 
area  and  corporate  counsel  for  Tech¬ 
nicolor,  Inc.,  in  Hollywood. 

He  holds  a  bachelor’s  degree  from 
Loyola  Mary  mount  University  and  a 
law  degree  from  Loyola  Law  School 
and  is  a  member  of  the  California  and 
Hawaii  bar  associations. 

*  *  * 

Bob  Sims  has  succeeded  Glynn 
Moore  as  editor  of  the  Prattville 
(Ala.)  Progress.  Moore  is  now  man¬ 
aging  editor  of  the  Camilla  (Ga.) 
Enterprise. 

Sims  was  executive  sports  editor  of 
the  Montgomery  Advertiser  and  had 
held  several  editing  posts  at  the  news¬ 
paper. 

During  a  10-year  Air  Force  career, 
he  spent  three  years  as  editor  of  The 
Dispatch,  an  Air  Force  commercial 
enterprise  newspaper. 

*  ♦  ♦ 

Pat  R.  Teague  has  been  named 
editor  of  City  News  Service  of  Los 
Angeles,  Inc. 

He  served  as  city  editor  for  almost 
two  years  before  becoming  head  of 
the  local  wire  service’s  editorial  oper¬ 
ations.  Teague  previously  was  with 
United  Press  International. 

Taking  over  as  CNS  city  editor  is 
Lori  Streifler,  previously  news  edi¬ 
tor  and  Orange  County  bureau  chief. 

Teague,  a  reporter  and  editor  with 
UPI  for  six  years,  was  a  reporter  for 
the  Corpus  Christi  Caller  and  the 
Lubbock  (Texas)  Avalanche-Journal. 
His  wife  Sylvia  is  a  broadcast  Jour¬ 
nalist  at  KCBS-tv. 

Streifler,  with  CNS  two  years,  pre¬ 
viously  was  a  reporter  for  the  Hearst 
Corp. 

*  *  * 

Leland  Sellers  was  named  single 
copy  sales  manager  for  the  Montgom¬ 
ery  (Ala.)  Advertiser  and  Alabama 
Journal. 

Most  recently  Manatee  County  cir¬ 
culation  manager  for  the  Sarasota 
Herald-Tribune,  Sellers  has  worked 
for  a  number  of  Florida  newspapers 
including  the  Miami  News  and  the 
Tampa  Tribune  and  was  state  super¬ 
visor  for  the  national  edition  of  the 
New  York  Times. 


Douglas  Dowie  has  been  pro¬ 
moted  to  managing  editor/news  of  the 
Daily  News  of  Los  Angeles  from  man¬ 
aging  editor/meto,  and  Bob  Lund  was 
promoted  to  assistant  managing  edi¬ 
tor/news  from  news  editor. 

Dowie  joined  the  newspaper  in 
1985  as  business  editor,  became 
metro  editor  a  year  later  and  was 
named  to  his  most  recent  position  in 
August.  He  is  a  former  Los  Angeles 
bureau  manager  for  United  Press 
International. 

Lund,  news  editor  at  the  Daily 
News  since  1985,  previously  was  day 
news  editor  of  the  Fort  Worth  Star- 
Telegram. 


Dennis  Spies  has  been  named  man¬ 
aging  editor  of  the  Amarillo  Globe- 
News  Division,  Morris  Communica¬ 
tion  group.  He  fills  a  position  vacant 
since  Caret  von  Netzer  was 
appointed  executive  editor  a  year 
ago. 

Spies  has  been  night  city  editor  the 
last  four  years.  He  started  at  the 
Globe-News  in  1966  and  has  served  as 
a  reporter,  copy  editor,  assistant 
news  editor  and  v/as  named  night  city 
editor  in  September  1983  with  respon¬ 
sibility  for  news  content  of  the  morn¬ 
ing  Daily  News. 

Six  other  employees  were  subse¬ 
quently  promoted  by  Spies.  They 
included:  Bill  Cox  to  full-time  col¬ 
umnist;  Charles  Bates,  to  Daily 
News  city  editor;  Janey  Joyce  to 
Globe-Times  city  editor;  Max 
Albright,  to  Daily  News  assistant 
city  editor;  and  Bryan  Oakley  to 
Daily  News  assistant  news  editor. 

,  Carrier- 
Insurance 


(213)474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES.  CALIFORNIA  90024 
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Ethel  Simmons,  entertainment 
editor  of  the  Observer  &  Eccentric 
Newspapers,  Livonia,  Mich.,  for 
over  10  years,  has  been  named  food 
editor/entertainment  editor. 

Simmons  joined  the  staff  in  1962 
and  has  held  positions  as  art  editor, 
news  editor  and  managing  editor. 

ili  SK  3l« 

Chris  Thompson,  financial  editor 
of  the  Sacramento  Union  for  the  past 
five  years,  moves  to  the  Sacramento 
public  relations  firm  of  Roy  Heatly/ 
Associates  as  a  senior  account  execu¬ 
tive  on  Nov.  1. 

He  joined  the  Union  in  1980  as  a 
business  reporter  and  prior  to  that 
was  business  editor  of  the  Huntington 
(W.Va.)  Herald-Dispatch  and 
worked  for  the  Minneapolis  Tribune 
and  the  Yakima  (Wash.)  Herald- 
Republic. 

«  4:  4c 

Sharon  Jayson  recently  was 
named  director  of  services  for  the 
Texas  Daily  Newspaper  Association. 
She  spent  six  years  as  capitol  bureau 
chief  for  the  Texas  State  Network 
covering  all  phases  of  state  govern¬ 
ment  and  has  held  several  other 
broadcast  positions  in  Austin  and 
Harlingen. 

Her  husband,  Ken  Herman,  is  a 
newsman  at  the  Associated  Press 
capitol  bureau. 

Jayson  replaces  Tom  Prentice, 
who  left  earlier  this  year  to  become 
executive  manager  of  the  Virginia 
Press  Association. 


Up  to  $750,()(X)  on- 
duty  medical  protection 
for  youngsters  under  18. 
24-hdur  protection  on  and 
off  duty  for  carriers  1 8  and 
older. 

The  cost?  Just  pennies  a 
day.  Call  for  details.  Ask 
abiiut  Carrier  and  Dealer 
Bonding,  too. 

Originator:  Carrier  Accident 
Insurance.  Newspaper  Independent 
Contractor  Bond 
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NEWSPEOPLE  IN  THE  NEWS 


William  M.  Dowd,  managing  edi¬ 
tor  of  the  Albany  (N  Y.)  Knicker¬ 
bocker  News  is  the  newly  elected 
president  of  the  New  York  State 
Associated  Press  Association  for 
1987-88. 

Other  new  officers  are:  Kathleen 
Condon,  executive  editor  of  the  Troy 
Times  Record,  first  vice  president; 
John  Marsh  Jr.,  executive  editor  of 
the  Utica  Observer-Dispatch,  second 
vice  president;  and  Lew  Wheaton, 
Associated  Press,  secretary. 


Lee  Ivory  was  named  editor  and 
publisher  of  the  Watts  Star-Review, 
Los  Angeles.  The  weekly  newspaper 
is  serving  as  a  training  vehicle  for 
young  black  journalists  in  the  South¬ 
ern  California  area. 

Prior  to  the  Star-Review,  Ivory  was 
editorial  consultant  systems  manager 
for  the  Los  Angeles  Sentinel  and  ear¬ 
lier  city  editor  of  the  Sentinel  and  a 
feature  writer  for  the  Chicago 
Defender. 


A  former  bass  violinist  with  Jack 
Teagarden  and  Errol  Garner,  Ivory 
began  his  newspaper  career  in  his 
hometown  with  the  Detroit  Tribune 
Publishing  Company.  He  has  served 
as  director  of  public  relations  for 
Motown  Record  Corporation  where 
he  became  interested  in  youth  moti¬ 
vation  and  continued  this  concern  in 
Chicago  while  working  in  public  rela¬ 
tions  with  top  entertainment  stars  and 
later  in  Los  Angeles.  He  was  recently 
honored  by  the  city  for  community 
service. 


Ben  Magdovitz,  vice  president 
and  advertising  director  of  the  Toledo 
Blade,  was  elected  president  of  the 
Ohio  Newspapers  Advertising 
Executives  during  the  annual  meeting 
in  Columbus. 

Other  new  officers  are:  Vice  presi¬ 
dent,  Tom  Thokey,  Troy  Daily  News', 
secretary,  Stan  Rosenberg,  Cleve¬ 
land  Plain  Dealer,  and  Mary  Anne 
Nopper,  Fostoria  Review  Times. 


—OBITUARIES- 


Gene  Janski,  formerly  production 
manager  pre-press/mailroom  and 
later  production  director  of  the  Dallas 
Times  Herald,  has  been  promoted  to 
vice  president  operations. 

Earlier  in  his  career,  Janski  was 
production  manager,  pre-press  at  the 
News  and  Sun-Sentinel  Co.,  Fort 
Lauderdale,  and  worked  1  i  years  at 
the  Chicago  Sun-Times. 

♦  *  * 

Jack  Markowitz,  business  editor 
and  columnist  for  the  Greensburg 
(Pa.)  Tribune  Review,  is  the  first  Pro¬ 
fessional  Journalist  in  Residence  at 
Point  Park  College  Department  of 
Journalism  and  Communications. 

He  holds  the  appointment  for  the 
current  academic  year  at  the  down¬ 
town  Pittsburgh  college  and  will  lec¬ 
ture  in  classes,  participate  in  semi¬ 
nars,  and  meet  with  students. 

A  35-year  journalist,  Markowitz 
worked  at  the  New  York  Daily  News, 
the  Philadelphia  Daily  News  and  the 
Pittsburgh  Post-Gazette  before  join¬ 
ing  the  Greensburg  newspaper  in 
1979. 


Howard  Cleavinger,  75,  manag¬ 
ing  editor  of  the  Spokane  (Wash.) 
Chronicle  for  27  years,  died  Oct.  18 
after  a  long  illness.  He  retired  in  1975. 

He  began  his  career  in  1928  as  a 
reporter  for  the  Wallace  (Idaho) 
Press-Times  and  joined  the  Chronicle 
in  1934. 

He  was  a  court  reporter,  political 
columnist  and  city  editor,  and  in  1946 
a  member  of  the  national  press  corps 
covering  atomic  bomb  tests  in  the 
Pacific.  Cleavinger  served  as  a  Pulit¬ 
zer  Prize  jurist  five  times. 

*  *  * 

Brian  Coyne,  75,  a  longtime  man¬ 
aging  editor  of  the  Arkansas  City 
(Kan.)  Traveler,  died  Oct.  13  in 
Wichita.  He  joined  the  newspaper  as 
city  editor  in  1948  and  retired  in  1977. 

While  a  student  at  the  University  of 
Mexico,  Coyne  joined  the  Associated 
Press  in  1937  and  later  worked  for  the 
Austin  (Texas)  American-Statesman. 
He  moved  to  the  Kansas  City  Star  in 
1940. 

*  *  * 

Frank  Eck,  76,  an  Associated 
Press  reporter  and  editor  for  33  years, 
died  Oct.  16  in  Huntington,  L.I.,  of  a 
heart  attack. 

He  suffered  a  coronary  attack  in 
1982  but  his  condition  improved  and 
he  recently  started  a  weekly  feature 
column  for  The  Long  Islander,  Hun¬ 
tington. 


Eck  joined  AP’s  New  York  head¬ 
quarters  in  1943  and  worked  in  the 
promotion  department  before  trans¬ 
ferring  to  news  features.  He  served  as 
feature  editor  and  sports  editor  in  the 
early  ’70s  and  was  a  sportswriter  for 
radio  before  retiring  in  1976. 

He  worked  as  a  sports  editor  for  the 
Queens  (N.Y.)  Avenue  News  while  in 
high  school  and  in  the  ’30s  was  a 
sports  reporter  for  the  New  York 
Times  and  the  Long  Island  Daily 
Advocate. 

*  *  * 

Frances  Hofreiter  McGrath,  77, 
who  served  nearly  40  years  as  editor 
of  the  New  Smyrna  Beach  (Fla.) 
News,  died  Oct.  10  after  a  battle  with 
cancer.  She  had  written  three  col¬ 
umns  a  week  since  her  retirement  in 
the  1970s.  She  was  editor  of  the 
DeLand  (Fla.)  News-Sun  for  two 
years  during  World  War  II. 

*  *  * 

Jack  Reese,  associate  publisher 
and  editor  of  the  Morgantown 
(W.Va.)  Dominion  Post  died  Oct.  16 
after  suffering  a  heart  attack.  His  age 
was  not  revealed. 

Editor  of  the  paper  since  1980, 
Reese  earlier  was  executive  editor  of 
the  Norman  (Okla.)  Transcript  and 
managing  editor  of  the  Shawnee 
(Okla.)  News  Star.  He  had  taught 
journalism  at  the  University  of  Okla¬ 
homa. 


John  B.  Rogers,  54,  personnel 
director  of  the  Bangor  (Maine)  Daily 
News  died  Oct.  9  at  Eastern  Maine 
Medical  Center  after  a  lengthy  illness. 

He  joined  the  Daily  News  in 
November  1968  as  personnel  director 
from  Great  Northern  Paper  Co., 
where  he  was  director  of  personnel 
administration.  His  career  began  at 
the  Schenck  High  School,  East  Milli- 
nocket  as  guidance  counselor. 

A  graduate  of  the  College  of  the 
Holy  Cross  in  1954,  he  spent  two 
years  with  the  Army  Security  Agency 
and  then  earned  an  M.A.  degree  in 
guidance  at  the  University  of  Maine. 

Rogers  was  charter  president  and 
director  of  Katahdin  Friends  of 
Exceptional  Children  and  a  director 
and  president  of  the  Maine  Associa- 
ton  for  Retarded  Children. 


Talbot  Taylor  Speer,  92,  philan¬ 
thropist  and  former  owner-publisher 
of  the  Capital-Gazette  newspapers  in 
Annapolis,  died  Oct.  14  in  Gulf 
Stream,  Fla. 

He  bought  the  Capital  in  1943  and 
added  several  other  newspapers 
before  retiring  in  1976. 

Speer  was  a  captain  in  the  Army’s 
1st  Division  in  France  during  World 
War  I  and  received  a  number  of  bat¬ 
tlefield  decorations. 
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ADOBE! 


Proposal  for  telephone  information  systems  is  fiied 


Several  media  organizations  and 
US  West,  a  regional  telephone  hold¬ 
ing  company,  have  filed  in  federal 
court  in  Washington,  D.C.,  their  pro¬ 
posal  for  implementing  U.S.  District! 
Judge  Harold  Greene’s  recent  deci¬ 
sion  upholding  most  restrictions  on 
the  type  of  computer  information 
businesses  regional  telephone  compa¬ 
nies  can  enter. 

The  restrictions  were  placed  on  the 
companies  by  Judge  Greene  as  part  of 
the  final  consent  decree  in  the  AT&T 
divestiture.  Of  most  concern  to  news¬ 


papers  was  the  judge’s  prohibition 
against  regional  phone  companies 
from  owning  the  information  they 
transmitted  over  their  transmission 
lines. 

Last  Sept.  10,  Judge  Greene  kept 
that  restriction  in  place  for  another 
three  years,  but  he  did  allow  the 
regional  companies  to  transmit  infor¬ 
mation  services  from  others. 

In  addition  to  US  West,  others 
joining  in  the  submitting  of  the  pro¬ 
posal  were  the  National  Newspaper 
Association,  Magazine  Publishers 


Association  and  American  Newspa¬ 
per  Fhiblishers  Association. 

The  group’s  proposal  suggests  that 
regional  companies  develop  a  gate¬ 
way  telephone  number  which  callers 
could  use  to  access  a  wide  array  of 
information  services  provided  by 
others. 

Other  suggestions  included  billing 
services  and  electronic  directory  ser¬ 
vices  “allowing  customers  to  access 
telephone  listings  according  to  speci¬ 
fied  categories.” 


don’t  just  try  to  sell  advertising.  Put 
together  a  total  package  for  the  adver¬ 
tiser  that  not  only  includes  advertis¬ 
ing,  but  merchandising,  dealer  incen¬ 
tives,  floor  displays,  trade  mailings, 
anything  that  can  help  to  sell  the 
advertised  products.  Just  cutting 
rates  will  not  get  the  business.  Cost  is 
important  but  only  part  of  the  equa¬ 
tion  in  moving  product. 

6.  Compete  with  other  print  vehi¬ 
cles  as  well  as  tv  and  radio.  At  least  the 
message  is  already  translated  into 
print. 

7.  Most  important,  you  must  sell 
on  the  buyer’s  terms,  not  on  the 
newspaper’s  terms.  Newspapers  say 
they  want  more  national  advertising, 
then  proceed  to  set  terms  for  position. 


rates,  merchandising,  etc. 

There  is  no  one  thing  that  is  going  to 
get  national  advertisers  to  use  news¬ 
papers  more.  It  is  going  to  take  a 
combination  of  all  these  various 
things  —  plus  salemanship  —  for 
newspapers  to  reverse  the  trend 
and  carry  more  national  advertising. 

A  willingness  on  the  part  of  many 
newspaper  publishers  to  change  has 
been  sensed.  Positive  steps  such  as 
rate  reduction,  the  futures  commit¬ 
tee,  investment  in  new  presses  and 
equipment,  better  paper,  standard¬ 
ized  space  units  —  all  make  newspa¬ 
pers  more  competitive.  A  continua¬ 
tion  of  these  efforts  and  taking  advan¬ 
tage  of  the  strengths  of  the  newspaper 
medium  must  result  in  added  sales. 


Shop  talk 

(Continued  from  page  52) 


came  to  me  recently  with  a  presenta¬ 
tion  geared  mainly  to  creative  people 
and  account  executives.  I  set  up  the 
meeting  and  it  was  very  worthwhile, 
well-attended  and  could  result  in 
some  business  for  newspapers. 

4.  Proof  of  performance  is  impor¬ 
tant  to  advertisers  to  an  even  greater 
degree  than  heretofore.  Newspapers 
are  uniquely  suited  to  provide  this 
documentation;  use  it  to  your  advan¬ 
tage. 

5.  Solve  marketing  problems  — 


4i/£  JLcmr  - 
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Need  to  find  out  what  it 
costs  to  insure  a  flea  circus? 

Sorry!  We  can’t  help. 

But  if  it’s  family  insurance  - 
auto,  home,  health  or 
life  -  you  have  a  question 
about,  we  probably  can. 

You’ve  got  our  number(s). 
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Graphic  reporters  at  the  scene 

News  organizations  experiment  by  sending  graphic  artists  with  personal 
computers  to  the  scenes  of  stories  to  produce  more  authentic  graphics 


By  George  Garneau 

When  a  gunman  killed  six  people, 
wounded  14  and  took  hostages  in  a 
shopping  mall  shooting  spree  in  Palm 
Bay,  Fla.,  Dan  Clifford  of  the  Miami 
Herald  jumped  on  a  plane  to  chase 
down  the  story. 

The  same  day  last  April  23,  28  peo¬ 
ple  were  killed  when  a  building  under 
construction  collapsed  in  Bridgeport, 
Conn.,  sending  Karl  Gude  of  the 
Associated  Press  in  pursuit  of  the 
story  by  car  from  New  York  City. 

Routine  in  the  news  business, 
right? 

Not  exactly.  Not  when  you’re  a 
graphic  artist,  more  accustomed  to 
toiling  over  a  computer  in  the  office  in 
order  to  illustrate  someone  else’s 
story. 

That  image  of  the  artist  in  a  corner 
of  the  newsroom  could  be  fading  into 
history  —  dashed  by  technology  and 
readers’  quenchless  thirst  for  news¬ 
paper  graphics  to  help  explain  the 
news  visually. 

Reporters  scribbling  in  notebooks 
and  photographers  snapping  shutters 
are  increasingly  being  joined  at  major 
news  scenes  by  another  kind  of  jour¬ 
nalist:  the  graphic  reporter. 

Armed  with  a  notebook,  sketch 
pad,  Polaroid  instant  camera  — 
Macintosh  personal  computer  not  far 
behind  —  graphic  artists  are  begin¬ 
ning  to  take  the  high  road  to  cover 
important  breaking  news. 

In  the  past,  graphic  artists  have 
often  been  linked  to  news  events  by 
on-the-scene  “word”  reporters; 
more  recently  they  have  begun  rush¬ 
ing  to  news  scenes  to  gather  firsthand 
information. 

These  incidents  could  be  the  first 
time  graphic  reporters  took  their 
Macs  to  the  news  instead  of  vice 
versa,  they  said. 

In  so  doing,  they  brought  the  sto¬ 
ries  closer  to  newspaper  readers,  and 
faster,  than  ever  before. 

Gude,  AP  art  director,  who  had 
been  stymied  trying  to  get  pictorial 
information  on  the  building  collapse, 
threw  a  Mac  in  a  cardboard  box, 
boarded  a  car  with  a  photographer 
and  a  researcher  and  headed  for  the 
scene,  setting  up  operations  at  the 


Bridgeport  (Conn.)  Post. 

He  observed  the  ruins  and  talked 
with  construction  workers,  he  told 
E&P  during  the  recent  Society  of 
Newspaper  Design  conference  in 
Austin,  Texas. 


“It’s  a  natural 
evolution  that  was 
bound  to  happen  sooner 
or  later,”  Glick  said. 


Researcher  Meg  Thomas  gathered 
information  at  a  news  conference. 
Meanwhile,  another  researcher 
combed  the  Library  of  Congress  in 
Washington,  D.C.,  for  pictorial  infor¬ 
mation  on  lift-slab  construction  and 
sent  it  by  facsimile  to  Bridgeport. 

Gude  said  he  put  together  a  basic 
graphic  and  sent  it  by  phone  lines  to 
AP  the  night  of  the  collapse.  A  fully 
detailed  graphic  followed  the  next 
day. 

Meanwhile,  in  Florida,  Clifford 
perused  the  site  of  the  massacre,  took 
instant  pictures  of  the  scene  from  the 
roof  of  a  hamburger  restaurant,  and 
talked  to  police  and  witnesses  to  piece 
together  the  chain  of  events. 

In  his  hotel  room,  he  sketched  on 
the  Mac  a  rough  graphic  detailing  how 
the  grisly  story  unfolded  and  sent  it  to 
Miami  by  phone  soon  after  the  story 
was  resolved  early  the  next  morning. 

Later  that  day,  Jeff  Glick  called  it 
up  on  a  Mac  in  Miami  to  add  details 
and  refinements  before  it  was  printed 
in  the  Herald  and  sent  over  the 
Knight-Ridder  Graphics  Network. 

The  fully  mobile  graphic  reporter 
with  graphic  computer  in  tow  is  “defi¬ 
nitely  going  to  happen,”  Gude  pre¬ 
dicted. 

“It’s  a  natural  evolution  that  was 
bound  to  happen  sooner  or  later,” 
Glick  said.  “We  always  wanted  to  do 
this,  but  the  right  news  event  never 
came  along  where  it  was  feasible.” 

The  massacre  was  a  perfect  fit,  he 
noted,  since  the  area  was  cordoned 
off  by  police,  and  photographers  had 
difficulty  telling  the  complex  story  in 
pictures. 


Executives  at  AP  and  Knight-Rid¬ 
der  predict  the  practice  of  remote 
graphics  reporting  will  become  more 
common,  especially  when  a  fully  por¬ 
table,  laptop  Macintosh  becomes 
available  early  next  year. 

With  some  not  content  to  wait,  a 
laptop  graphics  computer  with  a 
Dynamac  label  was  being  carried  by 
one  SND  conventioneer. 

IHT  to  open  Tokyo 
printing  site 

The  International  Herald  Tribune 
will  begin  printing  in  Tokyo,  the 
newspaper’s  third  printing  site  in  Asia 
after  Hong  Kong  and  Singapore. 

Publisher  Lee  Huebner  said  print¬ 
ing  will  begin  Nov.  20  to  provide  read¬ 
ers  in  Japan  with  the  English-lan¬ 
guage  newspaper  the  same  day  it  is 
printed.  The  paper  now  arrives  in 
Japan  from  Hong  Kong,  and  many 
readers  do  not  see  it  until  the  next 
day. 

Distribution  in  Japan  will  be  under¬ 
taken  by  the  Mainichi  newspaper 
group. 

The  Tokyo  publishing  site  is  the 
10th  worldwide  for  the  Paris-based 
IHT,  which  is  celebrating  its  100th 
anniversary  this  year. 

Newsprint  mill 
under  construction 

Newsprint  South  Inc.,  announced 
it  will  construct  a  newsprint  mill  cost¬ 
ing  more  than  $300  million. 

Groundbreaking  recently  took 
place  on  900  acres  just  north  of  Gre¬ 
nada,  Miss.,  and  completion  is 
expected  in  the  summer  of  1989. 

Newsprint  South  president  Tom 
Parry  said  the  plant  will  have  an 
annual  production  capacity  of  224,000 
short  tons  and  employ  about  230  peo¬ 
ple  (creating  up  to  360  extra  harvest¬ 
ing  and  hauling  jobs). 

Furnish  will  be  entirely  thermome¬ 
chanical  pulp.  Vice  president  and 
general  manager  Rod  Brown 
(Continued  on  page  36) 
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quality  products  and  dedi-  cal  solutions  to  electronic  mask 
cated  service.  Teamwork  starts  generation.  Also  a  new  family  of 
with  quality  products  that  are  on  the  very  highest  quality  coated 
the  leading  edge  of  technology.  film  products  including  a  new 
And,  it  ends  in  your  gallery,  prep  premium  lith  film,  a  helium  neon 
or  pressroom  with  an  experi-  scanner  film,  and  roomlight 
enced  Chemco  professional-  contact  and  duplicating  films, 
right  on  the  spot.  A  professional  ^ 

helping  with  the  know-how,  Customer  satisfaction  is  the 

learned  from  years  of  practical,  Chemco  commitment.  Dii^, 
hands-on  experience,  to  bring  uncompromising  quality  direct 
you  the  very  best  in  commercial,  unexcelled  service  Nothing  gets 
newspaper,  and  reprographics  between  you  and  Chemco. 

products.  Challenge  the  Chemco  team 

For  example,  our  line  up  of  new  your  tougher  prob- 

commercial  products  includes 

our  electronic  color  design  sys-  superior  products  and  gen- 

tem  featuring  keyline  generation  service  can  do  for  you. 


and  integration  to  CEPS  sys- 


DIRECT  SOLUTIONS  FROM 

Chemco 


Charies  Street,  Glen  Cove,  NY  11542 
Tel:  (516)  676-4000 


NEWS/TECH 


Letterpress  lives 


Despite  the  introduction  of  new  printing  technoiogies,  changes  in  the 
ietterpress  process  indicate  it  won’t  disappear  as  a  news  printing  process 


By  Mark  Fitzgerald 

Is  letterpress  in  danger  of  becoming 
an  orphan  technology? 

At  a  time  when  so  much  industry 
attention  is  focused  on  such  sexy 
printing  technologies  as  flexography, 
anilox  offset  —  not  to  mention 
farther-off  dreams  such  as  direct  com- 
puter-to-cylinder  imaging  —  letter- 
press  can  sometimes  seem  like  a 
worn-out  champion  who  retired  long 
ago. 

But,  as  demonstrated  by  a  recent 
American  Newspaper  Publishers 
Association  production  seminar  in 
Chicago,  letterpress  has  hardly  disap¬ 
peared. 

“I  don’t  think  it  ever  will  be  dead. 
[It’s]  probably  the  simplest  and  most 


^  Helps  Improve  v 


Two  newJ'Edge”  Border  Tapes  with 
rules  printed  close  to  edge  which  help 
eliminate  shadow  lines  when  bordering 
halftones  have  been  added  to  a 
complete  MRS  line  featuring  over  300 
styles  of  top-quality  tapes. 

Send  for  free  catalog  with  money-saving 
coupons. 


IVIOC  MIDWEST  PUBLISHERS 
I  SUPPLY  CO. 

4640  N.  Olcott  Ave.  •  Chicago,  IL  60656 
TOLL-FREE  1  800  621-1507 
In  IL  1  800  843-9319. 


forgiving  process  in  newspaper  print¬ 
ing,”  said  J.A.  “Andy”  Riggs  Jr., 
senior  vice  president/operations  of 
the  New  York  Times. 

Another  reason  for  letterpress’s 
continued  health  is  that  there  are  still 
a  lot  of  them  around. 

Chainwide,  Knight-Ridder  News¬ 
papers,  for  example,  has  more  than 
300  units  of  letterpress,  vice  presi¬ 
dent/technology  Ralph  S.  Roth  said. 
The  Washington  Post  alone  has  110 
units. 

Letterpress  owners  are  not  neces¬ 
sarily  rushing  to  abandon  the  presses. 

“We  intend  to  use  letterpress  for  at 
least  another  20  years,”  South  Bend 
(Ind.)  Tribune  editor  and  publisher 
John  J.  McGann  declared  at  the 
AN PA  Pressroom  Options  IV  Sym¬ 
posium,  Oct.  19-21. 

Letterpress  not  only  retains  many 
supporters,  it  is  a  fertile  area  for 
research  and  development. 

“We  understand  that  there’s  sort  of 
a  resurgence  of  interest  in  letterpress 
in  Europe,”  Houston  Chronicle  vice 
president  and  general  manager  Gene 
McDavid  said.  “Our  suppliers  regard 
it  as  a  growth  industry.” 

McDavid’ s  paper  is  a  good  example 
of  that  research  and  development. 

By  Dec.  1 ,  the  Chronicle  expects  to 
have  converted  a  nine-unit  Goss 
Mark  II  letterpress  press  to  a  process 
it  calls  “Aquaflex.”  Chronicle  pro¬ 
duction  workers  discovered  the  pro¬ 
cess  when  they  were  attempting  to 
run  offset  inks  on  their  letterpress. 

Ink  built  up  on  the  plate,  causing 
second  impression  setoff.  To  remedy 
that,  water  was  sprayed  onto  the 
cylinder. 

“Spray  got  into  the  plant  and  into 
the  ink  —  and  it  really  started  print¬ 
ing  well,”  McDavid  recalled. 

Progress  was  slow  at  first,  how¬ 
ever.  On  that  first  run,  for  example, 
the  water-soluble  NAPP  plate  began 
melting  after  only  5,000  impressions, 
McDavid  said. 

However,  by  using  softer,  and 
water-resistant,  flexographic  press 
plates,  the  paper  began  achieving 
some  very  good  quality. 

Aquaflex  dots  have  the  sharply 
defined  edge  of  letterpress  plus  the 


uniform  solid  centers  of  offset.  The 
dot,  which  has  a  noticeably  dark  bor¬ 
der  that  looks  somewhat  like  a  dough¬ 
nut,  does  not  have  offset’s  ragged 
edges  nor  the  mottled  solids. 

Plugging  remains  an  off-and-on 
problem,  McDavid  said,  but  the  paper 
generally  gets  about  160,000  impres¬ 
sions  per  plate. 

“There  have  been  press  runs  where 
we’ve  had  plugging  after  30,000  in 
shadow  areas,  but  that  happens  only 
10%  of  the  time,”  McDavid  said. 

The  cost  of  converting  to  Aquaflex 
has  been  $30,000,  he  said.  However, 
the  paper  notes  that  the  press’s  spray- 
bar  accounts  for  47%  of  that  cost;  the 
dampener  could  be  used  at  its  offset 
and  heatset  units. 

Another  letterpress  innovation  that 
the  industry  is  watching  carefully  is 
the  Civilox  keyless  inking  system 
devised  by  Toronto-based  Crabtree 
Vickers  Ltd. 

Civilox  anilox  rollers  are  honey¬ 
combed  in  a  “QCH”  pattern  of  cells 
that  are  four-sided  but  open  at  both 
ends,  in  contrast  to  the  usual  anilox 
quadrangle. 

The  process  uses  two  form  rollers 
to  transfer  ink,  unlike  flexography, 
which  transfers  ink  directly  from  the 
anilox  roller  to  the  plate  cylinder.  In 
addition,  ink  is  pumped  in  a  closed 
system  that  is  circulated  and  agitated 
constantly. 

The  process  is  designed  to  reduce 
printed  waste,  maintenance  and  ink 
consumption. 

Richard  E.  Palmer,  vice  president/ 
news  and  production  of  the  Capital 
City  Press  in  Baton  Rouge,  La.,  said 
the  process  is  easier  on  anilox  rollers 
than  flexo. 

“In  flexo  the  doctor  blade  is  riding 
against  the  drum  with  water  ink.  We 
are  running  it  against  a  film  of  oil  ink. 
We’ve  seen  no  wear  in  the  anilox 
drum  [after  three  months].  We  don’t 
know  how  long  the  rollers  will  last. 
However,  we  anticipate  that  will  be 
very  long,”  he  said. 

Several  other  letterpress  experi¬ 
ments  are  also  under  way  across 
North  America. 

London  (Ont.)  Free  Press  opera- 
(Continued  on  page  36) 
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INTELUGENT  COLOR 

The  most  revolutionary  advance  in  copying.  Since  the  copier. 


Introducing  the  Canon  Color  Laser 
Copier.  The  world’s  first  full-color  digital 
plain  paper  copier. 

So  advanced,  its  full-color  reproduc¬ 
tion  of  originals  is  remarkably  lifelike  in 
quality.  So  unique,  its  digital  intelligence 
enhances  copying  creativity  to  the  limits  of 
your  imagination. 

With  Canon’s  exclusive  Digital  Image 
Processing  System,  you  can  now  make 
brilliant  true-to-life  copies  in  up  to  64  gra¬ 
dations  per  color.  Or  change  any  color  of 
an  original  to  any  color  you  like. 

Only  the  Color  Laser  Copier  lets  you 
experiment  with  different  color  combina¬ 
tions  in  designs  and  illustrations.  Or  add 
your  favorite  color  to  create  documents 
that  really  stand  out.  What’s  more,  the  wide 


range  of  intelligent  editing  features  lets  you 
digitally  create  entirely  new  images.  Right 
on  the  copier.  All  of  which  makes  your  busi¬ 


ness  communications  a  lot  more  effective. 

To  further  expand  your  creativity,  you 
can  reduce  or  enlarge  by  50%  to  400%. 
Make  poster-size  copies  for  exciting 
displays  and  dramatic  presentations. 
Combine  text  and  illustrations  together  in 
a  single  copy.  Even  make  1f'  x  17"  color 
prints  from  35mm  slides  or  negative  film 
with  the  optional  film  projector. 

All  on  the  same  plain  paper  you  use 
every  day. 

The  Cotor  Laser  Copier.  It’s  giving 
business  a  whole  new  way  to  look  at 
copying.  And  copying  will  never  look  the 
same  again.  Only  from  Canon. 

For  more  information,  call  toll  free 
1-800-OK  CANON.  Or  write  Canon  USA 
Inc.,  PO.  Box  5023,  Clifton,  N.J.  07015. 


Entoy  easy  extended  payments 
with  the  cWhxi  Credit  C^d  Ask  for  details 
at  participating  Canon  dealers  arx)  retailers 
Available orVym US  Cl9e7C«nonUSA.Inc 


Canon 

COUm  LASER  COPIER 


Salaries 

(Continued  from  page  25) 


average  salaries  are  predicted  to 
increase  about  6.6%  annually  from 
$39,467  in  1987  to  $52,465  in  1992. 
The  slowest  growth  will  be  in  the  over 
150,000  category,  where  average  sala¬ 
ries  are  forecasted  to  go  up  only  an 
average  4.5%  a  year  to  $122,159  in 
1992  from  $102,743  in  1987. 

The  SNPA  survey  should  make  cir¬ 
culation  directors  at  the  region’s 
largest  newspapers  happy.  The  find¬ 
ings  showed  those  working  for  news¬ 
papers  with  over  150,000  circulation 
overtaking  ad  directors  as  their  aver¬ 
age  salary  rises  from  $102,503  in  1987 
to  $139,757  in  1992,  thanks  to  an  aver¬ 
age  annual  growth  rate  of  10.4%. 

As  for  business  managers,  the  pre¬ 
dicted  average  salary  growth  will 
range  from  great  to  dismal. 

Business  managers  at  dailies  with 
over  150,000  circulation  will  see  aver- 


Observer 

(Continued  from  page  15) 


with  the  Jessica  Hahn  story  where  the 
payment  of  hush  money  with  PTL 
funds  was  one  of  the  central  issues. 

Oppel  said  that  the  Observer  con¬ 
tinued  to  be  conservative  in  what  it 
printed  about  Bakker’s  private  life. 
For  example,  he  said,  the  Observer 
never  printed  allegations  that  Bakker 
had  engaged  in  homosexual  activities 
with  PTL  staff  members. 

“We  had  difficulty  nailing  that 
down,”  Oppel  said,  but  he  also 
remarked  that  the  homosexuality 
issue  was  “mainly  an  Assemblies  of 
God  concern.  I  didn’t  see  any  purpose 


Newsprint 

(Continued  from  page  32) 

explained  that  the  “process  breaks 
down  the  wood  fiber  through  a  series 
of  mechanical  refiners,  under  steam 
and  pressure,”  adding  that  a  quality 
product  can  thus  be  obtained  using  a 
greater  portion  of  the  timber  without 
the  “odor  associated  with  chemical 
processing.” 

McClatchy 

(Continued  from  page  12) 

of  that  first  meeting  in  Los  Angeles. 

Subsequent  meetings,  scheduled 
for  San  Francisco,  Minneapolis,  Chi¬ 
cago,  Boston,  New  York  and  London 


age  salaries  rise  15.%  in  the  next  five 
years,  from  $111,829  to  $198,575. 

But  the  survey  showed,  without  a 
note  of  explanation,  that  salaries  for 
business  managers  at  newspapers  in 
the  50,000  to  100,000  circulation  cate¬ 
gory  will  decline  4.9%  by  1992  to 
$28,518  from  $37,857  in  1987.  Busi¬ 
ness  managers  at  the  under  15,000 
dailies,  in  the  meantime,  will  see  their 
average  salaries  grow  by  5.5%  to 
$30,676  in  1992  from  $24,013  in  1987. 

The  SNPA  salary  survey  did  not 
track  trends  for  publishers’  salaries, 
but  figures  for  1987  were  available. 

Salaries  for  publishers  at  newspa¬ 
pers  with  under  15,000  circulation 
ranged  from  a  low  of  $25,000  to  a  high 
of  $77,500,  with  an  average  of 
$50,036.  With  bonuses  included,  the 
average  came  to  $66,160. 

In  the  15,000  to  25,000  circulation 
categories,  publishers  salaries  ranged 
from  $32,500  to  $105,156,  with  an 
average  of  $63,829.  With  bonuses,  the 
average  was  $73,341. 


in  superimposing  A  of  G’s  standards 
on  the  newspaper.” 


Letterpress 

(Continued  from  page  34) 

tions  director  Ian  Pittendreigh  argues 
that  letterpress  isn’t  so  much  disap¬ 
pearing  as  transforming. 

“I  don’t  think  letterpress  is  about 
to  go  the  way  of  the  dinosaurs  or  the 
dodo  bird,  but  .  .  .  pure  letterpress  is 
perhaps  an  endangered  species,”  he 
said. 

Unfortunately,  Pittendreigh  says, 
this  experimentation  has  its  dark  side, 
too. 

“Manufacturers  continue  to 


were  canceled. 

“We’re  watching  the  market,” 
Potts  said.  “We’ve  made  no  decision 
on  what  to  do.” 


Terry 

(Continued  from  page  11) 

three  months  after  he  was  abducted  in 
West  Beirut  by  armed  gunmen. 

The  ceremony  was  sponsored  by 
No  Greater  Love,  a  humanitarian 
group,  and  the  Journalists  Committee 
to  Free  Terry  Anderson. 

David  Aikman,  a  Time  magazine 
correspondent  and  chairman  of  the 
journalists  group,  said  2,000  journal¬ 
ists  had  signed  a  letter  to  be  sent  to 
Ayatollah  Khomeini  of  Iran  asking  for 
his  influence  to  release  Anderson  and 


For  the  25,000  to  50,000  group, 
salaries  for  publishers  went  from  a 
low  of  $48,000  to  a  high  of  $180,024. 
The  average  came  to  $99,530  before 
bonuses  and  $109,136  with  bonuses 
included. 

Salaries  ranged  from  $75,000  to 
$140,000for  publishers  at  newspapers 
in  the  50,000  to  100,000  circulation 
group.  Their  average  salary  came  to 
$107,776  without  bonuses  and 
$129,046  with  them. 

There  were  only  four  respondents 
in  the  100,000  to  150,000  circulation 
category,  where  publishers’  salaries 
ranged  from  $136,000  to  $199,820  and 
averaged  $155,205.  With  bonuses 
included,  the  average  came  to 
$177,422. 

Only  three  newspapers  in  the  over 
150,000  category  told  how  much  they 
were  paying  their  publishers.  Salaries 
ranged  from  a  high  of  $315,000  to  a 
low  of  $140,000  and  $200,000  in  the 
middle.  The  average  salary,  with 
bonus  included,  came  to  $300,571. 


change  products  in  ways  that  make  us 
burp,”  he  said.  “You  know,  improve¬ 
ments,  I  think,  seldom  help.” 

Just  in  the  past  few  months,  the 
London  Free  Press  has  experienced 
plates  that  won’t  stay  on  the  cylinder 
(the  aluminum  was  too  soft  for  a  good 
crimp);  ink  that  mottled  and  toned 
badly  (the  “contact  angle”  of  ink  on 
the  plate  had  been  changed  by  the 
manufacturer  so  that  it  fell  off  the 
plate  and  picked  up  line);  and  web 
breaks  as  frequent  as  18-26  per  100 
rolls  (not  really  a  manufacturing 
problem:  the  paper’s  press  was  out  of 
alignment). 

“I’ve  been  in  printing  31  years  and 
we’ve  never  come  as  close  to  not 
printing  as  we  have  in  the  last  two 
weeks,”  he  declared. 


22  other  hostages. 

Meanwhile  in  Beirut,  AP  staffers 
sang  happy  birthday  and  lit  candles  on 
a  cake  in  Anderson’s  vacant  office, 
surrounded  by  birthday  decorations 
and  pictures  of  Anderson  that  have 
been  released  by  the  Islamic  Jihad. 

To  issue  notes 

Dow  Jones  &  Co.  said  it  plans  to 
issue  $100  million  of  nonredeemable 
five-year  notes  through  an  under¬ 
writing  group  headed  by  Goldman 
Sachs. 

The  notes  will  carry  a  9'/4%  coupon 
and  be  sold  at  99Vs  to  yield  9.28%. 

Dow  Jones  said  the  offering  is  being 
made  at  this  time  to  take  advantage  of 
current  market  conditions  and  to 
reduce  commercial  paper  borrow¬ 
ings. 
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Thediock 
heaid  round 
thewodd. 


Stcx'k  miirkets  cdl  over  the  ^'orld  htt\'e 
just  demonstrated  your  readers’  need  for 
Reuters  more  el(X|uentI\’  tlittn  tiny  words. 

Bkxxl\'  Mondtis^’s  record  loss  on  the 
New  York  Stcxk  Exchtuige  was  echoed  b\’ 
record  kills  in  mtu'keLs  in  Hong  Kong, 
Tok\'o,  Sydney,  and  London.  For  Reuters, 
it  was  business  as  usiuil.  Reporting  the 
new's  thtit  mov'es  the  mtirkets...as  w^ell  as 
reporting  on  the  mtirkeLs  that  mov'e. 

Rising  interest  rates,  tbreign  exchange 
rates,  the  btilance  of  trade  deficit... 
financial  new's,  w'herex  er  it  happens,  is 
\dttil  to  your  readei's.  And  with  Reuters, 
you  can  provide  them  with  information 
from  the  same  professionals  w'ho 
provide  America  s  business  and  fintuicitil 
leaders,  including  those  in  v'our  com- 
munitv',  with  the  data  they  relv'  on. 

After  all,  Reuters  has  been  rqxirting  the 
w'oiid’s  business  and  fintuicial  new's 


since  1851.  Todav' with  more  thiin  1,100 
experienced  reporters  aid  editors  in 
105  bureaus  tiround  the  w'orld,  tmd  with 
direct  monitor  service  to  more  than 
130,000  termintils. 

New,  more  than  ev  er,  we’re  the  one 
new's  senice  that  ctin  giv'e  v'our  readers 
the  “l(x:til”  new's  from  all  ov'er  the  w'orld. 

We’re  the  one  complete  service  you 
need  for  news,  business,  finance  and 
pictures. 

Don’t  just  take  our  word  for  it.  Let  us 
show'  you  how'  v  aluable  The  Reuter 
Business  Report  can  be,  with  a  free 
month’s  trial. 

Ctill  us  at  800-221-7266,  ext.  3576. 


The  first  name  in  news. 


SYNDICATES 


He  moved  from  the  Trib  to  tv  and  back 

Chicago  Tribune  editorial  board  member  Clarence  Page  now  writes 
a  syndicated  column  that  examines  social  and  political  issues 


By  Tricia  Drevets 

“When  I  was  16  I  knew  I  wanted  to 
be  a  newspaper  columnist,”  said 
Clarence  Page.  “I  became  one  in 
1984.  So  1  guess  it  took  me  20  years  to 
become  an  overnight  success.” 

Last  summer,  Chicago  Tribune  edi¬ 
torial  columnist  Page  fulfilled  another 
one  of  his  dreams.  His  twice-weekly 
feature,  which  examines  social  and 
political  issues,  entered  syndication 
with  Tribune  Media  Services.  A  map 
in  the  columnist’s  Tribune  Tower 
office  pinpoints  the  25  or  so  newspa¬ 
pers  that  currently  carry  his  work, 
and  when  a  visitor  mentioned  that  her 
hometown  daily  —  the  Suffolk  (Va.) 
News-Herald  —  is  one  of  them.  Page 
eagerly  asked  questions  about  the  city 
and  its  residents. 

“I  recently  went  to  an  editorial  edi¬ 
tors’  convention  in  Vancouver,  and  1 
had  the  opportunity  to  meet  the  edi¬ 
tors  of  some  of  the  papers  that  carry 
my  column,”  Page  said.  “They  told 
me  that  they  liked  the  fact  that  they 
always  knew  where  1  stood  on  an 
issue  and  that,  whether  they  agreed 
with  me  or  not,  the  column  is  pro¬ 
vocative.” 

Those  remarks  were  high  praise  for 
Page,  who  is  a  member  of  the  Trib¬ 
une’s  editorial  board.  “To  me,  a  col¬ 
umn  should  be  bold,  should  give  you 
something  to  argue  with  or  agree 
with,”  he  said.  “That’s  my  style.” 

Page  continued:  “I’m  glad  that  edi¬ 
tors  are  becoming  more  open.  I  don’t 
always  follow  a  liberal  agenda,  but  I 
certainly  lean  liberal  on  most 
issues  ....  I  would  tend  to  think 
that  there  is  a  curiosity  out  there  for 
some  liberal  ideas  since  we’ve  been 
bombarded  with  so  many  conserva¬ 
tive  ideas  for  so  long.  The  American 
people  love  change  —  sometimes  just 
for  change’s  sake.  But  Americans 
also  want  balance.  I  think  that’s  why 
the  American  people  have  been 
against  [the  Supreme  Court  appoint¬ 
ment  of  Judge  Robert]  Bork.  They’ve 
been  afraid  he  might  tip  the  balance.” 

Like  many  other  columnists.  Page 

Tricia  Drevets  is  a  Chicago-based 
free-lancer  who  frequently  writes  for 
E&P. 


Clarence  Page 


has  written  quite  a  bit  about  Bork 
recently.  But,  unlike  most  Washing¬ 
ton,  D.C. -based  op-ed  columnists. 
Page  said  he  strives  to  write  not  just 
about  policies  and  policymakers  but 
about  the  impact  of  those  policies. 
“My  perspective  is  here  in  the  heart- 
land,”  stated  the  native 
Midwesterner.  “Out  here  people  are 
looking  at  the  impact  of  someone  like 
Bork.” 

In  an  October  1  column,  for  exam¬ 
ple,  Page  wrote:  “Instead  of  the  Little 
Big  Horn  for  liberals  that  Reagan  had 
hoped,  the  Bork  fight  could  be  the 
beginning  of  a  D-Day  counteroffen¬ 
sive  to  roll  back  the  Reagan  Revolu¬ 
tion,  just  as  the  Roe  v.  Wade  decision 
that  legalized  abortion  in  1973 
sparked  the  backlash  out  of  which  the 
New  Right  was  born. 

“If  so,  much  of  the  credit  —  or, 
depending  on  your  point  of  view,  the 
blame  —  can  go  to  the  Reagan  admin¬ 
istration  for  misjudging  just  how 
many  enemies  it  has  left  strewn  about 
various  battlefields,  wounded  but  still 
breathing,  still  eager  to  fight  back.” 

Born  in  Dayton,  Ohio,  in  1947, 
Page  began  his  journalism  career  at 
the  age  of  17  as  a  free-lance  writer  and 
photographer  for  the  Middleton  (Ohio) 
Journal  and  Cincinnati  Enquirer.  He 
went  on  to  Ohio  University,  where  he 
was  the  only  black  journalism  stu¬ 
dent. 


“When  I  graduated  in  1969,  there 
was  an  explosive  demand  for  black 
journalists,”  Page  noted.  “The  big 
city  papers  had  to  deal  with  the  new 
urban  racism,  and  when  they  took  a 
look  at  their  staffs  they  had  few  or  no 
black  reporters.” 

Armed  with  five  newspaper  job 
offers.  Page  decided  to  join  the  Chi¬ 
cago  Tribune.  “When  I  came  to  the 
Tribune,  they  had  only  one  other 
black  reporter,”  he  recalled.  “And 
they  almost  didn’t  hire  me  because  I 
was  too  militant.  I  was  irreverent.  I 
was  pointed  in  my  questions.” 

Page  added  with  a  laugh:  “I  can  say 
over  the  years  that  the  Tribune  has 
gotten  more  liberal  and  I’ve  gotten 
more  conservative.” 

As  a  reporter  and  assistant  city  edi¬ 
tor  for  the  Tribune,  Page  participated 
on  a  team  that  wrote  a  series  on  vote 
fraud  that  won  the  Pulitzer  Prize  in 
1972.  His  other  honors  include  a  1980 
Illinois  UPI  award  for  community  ser¬ 
vice  for  an  investigative  series  called 
“The  Black  Tax”  and  the  Edward 
Scott  Beck  Award  for  the  overseas 
reporting  in  a  1976  series  on  changing 
politics  in  South  Africa. 

In  1980,  Page  left  the  Tribune  for  a 
successful  stint  in  television  news.  He 
first  served  as  director  of  the  commu¬ 
nity  affairs  department  of  CBS  Chi¬ 
cago  affiliate  WBBM-TV  for  two 
years,  during  which  he  hosted  talk 
shows  and  wrote  and  hosted  a  series 
of  documentary  reports  called  “Chi¬ 
cago  Close-Up.”  Then  Page  became  a 
reporter  and  planning  editor  for  the 
station  for  two  years. 

“I  was  curious  about  tv  in  general 
and  about  its  management,”  said 
Page  when  discussing  his  reasons  for 
leaving  print  temporarily.  “I  had  been 
a  newspaper  reporter  for  so  long  that  I 
had  begun  to  wonder,  ‘Is  this  all  I  can 
do?’ 

“Tv  and  print  are  so  different.  I  did 
find  that  tv  reporters  work  a  lot  harder 
than  I  expected,  and  tv  taught  me  how 
to  ‘see’  a  story  rather  than  just  write 
it.” 

That  knack  of  writing  a  story  in  a 
visual  way  hasn’t  left  Page,  and  it  was 
part  of  the  reason  he  was  selected 
recently  to  provide  commentaries  on 
an  ongoing  basis  for  Public  Televi- 
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sion’s  MacNeillLehrer  NewsHour. 

Page  returned  to  the  Tribune  in 
1984  when  he  was  offered  a  position 
on  the  editorial  board  and  his  own 
column.  “With  me,  there  is  no  con¬ 
test  between  print  and  tv,”  declared 
Page. 

It  was  a  bittersweet  homecoming 
for  the  columnist,  however.  The  edi¬ 
torial  board  position  he  was  filling 
was  the  one  vacated  by  his  former 
wife,  Leanita  McClain.  A  talented 
essayist  and  writer  perhaps  best 
known  for  her  1980  Newsweek  “My 
Turn”  column  titled  “The  Middle- 


Class  Black’s  Burden”  and  her  bitter 
1983  Washington  Post  piece  head¬ 
lined  “How  Chicago  Taught  Me  to 
Hate  Whites,”  McClain  took  her  own 
life  in  May  1984. 

“In  the  beginning,  I  felt  I  had  this 
person  who  was  always  looking  over 
my  shoulder,”  Page  revealed.  “The 
ironies  of  her  death  really  hit  people. 
Here  was  someone  who  on  the  sur¬ 
face  had  it  all,  but  she  couldn’t  pacify 
the  personal  demons.” 

Last  year.  Page  edited  and  wrote  an 
introduction  for  a  collection  of 
McClain’s  work,  A  Foot  in  Each 


Sarah  A.  Gillespie 


Phyllis  Henrici 


Six  are  promoted  at  United  Media 

Sarah  A.  Gillespie  and  Phyllis  Henrici  have  been  named  vice  presidents  of 
United  Media  (UM). 

Gillespie  will  continue  as  director  of  comic  art  for  United  Feature  Syndicate 
and  Newspaper  Enterprise  Association  and  as  editor  of  Topper  Books,  an 
imprint  of  Pharos  Books.  She  joined  UM  six  years  ago  as  assistant  managing 
editor  for  comics,  and  later  became  managing  editor.  Prior  to  1981,  Gillespie 
was  executive  editor  at  Ace/Tempo  Books. 

Henrici  will  continue  as  associate  publisher  of  Pharos,  a  UM  division  whose 
titles  include  The  World  Almanac  and  Bookof  Facts.  She  cametoUMlast  year 
after  serving  as  marketing  director  at  Universe  Books. 

UM  also  announced  the  promotion  of  four  syndicate  sales  reps  —  Mike 
Pearson,  Tom  Counce,  Jim  Toler,  and  Gary  Baldwin  —  to  regional  sales 
manager. 

Pearson,  39,  is  a  12-year  UM  veteran  who  covers  Alabama,  Florida,  Geor¬ 
gia,  Kentucky,  Mississippi,  North  Carolina,  and  Tennessee. 

Counce,  52,  is  an  11-year  UM  vet  who  handles  Arkansas,  Kansas,  Loui¬ 
siana,  New  Mexico,  Oklahoma,  and  Texas. 

Toler,  43,  is  a  10-year  UM  rep  who  covers  New  England  and  New  York. 

And  Baldwin,  also  43,  is  a  one-year  UM  staffer  whose  territory  includes 
Illinois,  Indiana,  Michigan,  and  Missouri. 


‘Sports  Shrink’  column  is  offered 

A  Massachusetts  sport  psychologist’s  weekly  Boston  Herald  column  is  now 
being  distributed  by  United  Feature  Syndicate. 

Dr.  Harvey  N.  Dulberg’s  “Sports  Shrink”  discusses  how  athletes  deal  with 
slumps  and  injuries,  why  fans  love  and  hate  professional  teams,  controversial 
New  York  Yankees  owner  George  Steinbrenner,  the  role  of  the  underdog,  the 
psychology  of  cheating.  Little  League,  and  more.  The  feature  —  which  b^egan 
in  the  Herald  this  March  —  also  answers  reader  questions. 

In  addition  to  his  private,  practice,  Dulberg  teaches  sport  psychology  at 
Boston  College.  He  graduated  from  the  University  of  Maryland  in  1970,  and 
went  on  to  earn  a  master’s  degree  in  clinical  psychology  from  Central  Michigan 
University  and  a  doctorate  in  counseling  from  Texas  Woman’s  University. 


World,  that  was  published  by  North¬ 
western  University  Press.  “What¬ 
ever  sense  of  obligation  I  had  in  terms 
of  the  column,  I  think  the  book  alle¬ 
viated  it,”  Page  remarked.  “Now 
Leanita’s  work  is  preserved  for 
everyone  to  see  ....  But  she’ll 
always  be  a  part  of  me,  and  I  want  her 
to  be.” 

In  discussing  McClain’s  work. 
Page  noted  that  he  thinks  racism  in 
Chicago  in  particular  and  the  nation  in 
gener'^1  has  lessened  somewhat  in 
recent  years.  “I  feel  Chicago  has 
grown  up  a  bit  since  the  1983  mayoral 
race  [in  which  Harold  Washington 
was  elected  the  city’s  first  black 
mayor].  1  think  blacks  now  hold 
Washington  more  accountable,  and  I 
think  whites  are  not  as  afraid  of  a 
black  mayor.” 

Although  issues  that  concern  black 
Americans  are  of  special  interest  to 
Page,  he  strives  not  to  limit  himself  to 
only  those  issues.  Recent  columns, 
for  example,  have  tackled  Florida’s 
gun  laws,  Jessica  Hahn,  school 
vouchers,  and  more.  Another  topic 
that  interests  Page  is  that  of  economic 
status,  rather  than  skin  color,  as  the 
new  form  of  racism. 

“These  issues  are  important  to 

(Continued  on  page  40) 


Your  readers  will  relish  The  Healthy 
Gourmet,  our  recipe  column  that 
reaches  new  lows  in  sodium,  cho¬ 
lesterol  and  calories.  It  also  hits  new 
highs  in  gourmet  cooking  that's 
light  'n  easy.  And  it's  written  by 
former  food  editor  and  restaurant 
reviewer  Kit  Snedaker  who  made 
Los  Angeles  palatable  for  Harper 
and  Row's  The  Best  Places  to  Eat  in 
America. 

Call  toll-free  800445-4555  for  a 
free  sample  to  savor  from  our 
FOOD  and  HEALTH  packages. 
Alaska,  California,  Hawaii  and 
Canada,  call  collect  (619)  293-1818. 
Get  the  package  that  ties  up  read¬ 
ership  and  revenues. 
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(Continued  from  page  39) 
blacks  as  well  as  to  everyone  else,” 
Page  pointed  out.  “And  1  have  to 
realize  that  most  of  my  readers  aren’t 
black.” 

But  as  someone  who  grew  up  in  the 
throes  of  the  Civil  Rights  Movement 
and  who  vividly  recalls  segregated 
washrooms  and  drinking  fountains 
when  he  visited  his  grandmother  in 
the  South  as  a  boy,  Page  does  feel  a 
responsibility  to  educate  his  readers 
on  civil  rights  issues  whenever  possi¬ 
ble. 

“Today  I  see  black  people  doing 
better  and  better,”  he  said.  “But  we 
have  a  shortage  of  black  Americans 
who  are  prepared.  A  pet  project  of 
mine  to  write  about  is  that  black  and 
Hispanic  enrollments  in  college  are 
falling  off ...  .  We  need  to  encour¬ 
age  young  people  to  stay  in  school.” 

One  drawback  of  doing  a  national 
column  for  Page  is  that  he  can  no 
longer  write  about  as  many  local 
issues  as  he  once  did.  “I  do  write 
editorials  as  a  member  of  the  editorial 
board,  but  it  is  frustrating  that  I  can’t 
write  more  on  the  ‘where’s  mine?’ 
politics  of  the  Chicago  City  Council.  I 
can  only  write  about  Chicago  when 
it’s  of  national  interest. 

“But  writing  for  a  national  audi¬ 
ence  has  given  me  a  fresher  view  of 
things,”  he  added. 

On  the  morning  of  a  recent  inter¬ 
view,  Page  and  other  editorial  board 
members  had  met  with  Alexander 
Haig,  who  was  in  Chicago  to  tout  his 
presidential  campaign.  “If  you  held 
the  election  now,  ‘undecided’  would 
win,”  Page  said  later.  “The  ’88  pres¬ 
idential  race  is  an  all-out  contest  with 
everyone  kind  of  dodging  the  issues 
right  now.  Jesse  Jackson  and  Pat 
Robertson  may  force  the  hand. 

“The  real  debate  will  emerge  in  the 
next  few  months,  and  it’s  up  to  us  in 
the  media  to  press  that  debate.” 

A  director  is  named 

Robert  D.  Kinsman  has  been 
named  director  of  the  Museum  of  Car¬ 
toon  Art  (MCA)  in  Rye  Brook,  N.Y. 

The  Columbia  University  graduate 
and  Connecticut  resident  was  previ¬ 
ously  director  of  museums  in  Florida, 
Indiana,  and  Virginia,  and  also 
worked  at  museums  in  Detroit  and 
Washington,  D.C.  Kinsman’s  educa¬ 
tional  experience  includes  a  stint  as 
assistant  professor  of  art  history  and 
acting  head  of  the  B.A.  and  M.A. 
programs  in  art  history  at  the  State 
University  of  New  York  at  Albany. 
And  he  has  published  numerous  arti¬ 
cles  and  exhibition  catalogs. 
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The  May  16  episode  of  'Dick  Tracy.' 


‘Dick  Tracy’  strip  hit  with  iawsuit 


A  small  Illinois  record  company  is 
suing  the  Chicago  Tribune  and  Trib¬ 
une  Media  Services,  claiming  its  own¬ 
ers  were  libeled  in  a  recent  “Dick 
Tracy”  sequence. 

Carl  and  Lawrence  Rosenbaum  are 
brothers  who  own  Flip  Side  Inc.  of 
Arlington  Heights,  Ill.,  a  suburb  of 
Chicago.  In  the  lawsuit,  they  say  they 
and  their  company  were  portrayed  in 
the  comic  strip  as  murderers  and 
active  in  organized  crime. 

The  May  16-June  25  “Dick  Tracy” 
strips  in  question  focused  on  a  com- 

Kinsman  said  his  immediate  goals 
are  to  win  MCA  board  of  directors 
approval  of  a  five-year  plan  of  profes¬ 
sional  and  financial  development, 
prepare  the  MCA  for  accreditation  by 
the  American  Association  of 
Museums,  and  continue  with  the 
restoration  of  the  Ward’s  Castle 
museum  site. 

Letter  stirs  concern 

Last  month,  advice  columnist  Ann 
Landers  ran  a  letter  from  a  distraught 
Navy  wife  who  was  contemplating 
suicide.  “Daisy  in  Va.”  said  she  had 
great  difficulty  living  without  her  hus¬ 
band  (a  career  Navy  man  recently 
sent  to  the  Persian  Gulf)  and  felt  she 
was  a  failure  as  a  mother. 

Upon  seeing  the  letter,  the  Navy 
tried  to  track  down  “Daisy”  —  who 
did  not  give  the  Creators  Syndicate- 
based  Landers  a  return  address.  The 
woman  was  soon  identified,  and  of¬ 
fered  help. 

Copley’s  sports  info 

Infographic  packages  for  the  cur¬ 
rent  football  season  are  being  offered 
by  Copley  News  Service. 

Village  Voice  columnist/Foo/^>a// 
by  the  Numbers  author  Allen  Barra 
rates  rushers,  receivers,  passers,  and 
punters,  while  Washington  Times 
sports  specialist  Dan  Daly  provides 
trivia. 


pany  called  “Flipside  Inc.,”  identi¬ 
fied  in  the  copy  as  “a  so-called  inde¬ 
pendent  promotion  outfit  [that]  is 
using  bribery  to  get  radio  airplay  for 
certain  records.” 

A  key  prosecution  witness  is  killed 
early  in  the  series,  as  is  a  character 
named  “Garry  Doll”  —  who 
appeared  to  be  a  caricature  of  Steve 
Dahl,  a  popular  Chicago  broadcaster 
who  works  with  partner  Garry  Meier. 
Two  brothers  —  “A.M.”  and 
“F.M.”  —  who  work  as  sales  rep¬ 
resentatives  for  “Flipside”  are  por¬ 
trayed  as  the  murderers. 

The  lawsuit  complains  that  “Flip- 
side”  is  called  an  “apparatus  opera¬ 
tion.”  In  the  “Tracy”  comic  style,  an 
asterisk  identifies  “apparatus”  as 
meaning  “the  crime  syndicate.” 

In  the  complaint,  attorneys  for  the 
Rosenbaums  say  the  series  hurt  their 
business  and  health. 

“The  newspapers’  cartoon  picto¬ 
rials  affected  plaintiffs’  professional 
standing  and  trade  by  lowering  their 
reputation  and  esteem  in  the  eyes  of 
the  Chicago  Tribune  readers,  readers 
of  other  publications  across  the  coun¬ 
try  that  publish  defendants’  ‘Dick 
Tracy’  strip,  and  those  who  have 
heard  about  the  allegations,  including 
persons  in  the  record  industry,”  the 
complaint  states. 

“Defendants  made  such  state¬ 
ments  with  the  intent  to  cause  plain¬ 
tiffs  severe  emotional  distress  and 
such  statements  in  fact  caused  them 
to  suffer  severe  emotional  distress,” 
the  complaint  continues. 

In  another  section,  the  complaint 
alleges  the  strips  “were  knowingly, 
recklessly,  and  maliciously  published 
with  full  knowledge  and  belief  that  the 
substance  of  the  publications  were 
untrue.” 

The  suit  —  which  also  names  as 
defendants  strip  authors  Dick  Locher 
and  Max  Collins  —  seeks  unspecified 
actual  and  punitive  damages. 

Tribune  attorney  Joseph  Thornton 
said  the  paper  preferred  not  to  com¬ 
ment  on  the  lawsuit. 

— Mark  Fitzgerald 
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Lara 

(Continued  from  page  17) 

indicated  she  had  been  using  cocaine 
in  the  MCC,”  the  suit  says. 

“Ms.  Lara  was  required  to  use  the 
top  of  a  bunk  bed  in  her  cell  at  the 
MCC.  Her  endocrinal  condition, 
which  she  described  in  the  medical 
history  taken  from  her  at  the  SPC  and 
MCC,  required  her  to  urinate  fre¬ 
quently  and  she  had  to  climb  down 
from  and  up  to  her  bed.  However, 
because  of  a  back  condition  which  she 
felt  was  in  danger  of  being  aggravated 
by  such  climbing  activities,  and  which 
she  had  also  reported  previously,  she 
ended  up  trying  to  sleep  on  the  floor  of 
the  cell.” 

The  next  day,  Oct.  16,  Lara’s  attor¬ 
ney  asked  Charles  C.  Sava,  district 
director  of  the  New  York  district  of 
the  INS  and  one  of  the  defendants 
named  in  the  suit,  to  release  Lara  on 
parole. 

“This  request  was  supported  by  a 
letter  from  the  acting  dean  of  the 
Columbia  University  Graduate 

School  of  Journalism,  and  an  offer  by 
Colombian  diplomats  to  take  Ms. 
Lara  into  their  custody  so  that  she 
could  attend  the  Maria  Moors  Cabot 
ceremony  which  was  scheduled  for 
later  that  day,”  according  to  the  law¬ 
suit. 

The  request  was  denied  by  Sava  on 
the  same  day.  Also  on  the  16th,  the 
acting  regional  commissioner  of  the 
INS  notified  Lara  that  she  was  to  be 
excluded  without  a  hearing  and  that 
his  decision  was  based  on  “informa¬ 
tion  of  a  confidential  nature,  the  dis¬ 
closure  of  which  would  be  prejudicial 
to  the  public  interest,  safety  or  secu¬ 
rity  of  the  United  States,”  the  suit 
says. 

“Throughout  her  incarceration  in 
October  1986,  Ms.  Laia  was  never 
given  any  reason  or  justification  for 
her  incarceration  and  she  steadfastly 
maintained  that  she  was  not  a  member 
or  affiliated  with  any  organization  or 
group  that  posed  a  danger  to  or 
threatened  the  security  of  the  United 
States,”  according  to  the  suit. 

On  Oct.  24, 1986,  through  her  attor¬ 
neys,  Lara  filed  a  notice  of  claim 

under  the  Federal  Tort  Claims  Act 
stating  that  her  “detention,  transfer 
and  segregation  over  this  seven-day 
period  was  without  any  legitimate 
reason  and  constitutes  unlawful  impris¬ 
onment.” 

In  February,  HeUon  filed  an 
administrative  form  requested  by  the 
INS  regional  counsel.  There  has  been 
no  further  action  on  that  claim. 

Although  Lara’s  visa  has  been 
revoked  and  she  is  not  permitted  to 
enter  the  United  States,  Helton 
explained  that  under  certain  circum¬ 
stances  people  in  her  position  can  be 
admitted  for  judicial  proceedings. 
But,  he  added,  that  is  a  long  way 
|away. 

“This  is  a  long  process,”  Helton 
commented.  “It  will  undoubtedly 
take  years  to  resolve.” 

The  U.S.  Attorney’s  Office  for  the 
Southern  District  of  New  York, 
which  is  handling  the  defendants’ 
case,  said  that  no  official  response 
will  be  made  until  early  December,  60 
days  after  Lara’s  suit  was  filed,  when 
a  response  to  the  lawsuit  must  be  filed 
with  the  court. 

Perlik 

(Continued  from  page  18) 

Corps  during  World  War  II,  he 
rejoined  United  Press  in  Pittsburgh 
and  then  Chicago,  where  he  thought 
his  $30-a-week  salary  was  pretty 
good. 

When  he  got  a  25%  raise,  he 
thought  the  company  was  generous, 
but  a  local  Guild  official,  Marion 
Ford,  told  him  the  union  was  respon¬ 
sible. 

The  experience  gave  him  “a  pretty 
good  lesson  in  the  value  of  unions,” 
he  said,  “and  that  woman  happened 
to  become  my  wife  some  months 
later.”  He  and  Mamie  have  been 
together  ever  since. 

He  became  active  in  the  Guild  at 
the  Buffalo  Evening  News,  where  he 
and  Mamie  helped  rejuvenate  a  stag- 

Letters 

(Continued  from  page  7) 

and  distorted  news,  paying  little 
attention  to  what  the  Soviet  people 
would  like  to  know  about  the  world. 

Attention  to  letters-to-the-editor  is 
one  of  the  very  few  aspects  of  the 
Soviet  press  that  might  be  worth 
emulating.  That  is  why  I  singled  it  out. 

Alan  Cooperman 

(Cooperman  is  business  editor  of  the 
Berkshire  [Mass.]  Eagle.) 

nant  local  and  he  caught  the  attention 
of  Guild  leaders,  who  in  1952 
appointed  him  an  international  rep¬ 
resentative. 

In  Canada,  he  helped  organize  new 
groups  at  Toronto  newspapers,  the 
now  defunct  Ottawa  Journal,  and  in 
broadcasting. 

In  1955,  he  was  elected  secretary- 
treasurer  with  Bill  Parson  as  execu¬ 
tive  vice  president,  the  actual  chief 
executive;  the  presidency  was  an 
unpaid,  titular  position.  When  Parson 
retired  in  1969,  titles  were  changed 
and  Perlik  succeeded  to  become  the 
Guild’s  first  full-time  president  with 
executive  powers. 

Perlik  is  leaving  as  the  union  is  set 
to  move  into  its  new  $2. 8-million 
building  in  Silver  Springs,  Md. 
Though  the  staff  was  unhappy  at 
leaving  Washington,  D.C.,  the  union 
will  earn  income  from  renting  out  half 
of  the  building,  also  gaining  equity  it 
did  not  have  when  it  rented. 

Perlik  said  he  was  proud  of  the 
Guild’s  leadership  in  researching  the 
hazards  of  video  display  terminals, 
which  in  the  1970s  began  to  replace 
typewriters  and  have  become  a  basic 
editorial  and  classified  tool. 

He  said  the  Guild  has  “broadened 
horizons”  with  efforts  on  behalf  of 
minority  and  female  workers  and  by 
working  with  other  journalism 
groups,  including  the  First  Amend¬ 
ment  Congress,  Reporters  Commit¬ 
tee  for  Freedom  of  the  Press  and 
International  Federation  of  Journal¬ 
ists. 

Perlik’ s  union  career  has  not  been 
without  controversy.  His  decision  to 
back  George  McGovern’s  ill-fated 
presidential  bid  in  1972  and  Guild  sup¬ 
port  for  Walter  Mondale  in  1983 
prompted  widespread  protests  that 
journalists’  objectivity  would  be  com¬ 
promised. 

His  founding  and  leadership  of  the 
Inter-American  Federation  of  Work¬ 
ing  Newspapermen’s  Organizations 
caused  damage  to  the  Guild’s  reputa¬ 
tion  when  the  group  disbanded  after 
allegations  it  was  a  tool  of  the  Central 
Intelligence  Agency. 

At  a  newspaper  publishers’  meet¬ 
ing  in  1983,  Perlik  predicted  top  mini¬ 
mum  newspaper  reporters’  pay  would 
reach  $50,000  a  year.  Though  some 
reporters  earn  that  and  several  news¬ 
papers  are  close,  he  acknowledged 
the  mark  has  not  been  reached,  but 
maintains  hope  that  it  will  soon. 

Perlik  said  his  philosophy  has  been 
that  society  ought  to  pay  the  best 
salaries  to  teachers  and  journalists. 

He  called  it  “an  atrocity”  that  the 
“vast  majority”  of  journalists  earn 
under  $30,000  a  year. 

He  predicted  that  the  two-tier  pay 
scale  would  be  bargained  away,  call¬ 
ing  it  “ridiculous  in  the  face  of  an 
industry  that  already  doesn’t  have  a 
decent  wage  base.” 

Perlik  said  he  has  “never  seen  such 
bad  times”  for  unions,  but  described 
the  Guild’s  future  “brighter  than  most 
but  not  as  bright  as  I’d  like  it  to  be.” 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


MOVIE  REVIEWS  \ 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court.  Middletown  NY  10940; 
!(914)  692-4572.  i 


_ REAL  ESTATE _ 

INMAN  REAL  ESTATE 
NEWS  FEATURES 

Cartoon  graphic  service,  and  column 
KCalifornia  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner,  San  Diego  Union  and  many 
others.  Call  or  write  Bradley  Inman, 
5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252. 


WEEKLY  COLUMN 

PRACTICAL  SUGGESTIONS  wrapped  in 
humor.  Save  time  and  money.  Weekly. 
Free  trial  run.  For  samples  write  Betty 
Rosian,  RD5,  Johnstown,  PA  15905. 
(814)255-4351. 


_ HEALTH _ 

"SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Cl&A).  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response”  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks' 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 


_ AND  SEW  ON _ 

SPACE  SAVER!  Unique  column 
combining  fashion,  sewing,  home 
decorating  and  needlecrafts.  AND  SEW 
ON,  Box  71,  Martinsville,  NJ  08836 
(201)  722-5676.  _ _ 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  tees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


NEWSPAPER  BROKERS 

BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
Appraisals*Consulting*Brokerage. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIG6r& 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(6 1 4)  889-9747  (6 1 4)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


PHILLIPS  media,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

R.C,  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
7300  Turfway  Rd.  Suite  540 
Florence,  KY  41042  (606)  525-0555 
580  Walnut  St.  Cincinnati,  OH  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


NEWSPAPER  BROKERS 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 

(205)  693-2619 _ 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  CONSULTANTS 

James  M.  Adkins,  Sr. 

JMA  Consultants 
Newspaper/Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 

19,000  circulation  southwest  free 
distribution  newspaper  with  strong 
market  share,  450, OOO  growth,  seeks 
investor  with  operating  capital  for 
conversion  to  subscriber-nonsubscriber 
publications.  Market  has  $300  million 
retail  sales  with  strong  daily  potential. 
Box  2465,  Editor  &  Publisher. 


3  MILLION  CASH 

Management  wants  to  stay  as  majority 
absentee  owners  retire.  Totally  domin¬ 
ant  shopper  in  geographically  protected 
western  and  always  growing  market.  An 
impressive  operation. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


BANKRUPTCY  AUCTION-The  Cumber¬ 
land  County  Times,  Crossville,  Tennes¬ 
see  will  be  sold  at  auction  3:30  PM  CST 
Friday,  November  20.  Sale  will  be  on 
the  premises  and  will  include  the  ongo¬ 
ing  business,  all  furniture,  fixtures, 
equipment  and  archives.  Terms:  15% 
earnest  money  balance  in  cash  within 
30  days.  Cumberland  County  Times 
publishes  weekly  1,400  paid  circula¬ 
tion,  also  publishes  super  times 
(controlled  circulation)  13,400.  Cross¬ 
ville  pop.  7,000.  Cumberland  county 
pop.  33,200.  Limited  financial  infor¬ 
mation  available.  Contact  John  C. 
McLemore,  Trustee,  PO  Box  2758, 
Nashville,  TN  37219.  Phone  (615) 
255-4545 

Bkcase  No.  284-02302.  US  Bankrupt¬ 
cy  Court  Middle  District  of  TN. 

EXCITING  seven-year  old  weekly  in 
booming  fringe  of  major  metropolitan 
area  has  great  potential.  Partner  or  buy¬ 
out  sought  by  tired  owners  who  have 
been  running  to  keep  up  with  growing 
circulation.  Box  2440,  Editor  & 
Publisher. 


NEAR  HILTON  HEAD  and  Savannah. 
Profitable  7  year  old  weekly  with  extras. 
Steady  income  growth,  much  more 
potential,  excellent  for  first  time  owner. 
Asking  $100,000,  will  finance. 
BI-MONTHLY  MAGAZINE.  Could  be 
published  anywhere.  Asking  lx  gross 
$75,000,  will  finance. 

95  YEAR  OLD  weekly  plus  monthly 
publication  in  high  growth/income  area 
of  Carolina's.  Asking  lx  gross  of 
$150,000,  will  finance.  RICHARD 
BRIGGS  &  ASSOCIATES,  Box  579, 
Landrum,  SC  29356,  (803) 
457-3846. 


NEWSPAPERS  FOR  SALE 


NORTHERN  WISCONSIN  NEWSPAPER 
A  UNIQUE  OPPORTUNITY 
Enjoy  many  things  with  this  lively  news¬ 
paper.  Priced  below  gross  with  lots  of 
potential  for  growth.  Imagine. ...owning 
your  own  business,  right  in  the  heart  of 
God's  country;  it's  the  American 
Dream!!  Call  today  for  details:  Schmidt- 
Haus  Realty  at  (715)  543-2300  or 
(715)  543-2544  (evenings). 


NORTH  JERSEY  weekly  newspaper 
covering  3  affluent  towns  in  metro  area. 
18  years  publication.  Legal,  second 
class  permit  looking  for  eager,  dedi¬ 
cated  person  to  carry  on.  Box  2463, 
Editor  &  Publisher. 


OHIO:  Shopper,  web  plant,  gross 
$1,550,00(1,  cash  flow  $119,000, 
includes  4  unit  web  and  building  work 
$145,000.  $850,000  total  price, 
$250,000  down. 

TENNESSEE:  Shopper,  gross 
$820,000,  cash  flow  $150,000,  3 
zones,  half  mail — half  adult  carrier, 
growing  market.  $820,000  total  price, 
$275,000  down. 

WYOMING:  Shopper,  gross  $360,000, 
cash  flow  $6O,O0o,  manager  in  place, 
excellent  profit  history,  60  percent 
carrier — 40  percent  mail.  $350,000 
total  price,  $100,000  down. 

FLORIDA:  Shopper,  bi-weekly,  gross 
$265,000,  superior  market  growth  and 
lifestyle,  owner  retiring.  $200,000 
total  price,  $50,000  down. 
TENNESSEE:  Shopper,  gross 
$169,000,  cash  flow  $40,000,  solid 
market,  McIntosh  laser,  grovrth  poten¬ 
tial,  price  includes  building  appraised 
at  $45,000.  $125,000  total  price, 
$35,000  down. 

John  T.  Cribb  (406)  266-4223 

CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 


RESPECTED,  AWARD-WINNING 
76-year-old  Eastern  Colorado  weekly 
with  modern  office  supply  store.  90 
minutes  from  mountains.  200,000 
gross  has  done  more.  New  laser  writer 
and  Macintosh  network  (typesetting, 
bookkeeping,  circulation).  First-class 
operation  located  in  trade  center.  Ideal 
family  operation.  Will  sell  at  or  near 
gross.  Need  cash  for  bigger  operation. 
Call  Norman  at  (303)  527-4339. 


SEVENTY-YR  OLD  WINNER 
Exciting  weekly  serving  boom  market  in 
New  Jersey.  Valuable  real  estate 
included.  $1  million.  Contact:  W.B. 
Grimes  &  Co.,  PO  Box  442,  Clarksburg, 
MD  20871. 


Southwest  Texas  weekly,  $150K  gross 
sales. 

Two  west  Texas  weeklies,  same  county, 
$58K  net  for  most  recent  FY.  We  have 
others,  free  list.  ATN,  Inc.,  Bill  or  Ed 
Berger,  PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950. 


TWO  STRONG  mountain  states  week¬ 
lies  with  daily  potential  and  no  competi¬ 
tion.  15%  to  20%  cash  flow.  Manage¬ 
ment  in  place. 

Bob  Houk  (602)  398-9112. 


Read  E&P! 


(212)  675-4380 


E&P  is  read  by  98%  of  editors  and  over 
95%  of  pubiishers  and  ad  directors  of 
daiiy  newspapers  in  North  America! 
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NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


PUBLISHER/EDITOR  in  late  40s,  with 
extensive  experience,  wants  to  buy 
weekly  with  high  editorial  standards  in 
growing  community.  Publisher  will  relo¬ 
cate  to  new  community  and  maintain 
editorial  excellence.  Prefers  single¬ 
paper  operation,  with  advertising/ 
circulation  revenues  of  at  least 
$350,000,  in  Zone  1,  2  or  3.  Write  to 
Box  2480,  Editor  &  Publisher.  Please 
describe  situation  thoroughly. 


WE  ARE  owner/operators  of  35  daily 
newspapers  in  the  United  States,  Cana¬ 
da  and  the  United  Kingdom  and  we  are 
aggressively  seeking  acquisitions  of 
daily  newspapers,  circulation  5,000  to 
25,000.  Contact: 

David  Radler 
American  Publishing  Co. 
Division  of  Hollinger  Inc. 

1827  W.  5th  Ave. 
Vancouver,  B.C.  V6J  1P5 

(604)  732-4443 


PUBUCATIONS  FOR  SALE 

EXCEp'tIONAL  quality  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  exess  of  $280,000. 
Send  inquiries  to  Box  2438,  Editor  & 
Publisher. 


_ INVESTORS _ 

19,000  circulation  southwest  free 
distribution  newspaper  with  strong 
market  share,  450,0(30  growth,  seeks 
investor  with  operating  capital  for 
conversion  to  subscriber-nonsubscriber 
publications.  Market  has  $300  million 
retail  sales  with  strong  daily  potential. 
Box  2465,  Editor  &  Publisher. 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


WE  TALK  newspaper  production  AND 
computer  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation.  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA). 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

150  PLUS  Top  Circulation  Ideas  of 
1987!  Same  day  mailing  service.  Full 
money  back  guarantee!  Send  $15  to: 
Jack  Einreinhof,  136  Yorkshire  Circle, 
Lynchburg,  VA  24502-2757. _ 

BOY  CREW  SPECIALIST 
45-year  old  (20  plus  years  experience) 
seeking  permanent  position  as  outside 
sales  contractor  with  medium  to  large 
sized  newspaper.  Excellent  references. 
Quality  volume  order  guaranteed.  Avail¬ 
able  immediately.  Write  Box  2409, 
Editor  &  Publisher. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 


INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

Circulation  Development,  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 

PROFESSIONALISM  AND  POSITIVE 
public  relations  in  boy  crew  and  tele¬ 
phone  sales.  In  house  or  outside  prog¬ 
rams.  Any  size  newspaper.  Permanent, 
temporary  or  periodic  service.  National¬ 
ly  recognized  in  youth  and  adult  sales 
motivation.  (314)  282-0974. 

COMMUNICATIONS  SERVICES 

LOW  COST  TRANSATLANTIC  COMMU¬ 
NICATION  to-from  your  bureaus  or 
stringers;  or  deliver  your  service  to 
subscribers  across  Europe.  We  handle 
all  aspects.  References.  Transat, 
14902  Preston  Rd.,  Suite  212-651, 
Dallas,  TX  75240.  (214)  238-3197. 

NEWSPAPER  MARKETING 

EFFECTIVE,  AFFORDABLE  paper 
research,  marketing,  ad  sales  plans. 
$395-$!, 250.  250-1-  Clients-increase 
ad  sales-proven  results!!  Pulse 
Research  (503)  227-4660. 

SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 

Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  1-800-338-9656. 

WEB  SPECIALIST-Press  Repair,  Reloca¬ 
tion,  Erection.  Personnel  Training  and 
Staii-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 

EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

SQUEEZE  LENSES  for  SAU/TAB. 

Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

COMPUTER  SOFTWARE 

FOR  SALE:  3  compugraphic  Advantage 

II  terminals  and  an  MDT  minidisk  termi¬ 
nal.  Excellent  condition,  have  been 
under  service  contract  since  new. 
Contact  Jon  Mader  (402)  390-9119. 

PLATEMAKING 

NuArc  Flip-top  mdl  FT62V4UPNS 

NuArc  Flip-top  mdl  FT52LNS 

ONE  Corporation 

(404)  458-9351  Telex  700563 

MAILROOM 

LONG  LIFE  PLASTIC  PALLETS 
Supplying  "Super  D”  40  x  48  Pallets  to 
Mailrooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  INC.,  (201)  823-0270. 
PO  BOX  1001-EP,  Bayonne,  NJ 
07002. 

MUELLER  227  inserter.  4  into  1,  3  into 

1  and  2  into  1.  Mueller  231  stacker. 
(818)  709-1766. 

TWO  PACEPAK  MINISTACK  10-50 
counter-stackers.  Originally  purchased 
1980.  Both  in  good  working  order.  Also 
includes  some  spare  parts.  $10,000 
each.  For  more  information  contact 
Burt  May  or  Doug  Davis,  The  Daytona 
Beach  News-Journal  (904)  252-1511. 

We’re  here  —  when  you 
need  Classified! 

212  675-4380 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St..  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(3  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 

CASH  FOR 

MARK  I,  IV.  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  8400,  MCS-IO,  Preview.  $17,000: 
CG  8600/45,  $17,000: 

CG  8668,  $20,000 
David  John  (216)  562-5000 


CG  8600  $25,900  or  $625.00  mth. 
MCS-lOO  w/2  workstations  $9,950  or 
$245.00  mth.  Edit  7770  HR  $5,950 
or  $150.00  mth.  CG  8216  W/MCS5 
$9,950  or  $245.00  mth.  Rebuilt  90 
warranty.  Jeff  (216)  729-2858. 

CG  8600.  45  pica,  Ser./Par.  Interface, 
$16,000;  2nd  unit  available  CG  8668, 
$21,000;  ADVANTAGE  II.  $4,750; 
ADVANTAGE  III.  $5,000.  BOB  WEBER 
(216)  831-0480. 


LASERCOMP  MK-2  100  PICA.  (2)  80 
Mag  Drives,  Dot  Generator,  Extra 
Cassettes,  RS  232  Interface,  Recondi¬ 
tioned.  $42,500.  BOB  WEBER  (216) 
831-0480. 


NATIONAL  GRAPHIC  ARTS  EQUIP¬ 
MENT  BROKERS  CG,  VARITYPER, 
VGC,  LINOTYPE,  ITEK,  NU  ARC, 
AUTOLOGIC,  KODAK,  IBM,  LOG  E, 
DSA.  THE  DAVID  JOHN  COMPANY 
(216)  562-5000. 


ONE  SYSTEM  TERMINALS;  PE  12’s  at 
$1,800,  PE  28’s  at  $2,250  each;  MCS 
100  FRONT  END,  2  Terminals,  512k, 
4  Floppy  Dr.,  ACI,  MCO,  Ruling,  Vert. 
Just.,  $8,750.  BOB  WEBER  (216) 
831-0480. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


_ PRESSES _ 

3  UNIT  AND  FOLDER.  18,000  per  HR. 
22  3/4  X  36",  delivery  and  install 
under  $50,000. 

6  UNIT  NEWS  KING,  2  folders,  6  roll 
position,  2  motor  drives,  run  as  6  unit 
press  or  2  and  4  unit.  Will  sell  as 
2  unit  or  4  unit. 

SUBURBAN  900  add  on  units.  1  unit 
Suburban  with  modified 
community  folder. 

KODAK  POLYMATIC  plate  processor, 
model  30  subtractive. 

BALDWIN  ALLIGNER,  2  year  old, 

2  Web. 

2  WEB  auto  pasters. 

(408)  289-1400  Telex  172644. 

6  UNIT  NEWS  KING  PRESS  with  KJ6 
folder.  Running  and  in  excellent  condi¬ 
tion.  Call  Bill  Morgan  (205)  546-2747. 


HARRIS 

-N-845,  8  units,  1-RBC2. 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25.  JF-4,  1980 
-V-15A,  4  units. 

-V-15  "Vanguard”,  2  units  (add-on) 


-Metro,  4  units,  1  half  deck,  22  3/4 
-Metroiiner,  2  units,  half  deck,  22 
-(loss  SSC  add  on  units  1980,  22  3/4 
-Urbanite  add-on  units  and  folders 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


966-5250. 
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_ PRESSES _ 

NEWS  KING  6  units,  1  KJ6  folder,  30 
HP,  1  KJ  4  folder,  15  HP,  6  roll  stands, 
complete  press.  Can  be  seen  running. 
Available  November  1987.  Call  Web 
Specialties,  Inc.  (916)  635-1610. 

GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2"  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 

Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED;  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(3 1 2)  459-9700  Telex  206766 

GOSS  URBANITE  II.  only  2  years  old. 
21  1/2  "  cut-off,  60,00(5  pph. 

3  mono  units,  1  tricolor,  folder,  3 
pasters  plus  much  more.  Available 
immediately.  Offered  exclusively  by 
Inland  at  1-800-255-6746  or  (913) 
492-9050. 


Goss  Metro,  4  units,  1  deck 

Urbanite,  4  units,  2  3-colors 
Urbanite  'lOOO’series  folder 
Suburban,  8  units.  Urbanite 
folder 

SC  4  units  (circ.),  1978 
SC,  3  units,  1972-75 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 


HARRIS 

Harris  V-25,  6  units,  JF-4  1/4,  1/2  D.P. 
Harris  V15-A,  4  units  1  folder 
Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former  to  fit  JF-25, 

JF-4,  JF-7 

GOSS 

4  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community,  community  folder 
22  3/4  inch 

2  Goss  community  units  as  add  ons, 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 

Custom  built  3  knife  trimmer  set  up  for 
Goss  community,  available 
immediatley 

Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK. 
CT  06770 

(203)  723-0928  Telex  140186 


Spiral  Brush  Dampner  System  for  18 
Units  &  12  Half  Decks,  double  width, 
with  two  (2)  Baldwin  AutoMix  Units. 
(612)  228-5052. 
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PRESSES 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactuied  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  V15A;  7  units,  1976 
Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4;  Folder 
Harris  V15A;  3  units,  1971 
Harris  VI 5A;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111/  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


PRESS  EQUIPMENT 

1  News  King  floor  unit 
fully  reconditioned 

2  News  King  units  "as  is" 

1  KJ6  1/2  and  1/4  page  folder 

4  Color  King  units  with  KJ6  folder 

6  Unit  News  King  with  KJ6  folder 

2  Community  oil  lubricated  add-on 
units 

2  Unit  Community  oil  lubricated  with 
Community  folder 

7  Unit  SSC,  1983,  21  1/2”,  4-high,  3 
floor  Community  units 

13  Unit/4-folder  (Community  SC  &  SSC 
1975/1985  consisting  of  floor  units; 
4-high;  stacked  units;  tour  105 
Count-O-Veyors 

4  Unit  Goss  Suburban  with  Suburban 
folder 

4  Unit  Goss  Urbanite  II,  21  1/2”  cut¬ 
off,  3  pasters,  1985  vintage 
10  Unit  1000  Series  Urbanite;  6  floor 
position;  4  stacked;  upper  former;  skip 
slitter  1973/76 

1  Harris  V-15A,  unit  and  JF7  folder 
4  Unit  Harris  V-15A,  1970  vintage 
Community  splicers  manufactured  by 
AMAL;  Imprinter 

CALL  US  IF  YOU'RE  CO\SIDER- 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


The  Classified  Pages 
of  Editor  &  Publisher 
move  mountains  . . . 
of  equipment,  supplies, 
services . . . 
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_ PRESSES _ 

TRADE-IN  WEB  PRESSES 
FOR  SALE 
WEB  LEADER 

10-Unit  Web  Leader,  twinned,  with  2-8 
folders,  2-50  HP  drives  and  Quadra- 
Color  unit 

HARRIS  V-15A 

1-Unit,  1-JF7  folder  with  15  HP  drive 
4-Units,  1-JF7  folder  with  30  HP  drive 
6-Units,  1  folder  with  15  HP  drive- 
excellent  starter  press 

NEWS  KING/DAILY  KING 
10-Units,  2-KJ6  folders  with  2-30  HP 
press  drives 

MISCELLANEOUS 

Ebway  splicers  for  News  King  roll 
stands  (priced  to  sell) 

Cole  1/4  pg.  folder  with  3-knife  trimmer 
Baldwin  count-o-veyors 
All  presses  available  “as-is”,  recondi¬ 
tioned  or  delivered  and  installed.  Will 
sell  complete  presses  or  add-on  units. 
WEB  PRESS  CORPORATION 
Midwest  Office  (816)  931-5291 
Contact:  Terry  Morton 
4200  Pennsylvania,  Suite  210 
Kansas  City,  MO  64111 


TURNKEY,  QUOTATION  AVAILABLE 
25  -  Nohab  Ampress  Units  1970-5 
6-128  Page  Folders 
6  -  13  Side  Color  Humps 
25  -  Angle  Bar  Assemblies 
25  -  42”  Fully  Automatic  Auto-pasters 
Modern  Electronic  Thristor  Drives 
70,000  CPH 

23  9/16”  Cut-off,  90°  Stagger 
Fitted  with  Magnetic  Shims 
Complete  Platemaking  system  available 
Complete  Mailroom  available 
All  Equipment  manufactured  1970-5 
Part  of  the  equipment  can  be  inspected 
on  edition 

Part  of  the  equipment  is  available 
immediately 

Box  2484,  Editor  &  Publisher 


WEB  plant  liquidation.  Seven  units 
Goss  Community  with  SC  folder,  upper 
former.  Folder,  3  units  new  1967.  As-is 
in  Southern  Gulf  coast  plant.  Now  oper- 
ating.  Also  various  other  smaller 
commercial  presses,  equipment.  Sham¬ 
rock  Publications,  Box  26475,  New 
Orleans,  LA,  (504)  646-1769. 


COMPUTER  TERMINALS 

COMPUGRAPHIC  8600  with  fonts  and 
MCS-lOO  with  2  workstations  $35,900 
or  $1,250  a  month.  Compugraphic 
8216  with  MCS-5  $9950  or  $245.00  a 
month.  Jeff  (216)  729-2858. 


COMPUTER  SOFTWARE 

Used  CG  &  HASTECH  SYSTEMS 
HS42  &  HS45  11  VDTS  $28,000 
UTS  8VDTS  &  2414  $6500 
UTS  8VDTS  &  2414  $6500 
UTS  8VDTS  &  Interfaces  $6000 
UTS  7VDTS  &  2  Unisetters  $7000 
UTS(3)  20VDTS  $20,000 
Spare  Parts  Kit  UTS  $3900 
NEW  PRODUCT 

PC  SCANNER  Links  8  PCs  to  host  as 
reporter  style  terminals  for  $15,000. 
Price  includes  PCs  software,  &  cables. 
Contact  E-Z  Electronics,  (603) 
424-4161. 


MISCELLANEOUS 

Saxmayer  publication  wrapper,  11” 
draw  of  film,  handles  1/4-folded  news¬ 
papers  or  magazines  up  to  128  pages, 
9,000  per  hour.  Almost  new,  $8,000. 
Charles  Posey,  (619)  365-3315. 

Call  us  at  212  675-4380 
when  you  need 
CLASSIFIED. 

Editor  &  Publisher 
11  West  19th  Street,  New 
York  NY  10011 


HELP 


WANTED 


_ ACADEMIC _ 

ADVERTISING  PLACEMEN  I 
COPY  FOR  FACULTY 
Four  new  tenure  track  positions  will  be 
opened  for  the  1988-89  academic  year. 
Assistant  Professor  is  preferred  unless 
qualifications  merit  appointment  at  a 
higher  rank.  Doctorate  and  professional 
experience  are  highly  desirable.  Two  of 
the  positions  will  contribute  to  the  Tele¬ 
communications  Division,  the  other  two 
positions  will  contribute  to  the 
Advertising/Public  Relations.  Must  be 
able  to  teach  both  research  and  skills 
courses.  Applications  should  be  filed  by 
January  15,  1988.  Send  application, 
vita,  and  three  references  to  Ashton  G. 
Thornhill,  Chairman,  Search  Commit¬ 
tee,  Department  of  Mass  Communica¬ 
tions,  PO  Box  4710,  Texas  Tech 
University,  Lubbock,  TX  79409.  Texas 
Tech  University  is  an  equal  opportunity 
and  affirmative  action  employer.  Appli¬ 
cations  from  women  and  minorities  are 
encouraged. 

AUGUSTANA  COLLEGE-ASSISTANT 
PROFESSOR  in  the  Department  of 
English/Journalism.  Tenure  track  posi¬ 
tion  beginning  September  1988. 
Approximately  one-half  of  assignment 
will  be  in  composition  courses  and  liter¬ 
ature  courses  with  a  composition 
component.  Other  teaching  responsibil¬ 
ities  will  include  courses  in  News  Writ¬ 
ing  and  Reporting;  Magazine  Workshop; 
History,  Ethics,  and  Law  of  the  Press. 
M.A.  in  journalism  or  Ph.D.  in  English, 
demonstrated  teaching  ability,  active 
scholarship  and  a  commitment  to  the 
mission  of  Augustana  as  a  church- 
related,  liberal  arts  college  required. 
Closing  date  December  21,  1987  or 
until  filled.  Send  letter  of  application, 
vita,  transcripts  of  graduate  study 
(direct  from  registrar/placement  office), 
names  &  identities  of  three  current 
references,  and  a  statement  of  future 
professional  development  goals  to: 
Jeanne  Kruse,  Administrative  Assistant, 
Office  of  Academic  Services,  Augustana 
College,  Sioux  Falls,  SD  57197.  Affir¬ 
mative  Action,  Equal  Opportunity 
Employer. 

Cal  State  Fullerton  seeks  Assistant/ 
Associate  Advertising  Professor  (tenure 
track)  to  teach  three  to  four  sections  per 
semester  in  introduction  of  advertising, 
print  and  broadcast  copywriting,  media, 
or  management.  PH.D  or  A.B.D. 
required.  Professional  experience  and 
successful  university  teaching  desired. 
Salary  will  be  commensurate  with  qual¬ 
ifications,  but  the  normal  range  is 
$30,000  to  $42,000  for  the  academic 
year.  Send  vita  to  Dr.  Lynn  Gross,  Vice; 
Departemnt  of  Communications;  Cali¬ 
fornia  State  University,  Fullerton; 
Fullerton,  CA  92634.  Deadline  date  is 
November  20  or  until  suitable  candi¬ 
date  is  found.  Affirmative  Action/EOE 
Employer. 


CHAIR,  JOURNALISM  DEPARTMENT, 
North  Texas  State  University,  for  fall, 
1988.  Salary  competitive.  Department 
accredited  by  ACEJMC  in  seven  under¬ 
graduate  sequences  and  in  master's 
programs.  Position  requires  PhD, 
demonstrated  teaching  excellence, 
established  reputation  in  scholarship, 
significant  professional  experience, 
experience  in  academic  administration. 
Application  deadline  Jan.  15,  1988, 
but  applications  considered  until  posi¬ 
tion  is  filled.  Send  letter  and  resume 
and  have  three  letters  of  recommenda¬ 
tion  sent  to  Journalism  Search  Commit¬ 
tee,  Box  5278,  NTSU,  Denton,  TX 
76203.  Equal  Opportunity/Affirmative 
Action  Employer. 

EDITOR  ( 
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FLORIDA  INTERNATIONAL 
UNIVERSITY 

The  State  University  of  Florida  at  Miami 

...seeks  teacher-administrator  with 
first-rate  public  relations  experience  for 
innovative,  professionally  oriented 
undergraduate  and  -  beginning  next 
year  -  graduate  mass  communication 
program. 

You  will  coordinate  a  growing  public 
relations  sequence.  You  will  also  teach 
and  be  expected  to  produce  applied 
research  and/or  creative/professional 
work.  Courses  to  be  taught  include  PR 
writing,  principles  and  theory, 
campaigns,  and/or  PR  research 
methods. 

High  quality,  full-time  teaching  experi¬ 
ence  and  excellent  writing  skills 
required.  Master's  degree  required; 
doctorate  preferred.  Graduate-level 
teaching  experience  a  plus;  so  is  profes¬ 
sional  experience  in  Latin  America. 
Administrative  ability  also  required. 

Tenure-track  position  at  assistant 
professor  level  opens  in  January,  1988. 
However,  starting  date  of  employment 
could  be  later.  Salary  competitive. 

FlU's  Department  of  Communication 
has  grown  60%  in  the  past  three  years. 
It  currently  has  400  undergraduate 
majors  and  expects  to  become  a  school 
within  a  year. 

Letter  of  application,  vita,  writing 
samples,  three  references  to  Prof. 
James  Couch,  Chair,  Search  Commit¬ 
tee,  Department  of  Communication, 
Rorida  International  University,  North 
Miami,  FL  33181.  DEADLINE;  Novem¬ 
ber  13,  1987. 

Member  of  the  State  University  System 
of  Florida.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 

GRADUATE  TEACHING  ASSISTANTS 
to  study  for  M.A.  or  Ph.D.  in  Mass 
Communication.  Start  Fall  1988. 
Stipend  plus  fee  waiver.  Professionals 
with  degree  in  print  journalism  and  a 
3.0  grade  point  average  are  invited  to 
apply.  Register  by  Nov.  6  to  take  Gradu¬ 
ate  Record  Examination.  Contact  Dr. 
Leonard  Tipton,  Graduate  Coordinator, 
Journalism  Department,  College  of 
Journalism  and  Communications, 
University  of  Florida,  Gainesville,  FL 
32611.  AA/EOE. 

ITHACA  COLLEGE 
SCHOOL  OF  COMMUNICATIONS 
The  Television-Radio  Department  seeks 
a  person  for  a  tenure-track  position 
starting  August  15,  1988.  Duties 
include  teaching  courses  in  electronic 
journalism  including  newswriting  and 
reporting,  editing,  production  and 
related  specialties.  Opportunity  to 
provide  leadership  in  an  innovative  jour¬ 
nalism  curriculum. 

Ph.D  or  Master's  degree,  with  success¬ 
ful  teaching  and  professional  experi¬ 
ence  required. 

Send  letter  of  application,  resume,  and 
three  letters  of  references  to; 

Dr.  James  Treble,  Chair 
Television-Radio  Department 
Ithaca  College 
Ithaca,  New  York  14850 
(607)  274-3242 

Screening  begins  December  31,  1987. 
However,  applications  will  be  accepted 
until  the  position  is  filled. 

Ithaca  College  is  an  Affirmative  Action/ 
Equal  Opportunity  Employer. 

It’s  your 
People-to-People 
Meeting  Place! 
PUBLISHER  for  October  31,  1987 
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JOURNALISM  ETHICS:  The  Poynter 
Institute  for  Media  Studies  seeks  an 
associate  director  to  head  its  Journal¬ 
ism  Ethics  Center.  Duties  include: 

•  Direct  the  Ethics  Center  of  the  Insti¬ 
tute,  including  planning,  budgeting, 
and  recruiting. 

•  Organize  and  conduct  5  to  7  ethics 
seminars  annually,  and  teach  in  other 
Institute  seminars. 

•  Conduct  and  publish  applied  research 
on  journalism  ethics. 

•  Speak  at  professional  conferences 
and  arrange  sections. 

•  Participate  in  a  community  of  journal¬ 
ism  scholars. 

The  Institute  has  no  specific  profile  in 
mind,  but  would  like  to  hear  from  either 
scholar/teachers  or  mid-career  profes¬ 
sional  journalists  with  some,  but  not 
necessarily  all,  of  the  following 
qualifications: 

•  Ability  to  teach  effectively  in  a 
number  of  formats. 

•  Ability  to  write  clearly  and  gracefully 
for  professional,  academic,  and  general 
audiences. 

•  Ability  to  speak  in  demanding  nation¬ 
al  forums. 

•  Ability  to  manage  a  small  program. 

•  Professional  experience  in  print  or 
broadcast  journalism. 

•  Advanced  academic  or  professional 
degrees. 

Poynter  faculty  members  continually 
educate  themselves  in  areas  where  they 
lack  direct  journalistic  experience,  and 
a  successful  candidate  must  demons¬ 
trate  the  ability  to  master  a  variety  of 
new  areas  with  speed  and  precision. 
The  starting  salary  is  negotiable,  most 
likekly  in  the  $55,000'  range,  with 
good  benefits.  The  position  is  open 
immediately,  and  The  Institute  would 
like  to  fill  it  no  later  than  the  early  fall  of 
1988. 

The  Poynter  Institute  is  a  non-profit 
educational  institution  dedicated  to 
raising  levels  of  excellence  in  journal¬ 
ism  in  four  linked  areas:  writing,  ethics, 
graphics,  and  management.  The  staff 
conducts  short  seminars  for  small 
groups  of  highly-motivated  mid-career 
journalists,  as  well  as  programs  for 
college  and  graduate  and  university 
teachers.  The  faculty  pursues  practical 
research,  publishing  widely  in  profes¬ 
sional  and  trade  journals  and  books, 
speaks  at  conferences,  and  consults  for 
individual  news  organizations. 

The  Institute  operates  from  a  beautiful 
new  building  in  St.  Petersburg,  unique¬ 
ly  equipped  to  encouraged  teaching, 
thinking,  writing,  and  collegiality. 
Faculty  members  participate  in  an  intel¬ 
lectually  rich  community,  characterized 
by  high  ideals  and  standards,  and  they 
have  a  direct  influence  on  the  top  eche¬ 
lons  of  the  news  profession.  The  Insti¬ 
tute  has  a  first-rate  media  library  and 
highly  developed  research  services.  The 
institution  funds  its  own  research 
internally. 

We  particularly  encourage  women  and 
minority  applicants.  Send  resume  and 
references  by  December  15,  1987  to: 
Dr.  Roy  Peter  Clark,  chair 
Search  Committee  for  Ethics  Faculty 
Poynter  Institute  for  Media  Studies 
801  Third  Street  South 
St.  Petersburg,  FL  33701 
(813)  821-9494 

JOURNALISM.  Tenure  Track.  Fall 
1988.  Ph.D.  preferred.  Master’s  + 
required.  Must  have  broad  background 
in  aspects  of  print  media  and  ability  to 
teach  a  wide  variety  of  mass  media/ 
communication  courses.  Teach  produc¬ 
tion  and  content  courses  in  journalism 
and  advise  majors  and  award-winning 
weekly.  Salary  and  rank  commensurate 
with  experience  and  education.  Send 
letter  of  application,  vita,  and  3  letters 
of  recommendation  by  the  December 
18  deadline  tO:  Journalism  Search,  c/o 
Provost,  Wayne  State  College,  Wayne, 
NE  68787.  EEO  Employer. 


HELP  WANTED 


JOURNALISM  TEACHER  for  newswrit¬ 
ing,  reporting,  feature  and  editorial 
writing  courses.  Experienced  student 
newspaper  advisor  preferred;  familiariW 
with  newsroom  computer  systems,  2-5 
years  good  professional  experience. 
Master’s  required,  doctorate  preferred. 
Prior  successful  teaching  experience 
helpful.  Assistant  or  Associate  Profes¬ 
sor  rank  depending  on  qualifications. 
Minimum  $28,700  for  9-month  posi¬ 
tion.  Send  letter,  latest  resume,  three 
recommendation  letters,  official  tran¬ 
scripts  to  Dean,  School  of  Journalism, 
Media  and  Graphic  Arts,  108  Tucker 
Hall,  Florida  A&M  University,  Tallahas¬ 
see,  FL  32307.  Deadline  December 
10,  1987.  Position  available  August  6, 
1988.  FAMU  is  an  Equal  Opportunity/ 
Equal  Access  University. 


ROY  W.  HOWARD  PROFESSOR 
in  Journalism  and  Mass 
Communications  Research 

The  School  of  Journalism,  Indiana 
University,  invites  applications  for  the 
endowed  Roy  W.  Howard  Professorship, 
a  tenured,  senior  faculty  position.  The 
School  is  seeking  a  scholar  and  teacher 
with  a  distinguished  research  record  in 
journalism  and  mass  communications. 
The  Howard  Professor  will  engage  in 
research,  teach  one  course  a  semester, 
and  select  a  nationally  prominent  scho¬ 
lar  each  year  to  present  the  Roy  W. 
Howard  Lecture  at  Indiana  University. 

The  expected  beginning  date  of  the 
appointment  is  August  31,  1988. 

Please  send  applications  with  curricu¬ 
lum  vitae  and  names  of  three  references 
by  January  1,  1988  tO:  Trevor  Brown, 
Dean,  School  of  Journalism,  Indiana 
University,  Bloomington,  Indiana 
47405.  Telephone  (812)  335-9249. 

Indiana  University  is  an  Affirmative 
Action,  Equal  Opportunity  Employer. 


THE  AMERICAN  UNIVERSITY  IN 
CAIRO  invites  applications  for  one 
faculty  vacancy  in  Mass  Communica¬ 
tion.  Teach,  in  English,  B.A.-  and 
M. A. -level  courses  in  reporting,  mass 
media  writing,  editing  and  design. 
Candidates  must  have  at  least  the 
master’s  degree;  Ph.D.  is  preferred. 
Teaching  experience  and  substantial 
experience  as  a  professional  print  jour¬ 
nalist  are  required.  Rank,  salary  based 
on  qualifications  and  experience.  Two- 
year  appointment  (renewal  possible) 
begins  September  1988.  For  expatri¬ 
ates,  roundtrip  air  travel  to  Egypt,  hous¬ 
ing,  and  partial  school  fees  for  children 
are  included.  Write,  with  resume,  tO: 
Dean  of  the  Faculty,  The  American 
University  in  Cairo,  866  United  Nations 
Plaza,  New  York,  NY  10017,  preferably 
before  November  20. 


TE)(AS  A&M  UNIVERSITY 
Department  of  Journalism  has  five 
tenure-track  positions  due  to  retire¬ 
ments  and  lecturer  upgrades.  Expertise 
desired  in  one  or  more  areas:  advertis¬ 
ing,  broadcast  news,  magazine,  news¬ 
paper  journalism  or  PR.  Ph.D. 
preferred.  Master’s  required.  Strong 
professional  experience  and  research 
orientation  expected.  Rank,  salary 
competitive  based  upon  qualifications, 
experience.  Starting  date  Sept.  1, 
1988.  Texas  A&M  is  an  equal  opportun¬ 
ity,  affirmative  action  employer.  Minori¬ 
ties  are  especially  encouraged  to  apply. 
Send  vita,  names,  addresses,  phone 
numbers  of  three  references  tO:  Dr. 
Nick  De  Bonis,  Department  of  Journal¬ 
ism,  230  Reed  McDonald  Building, 
Texas  A&M  University,  College  Station, 
TX  77843-4111. 


HELP  WANTED 


ACADEMIC 


THE  UNIVERSITY  OF  SOUTH  ALABA¬ 
MA  invites  applications  for  a  tenure- 
track,  Assistant  Professor  to  teach 
courses  in  journalism  and  mass 
communication  beginning  September, 
1988,  in  a  department  that  offers  a 
broad  curriculum  in  both  journalism 
and  mass  communication  and  speech- 
communication.  Ph.D.  preferred. 
ABD's  considered.  The  ideal  candidate 
will  have  the  appropriate  academic  and 
professional  media  background  to  teach 
courses  and  conduct  research  in  one  or 
more  of  the  following  areas;  print,  jour¬ 
nalism,  broadcast  journalism,  public 
relations,  advertising,  radio-TV-film. 
Candidates  must  have  a  firm  commit¬ 
ment  to  excellence  in  teaching  and 
research  and  a  clearly  defined  program 
of  professional  growth.  We  seek  a  moti¬ 
vated  person  willing  to  grow  with  an 
expanding  university  and  one  who  will 
qualify  for  the  graduate  faculty.  Located 
on  a  large  campus  amidst  rolling  hills 
and  tall  pine  trees  in  Alabama’s  second 
largest  city,  USA  has  more  than  10,000 
students  and  about  400  of  them  are 
majoring  in  Communication  Arts.  Appl¬ 
icants  should  submit  a  current  vita  plus 
three  letters  of  recommendation  by 
January  20,  1988  to:  Dr.  Donald  K. 
Wright,  Chairman,  Department  of 
Communication  Arts,  University  of 
South  Alabama,  Mobile,  Alabama 
36688.  USA  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer  and  appli¬ 
cations  from  women  and  minorities  are 
encouraged. 


NEWSPAPER  DEPARTMENT  at  the 
Newhouse  School  of  Syracuse  Universi¬ 
ty  seeks  two  bright,  energetic  faculty 
members.  Required  are  substantial 
professional  experience  and  a  master’s 
degree.  A  PhD.  and  teaching  experience 
are  preferred.  Candidates  should  be 
able  to  teach  writing  and  have  some 
other  area  of  journalistic  specialization. 
Rank  and  salary  depend  on  qualifica¬ 
tions  and  experience.  The  committee 
will  begin  reviewing  applications 
November  15  and  continue  until 
searches  are  completed.  Minorities  and 
women  are  urged  to  apply.  Send  appli¬ 
cations  tO: 

Newspaper  Search-Chair 
Syracuse  University 
Newhouse  School 
of  Public  Communications 
215  University  Place 
Syracuse,  NY  13244-2100 

Syracuse  University  is  an  Affirmative 
Action/Equal  Opportunity  employer. 


M.S.  -  Journalism.  The  College  of 
Communications  at  the  University  of 
Tennessee  invites  applications  from 
experienced  journalists  and  public  rela¬ 
tions  practitioners  for  its  graduate  prog¬ 
ram  in  media  management.  This  unique 
M.S.  program  is  designed  for  profes¬ 
sionals  desiring  advanced  training  in 
media  administration.  Graduate  assis- 
tantships  available.  Contact  Dr.  H.H. 
Howard,  Communications,  University  of 
Tennessee,  Knoxville,  TN  37996. 
Complete  applications  for  fall  1988  due 
March  1.  GRE  required.  Minorities  and 
women  are  especially  urged  to  apply. 

TWO  ASSISTANT/ASSOCIATE  FACUL- 
TY  POSITIONS  with  expertise  in: 
Human/computer  interaction.  Informa¬ 
tion  systems  design.  Behavior  of  Infor¬ 
mation  users.  Research  methodology, 
and/or  Management  of  school/special 
libraries  or  information  centers.  PhD 
required.  Send  application  and  names 
of  references  tO:  Edward  G.  Holley, 
Chair,  Search  Committee,  School  of 
Information  and  Library  Science,  the 
University  of  North  Carolina  at  Chapel 
Hill,  CB#3360,  Manning  Hall,  Chapel 
Hill,  NC  27599.  Deadline  December  1 
but  positions  will  remain  open  until 
filled.  EOE/AA 


HELP  WANTED 


JOURNALISM:  Instructor  or  Assistant 
Professor  (full-time,  tenure  track)  to 
teach  print  and  broadcast  journalism 
courses  at  small  liberal  arts  college 
located  in  south-central  Michigan. 
Depending  on  the  successful  candi¬ 
date’s  degrees,  experiences,  and  prefer¬ 
ences  he/she  will  teach  courses  in 
newswriting,  editing,  advertising  copy 
writing,  layout,  photojournalism,  broad¬ 
cast  production,  public  relations,  and/ 
or  media  management.  A  Master’s 
degree  in  Journalism  or  a  related  field  is 
required;  professional  print  or  broad¬ 
cast  experience  is  desired.  Position 
available  Fall,  1988.  Send  letter  of 
application,  resume,  and  names  and 
telephone  numbers  of  three  references 
by  December  15,  1987  tO:  Dr.  B.  Lee 
Cooper,  Dean  of  The  College,  Olivet 
College,  Olivet,  Michigan  49076.  Olivet 
College  wishes  to  insure  that  this  search 
identifies  qualified  minority  candi¬ 
dates.  Applicants  belonging  to  this 
group  are  encouraged  to  identify  them¬ 
selves  if  they  wish. 


QUALITY  MASS  COMM  PROGRAM 
seeks  teacher  for  introduction  to  mass 
communications,  advanced  rejx)rting, 
and  ethics.  Tenure  track.  Start  Septem¬ 
ber  1988.  Must  have  Ph.D.  in  mass 
communications,  journalism  or  related 
field.  Must  be  able  to  advise  students, 
do  research,  work  harmoniously  with 
colleagues.  Professional  newspaper 
experience  and  knowledge  of  micro¬ 
computers  desirable.  Rank  and  salary 
dependent  on  qualifications  and  experi¬ 
ence.  Send  letter,  resume,  undergradu¬ 
ate  records  to  Search  Committee,  Mass 
Communications  Institute,  Mankato 
State  University,  Mankato,  MN  56001 
by  January  29,  1988.  References  (3) 
should  be  sent  by  their  writers  to  Search 
Committee.  Mankato  State  University  is 
an  equal  opportunity  employer  and 
encourages  applications  from  women, 
ethnic  minorities  and  persons  with 
disabilities. 


University  of  Florida 
Editor 

The  University  of  Florida  invites  ap¬ 
plications  for  the  Editor  of  UF  TODAY, 
the  University  publication  for  alumni 
and  friends.  UF  TODAY  is  published 
quarterly,  with  a  circulation  of 
150,000. 

The  University  of  Florida  enrolls 
34,000  students  in  20  colleges  and 
schools.  Florida  ranks  among  the  top 
three  institutions  in  the  United  States 
in  the  number  of  academic  programs 
offered  on  a  single  campus. 

Responsibilities  include  writing, 
editing,  and  a  thorough  knowledge  of 
graphic  design.  Additional  qualifica¬ 
tions  include  a  bachelor’s  degree  in 
English,  Journalism  or  related  field, 
with  five  years  full-time  experience  in 
publications  management  and  editing. 

Applications  must  be  postmarked  no 
later  than  November  15,  1987. 

Please  send  resume,  two  writing 
samples,  and  statement  of  intent  to: 

Search  Conunittee 
Alumni  Magazine  Editor 
University  of  Florida 
Alumni  Association 
Post  Office  Bos  14425 
Gainesville.  FL  32604 


EDITOR  &  PUBLISHER  for  October  31,  1987 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


ASSISTANT  CONTROLLER-  Zone  1 
company  seeks  career  minded  individu¬ 
al  as  assistant  controller.  Position 
reports  to  senior  management  and  deals 
with  all  levels  of  management.  Respon¬ 
sibilities  will  include  day  to  day 
management  of  all  accounting  opera¬ 
tions.  Must  possess  good  interpersonal 
skills.  Minimum  of  10  years  experience 
required.  Public  background  and  expo¬ 
sure  to  an  EDP  environment  a  plus. 
Excellent  benefit  package.  Qualified 
applicants  should  submit  their  resume 
including  salary  requirements  to  Box 
2457,  Editor  &  Publisher. 


GENERAL  MANAGER 
For  paid  weekly  newspaper  in  fast  grow¬ 
ing  Northern  New  Hampshire  market. 
Skills  must  include  all  aspects  of 
putting  out  a  weekly  newspaper, 
budgeting,  personnel  management, 
marketing  know  how,  and  new  ideas. 
Must  be  willing  to  get  involved  in 
Community.  Competitive  salary  and 
benefits.  Send  resume  to  Doug 
Garfield,  Sherwin  Dodge  Newspapers, 
Box  230,  Littleton,  NH  03561, 


GENERAL  MANAGER  with  solid  busi¬ 
ness  background  wanted  for  aggressive, 
diverse  11,000  daily  in  Zone  5.  Candi¬ 
date  must  have  capabilities  and  desire 
to  advance.  Send  resume  to  Box  2481, 
Editor  &  Publisher. 


PUBLISHER/EDITOR  for  quarterly, 
investment  magazine  and  companion 
bi-weekly  newsletter.  15  year  old  publi¬ 
cation,  on  upswing,  needs  dynamic, 
entrepreneurial  leadership  to  acheive 
significant  potential  growth.  Submit 
resume,  writing  samples  and  base 
salary  requirements  tO:  Western  Inves¬ 
tor,  400  S.W.  6th  Ave,  Suite  1115, 
Portland,  OR  97204. 


BUSINESS  OPERATIONS  MANAGER 
Major  metropolitan  paper  has  an  imme¬ 
diate  opening  for  an  experienced  BUSI- 
NESS  OPERATIONS  MANAGER  to 
manage  the  business  office.  The 
successful  candidate  will  have  account¬ 
ing,  data  processing,  verbal  and  written 
communications  skills,  supen/isory  and 
managerial  experience  preferred. 
College  degree  plus  CPA  preferred. 
Excellent  salary  and  benefits  package. 
Send  resume  to  The  Sacramento  Bee, 
Personnel  Dept.,  PO  Box  15779, 
Sacramento,  CA  95852.  An  equal 
opportunity  employer. 


PROFESSIONALS  placing 
PROFESSIONALS  with 
PROFESSIONALS. 


CIRC,  ADV,  PROD 

WRITE  OR  CALL  TODAY! 

215-359-1234 

800-342-1777 


Fee  Paid 

GRAPHIC  SEARCH 
ASSOCIATES 

Post  Office  Box  373 
Newtown  Square.  PA  19073 


WEEKLY  MANAGER-  Manager  needed 
for  our  weekly  newspapers  in  Galva,  Illi¬ 
nois.  If  you  can  direct  and  motivate  our 
team  and  like  small  town  life  then  send 
resume  to  John  T.  Pritchard,  The 
Register-Mail,  140  S.  Prairie  St.,  Gail- 
esburg,  I L  61401, 


_ ADVERTISING _ 

ADVERTISING/MARKETING 

DIRECTOR 

Zone  2  weekly  chain  of  12  paid  and  free 
papers  seeks  a  top-notch  professional  to 
lead  our  advertising,  circulation  sales 
and  promotion  departments.  Strong 
background  in  ad  sales,  marketing  and 
sales  training  a  must.  If  you  are  a  moti¬ 
vator,  a  planner  and  an  achiever  we 
want  to  talk  to  you.  Excellent  salary, 
benefit  and  bonus  program.  Your 
resume  and  salary  history  will  be  held  in 
strict  confidence.  Box  2410,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR  for  Zone  3 
twice-weekly.  Proven  management, 
account  and  organizational  skills 
required  to  lead  staff  of  10.  Resume  to 
Box  2449,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  9,000 
Northern  California  daily.  Responsible 
for  10-person  staff.  Excellent  benefits. 
Resume  to  Tom  Reeves,  Daily  Jour¬ 
nal,  PO  Box  749,  Ukiah,  CA  95482. 


CLASSIFIED  MANAGER  23,000  daily 
with  PMC  product  in  excellent  location. 
New  position/immediate  opening.  We 
have  lineage  growth  with  a  good  staff, 
we  want  to  make  both  better.  You’ll 
need  to  be  a  leader,  a  top  sales  person 
and  have  a  good  understanding  of  clas¬ 
sified.  Good  advancement  opportunities 
with  quality  organization.  We’ll  consider 
first  time  manager  with  right  attitude 
and  drive.  Excellent  benefits  with  salary 
to  match  your  experience  and  potential. 
Please  send  letter  outlining  qualifica¬ 
tions  and  work  history  to  Michael 
Sexton,  The  Waukesha  Freeman,  PO 
Box  7,  200  Park  Place,  Waukesha,  Wl 
53187-0007. 


ADVERTISING  DIRECTOR 
for  Sunbelt  daily,  under  10,000 
circulation.  College  degree  and  mini¬ 
mum  5  years  ad  sales  experience 
required.  Previous  management  experi¬ 
ence  preferred,  but  will  consider 
talented  understudy.  Send  resume  and 
salary  history  to  Box  2459,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING 
OUTSIDE  SALES  MANAGER 

St.  Petersburg  Times  offers  an  excellent 
opportunity  for  an  organized,  energetic 
manager  to  head  up  the  outside  sales 
position.  Successful  background  in 
sales  management,  staff  training  and 
development,  account  contact  and 
development  will  make  a  goal  oriented 
manager  a  leading  candidate.  In  addi¬ 
tion  to  an  excellent  starting  salary  and 
bonus  plan,  you’ll  participate  in  such 
“extras”  as  company-paid  pension 
plan,  profit  sharing  plan,  group  life 
and  major  medical  insurance,  liberal 
paid  vacations  and  holidays  and  more. 
Interested?  Write  to  us  outlining  back¬ 
ground  and  salary  requirements. 

Richard  Riggins,  Classified  Advertising 
Manager,  St.  Petersburg  Times,  PO  Box 
1121,  St.  Peterburg,  FL  33731.  EOE, 
M/F. 


CLASSIFIED  ADVERTISING 
MANAGER 

Challenging  career  opportunity  for 
aggressive  sales-oriented  individual  to 
manage,  instruct,  train  and  motivate  a 
staff  of  9  in  a  highly  competitive  Boston 
suburban  market.  Strong  organizational 
skills  and  leadership  qualities  impor¬ 
tant  for  continuous  sales  program.  Clas¬ 
sified  or  newspaper  related  advertising 
experience  required.  Knowledge  of  VDT 
system  helpful.  Send  letter  and  resume 
outlining  salary  history  and  accomplish¬ 
ments  in  confidence  to  Robert  C.  Sears, 
Personnel  Manager,  Salem  Evening 
News,  155  Washington  St.,  Salem,  MA 
01970. 


CLASSIFIED,  TELEMARKETING 
SALES  MANAGER 

Fast  growing  Arizona  daily  and  weekly 
group  is  looking  for  a  classified  manager 
who  knows  display,  phoneroom,  and 
telemarketing.  Atex  pagination.  Salary 
and  bonus.  Good  fringes.  Donavin  M. 
Kramer,  Casa  Grande  Valley  Newspap¬ 
ers  Inc.,  PO  Box  639,  Casa  Grande,  AZ 
85222. 


NATIONAL  ADVERTISING  MANAGER 

Our  Advertising  Department  is  in  search 
of  a  National  Advertising  Manager  who 
will  be  responsible  for  managing  the 
sales,  servicing  and  administrative 
operations  of  the  National  Advertising 
Department. 

The  qualified  applicant  we  seek  should 
have  a  degree  and  a  minimum  of  5  years 
of  national  advertising  experience, 
preferably  in  a  print  environment.  Must 
have  national  sales  management  back¬ 
ground.  Excellent  writing  and  oral 
communication  skills  necessary.  Know¬ 
ledge  of  co-op  accounts  a  plus.  Experi¬ 
ence  in  revenue  budgeting. 

We  offer  a  competitive  salary  and  an 
excellent  benefits  package.  Interested 
applicants,  send  resume  along  with 
cover  letter  and  salary  expectation  to: 

Personnel  Administrator 

THE  BALTIMORE  SUN 

501  N.  Calvert  St. 

Baltimore,  MD  21278-0001 
An  Equal  Opportunity  Employer,  M/F. 


RETAIL  ADVERTISING  MANAGER 
We  are  seeking  an  experienced  dynamic 
retail  advertising  manager.  You  would 
supervise  and  motivate  a  staff  of  10 
outside  sales  people,  3  inside  sales 
people  and  our  national  manager.  2-5 
years  sales  management  experience 
required  as  well  as  a  strong  sales  back¬ 
ground.  We  are  a  thriving  morning  daily 
in  Zone  2  with  43,000  daily  and 
60,000  Sunday  circulation.  Unlimited 
potential  to  grow  and  progress  here  and 
with  other  newspapers  in  our  group. 
Please  forward  a  resume,  including 
salary  requirements  to  Box  2475, 
Editor  &  Publisher. 


ART/GRAPHICS 

PAGE  DESIGNER 

We’re  looking  for  a  page  designer  who 
can  help  us  sharpen  the  appearance  of 
our  aggressive  PM  daily.  Must  have 
experience.  Will  work  with  both  news 
and  features.  Send  resume,  layout 
samples  and  references  to  Box  2427, 
Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER.  The  Corval¬ 
lis,  Oregon,  Gazette-Times  has  an  open¬ 
ing  for  circulation  manager.  The  person 
we  hire  will  head  up  an  enthusiastic 
team  that  has  racked  up  gains  of  almost 
3%  in  the  past  12  months.  We  are  a 
7-day  AM  that  has  made  major  design 
and  content  changes  and  makes  heavy 
use  of  color.  Our  news  and  circulation 
departments  work  together  closely.  As  a 
Lee  Enterprises  newspaper  we  are 
committed  to  major  training  and  deve¬ 
lopment  programs.  The  successful 
candidate  will  have  a  minimum  of  three 
years  of  circulation  experience,  includ¬ 
ing  supervisory  or  managerial  experi¬ 
ence.  Salary  range  $25K  to  $30K. 
Send  resume  and  cover  letter  to 
Elizabeth  Hatch,  human  resource 
manager,  Gazette-Times,  Box  368, 
Con/allis,  Oregon  97339.  Equal  Oppor¬ 
tunity  Employer. 


University  of  Arizona 
College  of  Agriculture 

Director,  Office  of 
Agricultural  Sciences 
Communications 

University  of  Arizona,  College  of  Agriculture,  seeks 
Director  of  Office  of  Agricultural  Sciences  Com¬ 
munications  to  manage  personnel,  media  programs 
and  budget  in  non-teaching,  non-research  office. 
Responsible  for  publications,  press  and  electronic 
media  programs  and  relations.  Required:  BA  in 
administration,  journalism  or  related  area:  6  years 
varied  media  experience  with  3  in  administration.  To 
receive  position  announcement,  write  Fran  Clanton, 
Office  of  Agricultural  Sciences  Communications, 
Forbes  Bldg.,  University  of  Arizona,  Tucson,  AZ 
85721.  Closing  date  December  7,  1987.  Equal 
Employment  Opportunity/Affirmative  Action  Employer. 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER.  Good  first 
job  for  DM  ready  to  move  up.  Very  small 
dally  with  lots  of  challenges  in  Virginia 
mountains.  Do  it  all  here  and  advance 
in  national  group.  Call  Rip  (703) 
639-2436. 


CIRCULATION  SALES  DEVELOPMENT 
MANAGER-  This  management  position 
in  the  circulation  division  will  be 
responsible  for  sales  and  promotional 
programs  that  will  aid  in  increased 
circulation  and  market  penetration. 
This  person  must  have  proven  sales 
ability,  managerial  skills  and  be  familiar 
with  telemarketing  and  sales  promo¬ 
tion.  Send  resume  to  Sentinel  Commu¬ 
nications  Co.,  Publisher  of  The  Orlando 
Sentinel,  633  N.  Orange  Ave.,  Orlando, 
FL  32801.  EOE  M/F. 


CIRCULATION  DIRECTOR 


If  you  seek  the  challenge  of  building 
circulation  in  a  competitive  market, 
we’d  like  to  hear  from  you.  The  Times 
Herald,  Norristown,  PA  (31,000  daily) 
is  seeking  an  energetic  professional  to 
manage  our  circulation  department. 


The  successful  candidate  will  be  self- 
motivated  with  a  background  in  all 
aspects  of  circulation  including  ABC, 
sales,  service,  TMC  and  computerized 
systems.  Minimum  5  years  circulation 
management  experience.  Degree  help¬ 
ful  and  marketing  orientation  a  must. 


We  are  an  independent  newspaper 
offering  a  growth  opportunity.  Send 
resume  including  salary  requirement  to-. 
General  Manager 
The  Times  Herald 
PO  Box  591 
Norristown,  PA  19404 


CUSTOMER  SERVICE  MANAGER 
Growing  Zone  4  daily  and  Sunday  is 
seeking  an  experienced  professional  to 
manage  our  customer  service  depart¬ 
ment.  Qualified  applicants  must  have 
thorough  knowledge  of  computerized 
systems,  and  currently  or  recently 
served  in  a  customer  service  managerial 
position.  We  offer  salary  commensurate 
with  experience  and  complete  fringe 
benefits  package.  Please  send  resume, 
references  and  salary  requirements  to 


Box  2483,  Editor  &  Publisher. 


SALES  PERSON  WANTED.  Zone  9  and 
8,  for  US  Rack,  a  newspaper  rack 
manufuacturing  company  based  in  Los 
Angeles.  Send  resume  to  Guy  Harper, 
US  Rack  Corp.,  3339  Union  Pacific 
Ave.,  Los  Angeles  CA  or  call  (213) 
262-2044. 


HELP  WANTED 


CIRCULATION 


DATA  ENTRY  MANAGER 


Rapidly  growing  metro  newspaper  in  the 
Washin^on  area  is  looking  for  an  exper¬ 
ienced  and  team-oriented  data  entry 
manager.  If  you  are  presently  in  a  low 
salary  or  a  no  growth  opportunity  posi¬ 
tion,  and  looking  for  a  chance  to 
advance,  we  want  to  talk  to  you.  The 
person  we’re  looking  for  should  have 
newspaper  computer  experience,  excel¬ 
lent  managemenbsupen/isory  skills  and 
must  be  detail-oriented  and  organized. 
Programming  not  required.  Excellent 
salary,  MBO  and  benefit  package.  Send 
resume:  The  Washington  Times, 
Personnel  Dept.,  3400  New  York  Ave. 
NE,  Washington,  DC  20002. 

EOE. 


DISTRICT  MANAGERS 
The  Morning  News  Tribune,  a  120,000 
circulation  newspaper  in  the  beautiful 
Pacific  northwest,  has  2  immediate 
openings  for  experienced  individuals 
with  a  solid  track  record  in  sales, 
service  and  collections  of  junior  dealer 
independent  contractor  operations. 

If  you’re  a  self  motivated  professional 
with  good  communication  and  supervis¬ 
ory  skills,  this  opportunity  may  be  right 
for  you. 

We  offer  an  excellent  package  of  salary, 
benefits  and  working  conditions.  Send 
cover  letter,  resume  and  salary  history 
to:  The  Morning  News  Tribune,  PO  Box 
1100,  Tacoma,  WA  98411. 

Attn:  Circulation 

Equal  opportunity  employer-minorities 
and  women  encouraged  to  apply. 


MAJOR  SOUTHERN  CALIFORNIA 
DAILY  is  in  need  of  a  Circulation  Promo¬ 
tion  Manager.  The  successful  candidate 
must  have  a  thorough  knowledge  of  the 
circulation  business,  must  be  creative 
and  enthusiastic  and  should  possess 
some  graphic  and  personal  sales  ability. 
The  position  offers  a  salary  range  of 
30-40K  with  a  complete  medical  and 
dental  package.  Also,  an  incredible 
opportunity  for  rapid  advancement 
within  the  media  group.  If  you  are  inter¬ 
ested,  please  mail  resume  to  Box  2462, 
Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER 
28,000  Texas  daily  needs  strong 
number  two  person.  Ideal  candidate 
would  be  seasoned  district  manager  on 
larger  paper  or  circulation  manager  on 
small  daily.  Excellent  salary  and  benefit 
package  to  the  right  person.  Send 
complete  resume  to  Box  2450,  Editor  & 
Publisher. 


HELP  WANTED 


CIRCULATION 


SALES  CREWS  WANTED 
If  you  are  as  strongly  competitive  as  we, 
and  not  ovenwhelmed  by  the  bricks  in 
upscale  demographics,  we  have  a  place 
for  you  on  our  top-notch  marketing 
team.  Spend  this  winter  in  America’s 
most  livable  city.  Be  a  part  of  one  of  the 
country’s  fiercest  circulation  battles. 
We  know  where  we  are  going  —  if  you 
can  say  the  same,  call  today.  Fhane  Fox 
or  Baylor  Randle,  The  San  Antonio  Light 
(512)  271-2700. 


SALES  AND  MARKETING  MANAGER 
Growing  Zone  4  metro  daily  and  Sunday 
is  seeking  an  experienced  professional 
to  manage  our  sales  department.  Quali¬ 
fied  applicants  must  have  5  plus  years 
of  circulation  management  experience, 
preferably  complemented  with  a  busi¬ 
ness  degree  and  a  proven  track  record  in 
sales  development  through  telemarket¬ 
ing  sales  crews  and  direct  mail.  We 
offer  a  unique  opportunity  to  advance 
your  career  goals  in  an  aggressive 
results  oriented  circulation  department. 
Excellent  salary,  complete  fringe  bene¬ 
fits  package  and  more.  Please  send 
resume,  references  and  salary  require¬ 
ments  to  Box  2482,  Editor  &  Publisher. 


Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


(212)  675-4380 


PRODUCTION 


COMPOSING  ROOM  FOREMAN 
Growing  daily  in  Zone  9  is  seeking  a 
strong  individual  with  supervisory  work 
experience  within  a  union  environment. 
Responsibilities  will  include  all  phases 
of  composing  operations  and  color 
scanner.  Excellent  opportunity  and 
challenge  for  right  individual.  Please 
send  resume  and  salary  requirements  to 
Box  2460,  Editor  &  Publisher. 


COMPOSING  ROOM  MANAGER 
needed  for  fast  growing  newspaper  divi¬ 
sion  to  ensure  quality  in  producing  nine 
products  a  week.  Responsible  for 
Hastech  front-end  system,  composi¬ 
tion,  scheduling  and  budgeting.  Must 
have  people  skills  and  experience  in 
publication  work  flow.  Offer  excellent 
compensation  package.  Send  resume  to 
the  Maryland  Independent,  Attn.  Mary 
Zeigenhagen,  7  Industrial  Park  Circle, 
Waldorf,  MD  20601. 


HELP  WANTED 


PRODUCTION 


Port  Arthur  News  a  Cox  Enterprises 
Newspaper  on  the  Texas  coast  has  an 
immediate  opening  for  an  ASSISTANT 
PRESSROOM  MANAGER  with  Urbanite 
experience.  We  are  also  seeking  exper¬ 
ienced  shift  managers  in  pre-press, 
pressroom  and  mailroom  due  to  increas¬ 
ing  commercial  work.  For  possible 
employment  with  a  great  corporation  in 
an  area  famous  for  its  fishing  and  hunt¬ 
ing,  send  resume  including  references 
and  salary  history  to  Operations,  Port 
Arthur  News,  PO  Box  789,  Port  Arthur, 
TX  77640. 


CONSULTANTS 


NEWSPRINT  BUYER  -  Are  you  a 


Are  yo 

person  located  in  Zones  5, 6, 7, 8,  &  9 
who  has  experience  in  purchasing  news¬ 
print  paper  from  mills  in  New  England 
or  Eastern  Canada?  I  am  a  management 
consultant  working  on  a  project  that 
requires  information  which  YOU  (IAN 
PROVIDE.  I’ll  pay  you  for  your  tele¬ 
phone  visits  with  me  on  a  consulting 
basis  at  a  generous  rate.  Contact:  J.S. 
Stoneberg,  Box  6152,  Chelsea,  MA 
02150,  or  Call  (617)  322-4423  day  or 
evening. 


CAMERA 


CAMERA  MAN,  stripping,  platemaking 
and  general  camera  work  for  a  web 
commercial  printer.  Excellent  fully  paid 
benefits  and  pension.  Salary  commen¬ 
surate  with  experience.  Call  (215) 
365-1155. 


COMPUTER  TECHNOLOGY 


INFORMATION  SYSTEMS  DIRECTOR 
The  Spartanburg  Herald-Journal,  a  New 
York  Times  company  is  looking  for  an 
experienced  individual  to  direct  its 
information  systems  department. 
Candidates  should  have  at  least  7  years 
experience  in  project  planning,  systems 
analysis,  design,  development  and 
implementation.  Experience  with  IBM 
system  36  and  RPG/Cobol  a  must.  The 
successful  candidate  must  possess 
excellent  oral  and  written  communica¬ 
tion  skills  and  must  be  able  to  work 
effectively  with  all  levels  of  manage¬ 
ment.  Excellent  benefits  with  a  salary 
commensurate  with  skills  and  abilities. 
Interested  applicants  send  resume  and 
salary  history  tO: 

Employment  Manager 
NYT  Regional  Newspaper  Group 
3414  Peachtree  Rd.  NE,  Suite  1560 
Atlanta,  GA  30326 


QordonfW^ljls  •  ^xecutive^earCJi 


Pre- Press 

•  Atex,  DEC,  SII,  and  other  systems.  People 
needed  at  various  locations.  Management 
and  technician  level  openings.  To  $60,000 

•  Scanner,  four  color  and  quality  control 

management  positions  in  Southeast  and  Mid¬ 
west  available.  To  55,000 

•  Pagination  systems.  People  needed  at 
southern  and  Mid-Atlantic  metro  dailies. 
Excellent  career  opportunities.  To  55,000 


610  E 


Press 

•  Southwest,  east,  west.  Midwest  and  south¬ 
east.  Pressroom  Managers  needed.  Qujdified 
candidates  will  earn  up  to  $60,000. 

•  Various  Foremen  needed.  TKS,  Goss,  Hoe 

and  Harris  experience  required.  (Nation¬ 
wide)  To  $40,000 

•  Machinist  and  skilled  press  maintenance 
persons  needed  at  various  locations. 

To  $40,000 


Production  Management 

•  Eastern  daily  seeks  high  level  production 
pro  to  take  charge.  This  career  move  is  a  rare 
opportunity.  Compensation  negotiable. 

•  Western  daily  seeks  a  person  to  direct 

planned  growth.  Experienced  candidates 
will  interview  this  year.  To  $55,000 

•  Assistants  to  move  into  top  production 
spots  at  southeast,  northeast  and  Midwest 
dailies.  Start  at  up  to  $45,000. 


Contact:  Robert  C.  Bernard 
Baltimore  Pike  •  Media,  PA  •  (215)  656-0800 
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LINE  ADS 


HELP  WANTED 


DATA  PROCESSING 

COMPUTER  PROGRAMMER/ 
OPERATOR 

1  to  2  years  experience  in  program¬ 
ming,  Basic  and  Cobol.  Experience  with 
Digital  equipment  a  plus.  Apply  to  Lisa 
Daris,  Business  Manager,  The  Times 
Leader,  15  N.  Main  St.,  Wilkes  Barre, 
PA  18711. 


DATA  PROCESSING  MANAGER 
for  business  and  production  equipment. 
Management  experience  and  experi¬ 
ence  with  Digital  equipment  preferred. 
BA  degree  in  Computer  Science  or  equi¬ 
valent  experience  and  programming 
experience.  Salary  commensurate  with 
experience.  Please  send  resume  and 
salary  history  to  Lisa  Daris,  Business 
Manager,  The  Times  Leader,  15  N. 
Main  St.,  Wilkes  Barre,  PA  18711. 


_ EDITORIAL _ 

Art  Director 
Features  Editor 
Copy  Editor 
News  Editor 

A  large  New  England  daily  needs  an  art 
director.  An  East  Coast  paper  is  looking 
for  a  features  editor.  A  small  New 
England  daily  wants  top-notch  copy 
editors,  and  a  Midwest  paper  needs  a 
weekend  news  desk  editor.  If  you're 
qualified,  send  your  resume  to  JOB 
BANK,  2615  River  Rd.,  Suite  7,  Cinna- 
minson,  NJ  08077  or  call  director 
Jennifer  Woestendiek  (609) 
786-1910.  There  are  no  referral  fees  if 
you  qualify  for  these  positions. 


ASSISTANT  LIFESTYLE  EDITOR 
The  Miami  News  needs  an  assistant 
lifestyle  editor  with  strengths  in  enter¬ 
prise,  copy  editing,  creative  layout  and 
supervising  staff.  At  least  3-5  years 
experience  on  a  daily  paper  required; 
prior  supervisory  experience  helpful. 
Mail  resume,  clips  and  references  tO: 
Daisey  Harris,  Lifestyle  Editor,  The 
Miami  News,  PO  Box  615,  Miami,  FL 
33152. 


ASSISTANT  NEWS  EDITOR  needed  to 
help  continue  award-winning  excel¬ 
lence  at  the  Times-Georgian,  a  12,000 
morning  daily  west  of  Atlanta.  Applicant 
must  know  how  to  get  the  best  out  of 
reporters,  and  will  be  a  team  player 
dedicated  to  getting  all  the  facts  to 
people.  To  keep  writing  skills  sharp, 
some  reporting  will  be  required.  Reply 
with  letter,  resume  to  Andy  Bowen, 
Editor,  The  Times-Georgian,  901  Hays 
Mill  Road,  Carrollton,  GA  30117. 


ASSISTANT  MANAGING  EDITOR 
Position  open  on  small  daily  PM  news¬ 
paper  in  northern  New  York.  Writing, 
editing  and  layout  skills  are  prime 
requirements.  Some  photography  know¬ 
ledge  preferred.  Please  send  resume 
including  experience,  education,  along 
with  clips  to  Joyce  T.  Tavernier, 
Publisher,  Malone  Evening  Telegram, 
136  E.  Main  St.,  Malone,  NY  12953. 
No  phone  calls  please. 

ASSOCIATE  EDITOR.  For  new  series  of 
travel  guides.  Successful  applicant  will 
assist  General  Editor  in  all  editorial  & 
administrative  phases  of  developing 
each  title  &  coordinating  production 
and  marketing  efforts  for  series.  Will  be 
involved  in  trafficking  manuscripts,  liai¬ 
son  with  contributors,  outside  services, 
other  in-house  departments.  Must  have 
minimum  2  years  book  editorial  experi¬ 
ence,  knowledge  of  proofreading 
symbols  &  excellent  office  skills.  Send 
resume  &  salary  requirement  to  Person¬ 
nel  Manager,  Viking  Penguin  Inc.,  40 
W.  23  St.,  New  York,  NY  10010.  EOE 

Editor  &  Publisher 
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HELP  WANTED 


EDITORIAL 


ASSOCIATE  EDITOR  to  write  about 
trends  in  farm  business  and  the  people 
behind  the  trends.  Our  audience  is 
180,000  commercial  farmers,  many  of 
them  family  operations  in  the  Midwest. 
We  concentrate  on  management, 
finance  and  marketing  issues,  not 
production  how-to's.  This  is  a  chance  to 
write  for  a  national  monthly  magazine 
about  an  industry  undergoing  swift  and 
enormous  change.  Send  resume  and 
examples  of  your  writing  to  :  Claudia 
Waterloo,  FarmFutures,  330  E. 
Kilbourn  Ave,  Milwaukee,  Wl  53202. 
Equal  Opportunity  Employer. 

A  WORLD  CLASS  MANAGING  EDITOR 
needed  to  help  us  launch  a  major 
national  financial  weekly  news  maga¬ 
zine.  At  least  5  years  experience  as 
business  section  editor  of  a  major  daily 
newspaper,  assistant  weekly  magazine 
managing  editor  or  comparable 
newsroom/news  gathering  background 
and  management  experience  required. 
Send  resume  and  clips  to  Box  2434, 
Editor  &  Publisher. 


BUSINESS  REPORTER 
The  Herald  seeks  an  experienced  repor¬ 
ter  for  a  4-person  staff  devoted  to 
making  news  of  business  and  econom¬ 
ics  readable  and  relevant  to  our  readers. 
The  section  strives  to  produce  in-depth 
news  and  enterprising  pieces  for  page 
one  and  Sunday  section  fronts  that 
explain  how  businesses  and  industries 
work.  The  beat  includes  coverage  of  the 
Boeing  Companies  Everett  747  opera¬ 
tion,  the  local  wood  products  industry, 
labor  and  the  Port  of  Everett,  where  a 
Navy  carrier  task  force  will  be  based. 
Applicants  should  be  able  to  read  and 
interpret  annual  reports  and  lOKs, 
obtain  company  financial  document 
from  the  SEC,  identify  and  analyze 
industry  trends  and  understand 
economic  principles.  Academic  back¬ 
ground  in  business  and  economics  or 
attendance  at  professional  seminars 
aimed  at  business  reporting  will  be 
considered  a  plus.  The  Herald,  owned 
by  the  Washington  Post  Company,  is  a 
56,000-subscriber  paper  located  35 
miles  north  of  Seattle.  Bo.x  2469, 
Editor  &  Publisher. 


CITY  EDITOR;  The  Wausau  Daily  Herald, 
a  25,000-circulation,  Gannett-owned 
PM  daily  needs  a  city  editor.  Do  you 
understand  community  journalism?  Are 
you  tough  yet  compassionate?  Are  you 
a  good  manager  of  people?  Can  you 
improve  reporters  and  their  copy?  Send 
your  resume  and  a  letter  stating  your 
philosophy  on  newspapering  to:  Elliot 
Tompkin,  Managing  Editor,  Wausau 
Daily  Herald,  PO  Box  1286,  Wausau, 
Wl  54402-1286.  An  Equal  Opportuni¬ 
ty  Employer. 


CITY  EDITOR 

We  need  a  leader  to  help  run  the  news¬ 
room  at  a  quality  24,000  AM  in  North¬ 
ern  Idaho.  Duties  include  motivating 
and  directing  a  staff  of  12,  copy  editing 
and  meeting  the  public.  Some  night 
work.  Area  includes  2  universities,  a 
small  college  and  excellent  opportuni¬ 
ties  for  the  outdoors  enthusiast.  Send 
resume  to  Paul  Emerson,  Managing 
Editor,  Lewiston  Tribune,  PO  Box  957, 
Lewiston,  ID  83501. 


CITY  EDITOR  needed  for  14,500 
Monday-Friday  PM  and  Sunday  AM. 
Please  send  resumes  to  Steve  Parham, 
Managing  Editor,  Aiken  Standard,  Box 
456,  Aiken,  SC  29802. 


CITY  EDITOR— Five-day  California  daily 
in  ideal,  scenic  area  needs  strong, 
experienced  leader;  staff  of  16;  medi¬ 
cal,  pension,  profit  sharing.  Write  Box 
2472,  Editor  &  Publisher. 


1  week  —  $5.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  lor  box  service. 
Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 


EDITORIAL 


BUSINESS  REPORTER  to  cover  bank¬ 
ing.  Do  you  know  how  to  get  past  the 
corporate  spokesperson  and  dig  out  the 
real  story?  Can  you  find  a  way  to  beat 
the  dailies  every  week?  Hartford  Busi¬ 
ness  Journal  seeks  an  a^ressive  repor¬ 
ter  with  2-3  years  experience  to  take  on 
the  world.  Send  resume  and  clips  to-. 
Vikki  Bovoso,  editor,  Hartford  Business 
Journal,  201  Ann  St.,  Hartford,  CT 
06103. 


COPY  DESK  SUPERVISOR 
Strong  language,  leadership,  teaching 
skills  needed  for  this  key  quality  control 
position  at  mid-sized.  Zone  5  PM.  This 
individual  will  supervise  a  5-person 
copy  desk.  The  ideal  candidate  will 
have  experience  as  a  reporter,  editor 
and  supervisor  and  be  familiar  with 
current  graphics  technology  and  page 
design  technique.  Box  2445,  Editor  & 
Publisher. 


LAYOUT/COPY  EDITOR 
If  you’re  strong  on  layout,  and  also  write 
headlines  and  copy  edit,  we  want  to 
hear  from  you.  We’re  the  features 
sections  of  The  Orange  County  Register, 
California’s  3rd-largest  daily.  We’re 
looking  for  a  take-control  editor  who  can 
handle  the  majority  of  the  inside  layout 
of  our  daily  features  and  entertainment 
section  and  our  weekly  travel,  fashion, 
food  and  home  sections.  We  work  a 
4-day  week,  daytime  schedule.  Please 
send  resume  and  samples  of  your  work 
to  Mike  Whitehead,  Assistant  Managing 
Editor,  The  Orange  County  Register,  PO 
Box  11626,  Santa  Ana,  CA  92711.  An 
equal  opportunity  employer. 


COPY  EDITOR-The  Bradenton  Herald,  a 
growing  Knight-Ridder  AM  on  Florida’s 
west  coast,  needs  a  copy  editor  on  its 
busy  8-person  news  desk.  Job  includes 
editing  and  layout.  Minimum  1  year 
desk  experience.  Write  Neil  Besougloff, 
News  Editor,  The  Bradenton  Herald,  PO 
Box  921,  Bradenton,  FL  34206.  (813) 
745-7018. 


COPY  EDITOR  for  children’s  education¬ 
al  publisher  in  quaint  Northeastern  PA 
community.  BA  degree  and  2  years 
editorial  experience  required.  Send 
cover  letter  and  resume  with  references 
to  Jan  Keen,  Dept.  C,  Highlights  tor 
Children,  803  Church  St.,  Honesdale, 
PA  18431. 


COPY  EDITORS  wanted  for  news  desk 
of  197,000  D/330,000  S  metro.  Five 
years  experience  preferred.  Layout 
background  helpful.  Good  opportunity 
to  learn  and  grow;  good  place  to  live. 
Send  resumes  and  work  samples  to  Jim 
Smith,  executive  news  editor,  Cincin¬ 
nati  Enquirer,  617  Vine  St.,  Cincinnati, 
OH  45201. 


COPY  EDITOR  -  Lively  24,000-circula¬ 
tion  state  capital  AM  striving  to  be  the 
best  has  promoted  one  of  its  copy 
editors,  creating  a  vacancy  on  a  4-per- 
son  copy  desk.  This  is  a  key  position 
that  involves  editing  and  designing 
Page  One  and  other  section  fronts. 
We’re  looking  for  an  up-and-comer, 
from  a  smaller  daily  or  quality  weekly, 
with  talent  and  drive.  Strong  language 
and  visual  skills  are  essential.  Excellent 
opportunity  to  move  up  with  a  newspap¬ 
er  committed  to  quality.  Send  cover 
letter,  resume  and  tearsheets  to  Tammy 
Brittingham,  Managing  Editor,  Dela¬ 
ware  State  News,  PO  Box  737,  Dover, 
DE  19903.  No  telephone  calls  please. 


EDITOR  dynamic  NJ  Jewish  weekly. 
Requires  involvement  in  local,  national 
and  international  Jewish  issues.  North¬ 
ern  Jersey  residents  only.  Desk-top 
publishing/layout  experience  a  plus. 
Rush  resume  and  samples  to  Box  2452, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL _ 

COPY  EDITORS 
Looking  for  candidates  with  1-5  years 
experience  for  news  desk  and  features 
desk  work.  Experience  and  expertise  in 
editing  copy,  writing  headlines  and 
laying  out  pages.  Paginating  experience 
helpful.  Positions  offer  unlimited  ability 
to  grow  and  advance  at  a  thriving  7-day 
morning  newspaper.  Send  resumes  to 
Personnel  Director,  CE,  Poughkeepsie 
Journal,  PO  Box  1231,  Poughkeepsie, 
NY  12602. 


DAILY  PM  NEWSPAPER  in  Montana’s 
capital  city  seeks  a  versatile  copy  editor 
to  handle  news,  sports  and  feature 
work  on  universal  desk.  Responsibilities 
include  both  editing  and  layout.  2  years 
of  editing  and  reporting  experience  is 
preferred  and  a  basic  knowledge  of 
computers  helpful.  Good  potential  for 
advancement.  Salary  is  negotiable 
depending  upon  qualifications.  Mail 
resume,  clips  and  salary  requirements 
to  Personnel  Coordinator,  Independent 
Record,  PO  Box  4249,  Helena,  MT 
59604.  Applications  must  be  received 
on  or  before  Nov.  20th,  1987. 


DULUTH  NEWS-TRIBUNE  &  HERALD, 
a  Northeastern  Minnesota  morning  with 
daily  circulation  of  62,000  and  85,000 
Sunday,  has  an  opening  for  an  arts/ 
entertainment  writer.  Versatility  is  a 
must.  Beat  covers  all  performing  arts 
from  ballet  to  heavy  metal  rock,  as  well 
as  visual  and  literary  arts  and  local  TV. 
Job  calls  for  reviews  written  on  dead¬ 
line,  in-depth  profiles  for  Sunday  maga¬ 
zine,  and  might  include  a  weekly 
column.  Contact  Bob  Ashenmacher, 
Lifestyle  Editor,  News-Tribune  & 
Herald,  424  W.  First  St.,  PO  Box 
169000,  Duluth,  MN  55816-9000.  Or 
call  (218)  723-5310. 


EDITORIAL  POSITIONS,  ALL  LEVELS: 
Writers,  editorial,  editors’  assistants  for 
project  with  educational  publisher. 
Some  freelance.  January  1988  start-up 
date.  Editorial  or  language  arts  teaching 
experience  preferred.  Requires  reloca¬ 
tion  to  rural  Pennsylvania  community. 
Send  resume  with  references  to  Jan 
Keen,  Zaner-Bloser,  Inc.,  823  Church 
St.,  Honesdale,  PA  18431.  No  phone 
calls. 


EDITOR/PUBLISHER 
For  TV  and  entertainment  magazine 
with  18,738  paid  weekly  circulation  on 
booming  tropical  island  of  Guam.  Must 
have  strong  managerial  and  marketing 
skills,  leadership,  excellent  human  rela¬ 
tionship  skills  and  committed  to  excel¬ 
lence.  Good  salary,  benefits,  incen¬ 
tives,  car  and  moving  expenses  await 
the  right  person  ready  to  take  charge. 
Send  resume  and  salary  history  to  Lee 
M.  Holmes,  Holmes  Management 
Company,  530  W.  O’Brien  Drive, 
Agana,  Guam  96910. 

Enthusiastic  reporter  needed  for  twice- 
weekly  Southwest  Florida  newspaper. 
Photography  experience  helpful.  Send 
resume  to  (llewiston  News  Editor,  Mike 
Perrault,  PO  Box  1236,  Clewiston,  FL 
33440  or  call  (813)  983-9148.  A  divi¬ 
sion  of  Independent  Newspapers  Inc. 

EXECUTIVE  EDITOR  -  Major  market 
suburban  group.  Priorities  are:  1.  Lead¬ 
ership  2.  Organization  3.  Executive 
management  skills  and  experience  4. 
Training  5.  Very  high  editorial  stan¬ 
dards.  Position  reports  to  the  publisher. 
Top  salary  potential  plus  bonus  and 
benefits  second  to  none.  Send  resume 
with  detailed  experience,  achievements 
and  salary  expectations.  Box  2448, 
Editor  &  Publisher. 

Subscribe 
to  E&P  and 

invest  in 
your  future. 


HELP  WANTED 


EDITORIAL 


EXECUTIVE  EDITOR 
Somerset  Press  Newspapers 
A  division  of  Forbes  Inc. 

Our  award-winning  paid  weekly  news¬ 
papers  are  located  in  the  premier 
growth  area  of  New  Jersey,  Somerset 
and  Middlesex  counties.  We  seek  a 
proven  veteran  with  management  exper¬ 
ience  to  lead  the  entire  editorial  division 
of  our  6  newspaper  group.  Responsibili¬ 
ties  of  this  key  editorial  position  will 
include  planning,  supervising,  training 
and  product  development  in  our  grow¬ 
ing  company.  Local  news  savvy  a  must! 
If  this  challenging  position  is  for  you, 
send  resume  in  confidence  to  John 
O’Brien,  Publisher,  Somerset  Press 
Newspapers,  PO  Box  699,  Somenrille, 
NJ  08876. 


IN  THE  CARIBBEAN. ..assistant  editor 
for  small  wkly  tabloid  with  Am.  staff. 
Ideal  for  proven  reporter  ready  tor  more 
responsibility.  Low  salary  but  rare 
opportunity  for  invaluable  professional 
experience.  Resume,  letter,  samples  to 
Box  2467,  Editor  &  Publisher. 


EXECUTIVE  EDITOR 
Beacon  Communications  Corp.  of 
Acton,  MA  is  seeking  an  experienced 
editor/manager  for  its  award-winning 
newspapers.  The  executive  editor  directs 
a  staff  of  nearly  60  full-time  journalists 
and  has  editorial  responsibility  for  all 
Beacon  newspapers  -  a  small  daily,  10 
paid  weeklies  and  a  90,000  circulation 
free  newspaper. 

Beacon  is  a  growing  newspaper,  direct 
mail/hand  distribution  and  commercial 
printing  company.  We  need  the  right 
editor  to  make  our  superior  community 
newspapers  even  better.  The  salary  is 
excellent.  Send  resume  and  salary 
history  to  Bryan  Carter,  Vice  President 
Newspaper  Division,  Beacon  Communi¬ 
cations  Corp.,  20  Main  St.,  Acton,  MA 
0172{)-3596.  No  calls  please. 

EXPERIENCED  REPORTER 
The  Salinas  Californian,  a  Gannett 
newspaper,  needs  a  reporter  to  cover 
courts  and  GA.  We’re  in  a  newsy  area  8 
miles  from  the  Pacific  Ocean  and  2 
hours  south  of  San  Francisco.  Applic¬ 
ants  must  have  at  least  3  years  of  daily 
newspaper  experience,  including  courts 
experience.  No  phone  calls.  Clips  will 
not  be  returned.  Apply  to  Tom  Lee,  City 
Editor,  Salinas  (lalifornian,  PO  Box 
81091,  Salinas,  CA  93912.  EOE. 


WANTED  EDITOR  who  can  write  clear- 
cut  editorials  on  national,  state  and 
local  events;  motivate,  counsel,  and 
communicate  with  young  talented  staff; 
become  involved  in  30,000  population 
university  town;  be  watchful  eye  over 
city  and  county  government  and 
18,000  student  university.  Send 
resume  to  David  A.  Raese,  Publisher, 
Dominion  Post,  Greer  Building, 
Morgantown,  WV  26505. 

FEATURES  REPORTER  with  interest  in 
religion  coverage  sought  to  handle 
vari^,  challenging  reporting  on  staff  of 
aggressive  AM.  Contact  Jim  Willis, 
M.E.,  Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 

HANDS-ON  FEATURES  EDITOR:  Copy/ 
layout  editor  for  features  section  on 
7(3,000  Zone  5  daily.  Great  pay,  great 
opportunities  for  advancement  with 
nation-wide  newspaper  group.  We  need 
someone  to  move  pages,  boost  editing 
and  layout  standards.  Most  of  all,  we 
need  a  creative,  strong  leader  who 
wants  to  move  up  fast.  Box  2417, 
Editor  &  Publisher. 


I  If  you  value  good  English,  can  report 
j  sports  events  with  precise  writing  and 
'  clarity,  can  design  clean,  eye-catching 
pages  and  aren’t  afraid  of  work,  a  small 
but  highly  regarded  Western  Kentucky 
morning  daily  has  a  spot  for  you.  Clips 
and  references  a  must.  Box  2429,  Editor 
&  Publisher. 


HELP  WANTED 


_ EDITORIAL _ 

IN  THE  SUNNY  CARIBBEAN. ..skilled 
reporter  for  small  feisty  wkly  tabloid 
with  Am.  staff.  Photography,  layout 
skills  helpful.  Ideal  for  recent  grad. 
Salary  $140/wk  range.  Rare  opportunity 
for  diversified  professional  experience. 
Resume,  letter,  clips  to  Box  2466, 
Editor  &  Publisher. 


INVESTIGATIVE  REPORTER 
Award-winning  Northern  Virginia  weekly 
is  looking  for  an  experience  journalist 
to  cover  planning  commission,  local 
politics,  and  environmental  issues. 
Send  resume  and  3  clips  to  Editor,  The 
Fauquier  Democrat,  Box  631,  Warren- 
ton,  VA  22186. 


JOURNALIST  with  3  years  hard  news 
experience  required  for  non-profit  orga¬ 
nization.  Liberal  benefits.  20  days  off, 
two  weeks’  vacation,  no  weekends!  Call: 

Anita  Goldfeld  (212)  267-61 10 


KEY  POSITIONS 
IN  EXPANDING  OPERATION 

ASSISTANT  NEWS  EDITOR.  Candi¬ 
dates  should  have  at  least  3  years  of 
experience  on  a  news  desk;  show  imagi¬ 
native  layouts  and  use  of  graphics;  be 
aggressive  in  editing  wire  and  local 
copy.  Overnight  and  weekend  shift. 

ASSISTANT  METRO  EDITOR.  Candi¬ 
dates  should  have  reporting  and  editing 
experience  including  at  least  2  years  of 
supervisory  work.  Job  involves  planning 
coverage,  assigning  reporters  and  shap¬ 
ing  copy. 

Sophisticated  news  judgment  and  sharp 
editing  skills  are  essential  in  both  jobs. 
This  is  a  Gannett  newsapaper  in  a  highly 
competitive  market  1  hour  from  New 
York  City.  Send  resume,  samples  and 
names  of  references  to  Charles  Nutt, 
Executive  Editor,  The  Courier-News,  PO 
Box  6600,  Bridgewater,  NJ  08807. 


LIFESTYLE  EDITOR  for  55M  5  day  Cali¬ 
fornia  suburban  daily.  Looking  for  lead¬ 
er  to  strengthen  feature  section  and  give 
new  direction.  Experience  necessary; 
freshness  critical.  Resume  and  exposi¬ 
tion  of  personal  goals,  section  philoso¬ 
phy  and  salary  expectations  to  Box 
2477,  Editor  &  Publisher. 


MANAGING  EDITOR  for  MAINE  TIMES, 
a  19  year  old  weekly  issues  oriented 
newspaper.  MAINE  TIMES  is  a  state¬ 
wide  weekly,  published  for  readers  who 
demand  the  highest  standards  of  jour¬ 
nalistic  quality.  We  publish  articles  of 
significance  on  the  key  issues,  ideas 
and  people  affecting  Maine.  We  do 
investigative  reporting. 

Our  new  managing  editor  should  have 
solid  editing  experience,  a  strong 
graphics  orientation,  and  a  commit¬ 
ment  to  MAINE  TIMES  principles. 
Respond  to  Anna  Ginn,  Publisher,  41 
Main  Street,  Topsham.  Maine  04086. 


MANAGING  EDITOR 
Good  Times,  a  leading  news  and  enter¬ 
tainment  weekly,  is  offering  an  excel¬ 
lent  career  opportunity  for  an  energetic, 
savvy  ME  to  manage  a  staff  of  six.  Two 
years  management  experience  required 
with  strong  skills  in  the  following  areas: 
personnel  management,  layout  and 
design,  news  judgment,  budgeting, 
planning  and  marketing.  Our  news 
pages  have  perspective  and  bring  in  the 
reader  by  focusing  on  people:  how  and 
why  they  achieve  success;  how  they 
cope  with  each  other,  institutions  and 
modern  society.  Our  entertainment 
pages  are  informed  and  complete.  Ideal 
Monterey  Bay  location,  progressive 
audience.  Send  resume  and  clips  to 
Publisher,  (3ood  Times,  PO  Box  1139, 
Santa  Cruz,  CA  95061. 
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MANAGING  EDITOR  for  23,000  circu¬ 
lation,  7-day  morning  Florida  newspap¬ 
er.  Experience  in  equal  sized  or  larger 
newspaper.  Send  resume  to  the  Vero 
Beach  Press  Journal,  PO  Box  1260A, 
Vero  Beach,  FL  32961-1268. 


MID-SIZE  Zone  3  AM  in  university  city, 
nice  place  to  live,  seeks  reporter  with  3 
years  experience.  Letter,  resume,  clips 
to  Box  2444,  Editor  &  Publisher. 


MULTI-TALENTED  JOURNALIST  for 
Sunday  magazine  staff  of  Nevada's 
largest  newspaper.  Bright,  thoughtful 
feature  writer  with  layout  skills  needed. 
Hard  news  experience  helps.  We  want  a 
productive  writer  who  can  handle  all 
aspects  of  a  story  and  generate  wide 
range  of  own  ideas.  Send  resume  and 
clips  to  A. D.  Hopkins,  Las  Vegas  Review 
Journal,  PO  Box  70,  Las  Vegas,  NV 
89125-0070.  An  Equal  Opportunity 
Employer. 

NEW  HAVEN  REGISTER  (103,000 
daily;  140,000  Sunday)  seeks  creative 
individual  with  a  bright  sense  of  humor 
to  direct  lifestyles  department.  Should 
have  proven  record  as  motivator  and 
manager  and  a  demonstrated  ability  to 
produce  lively,  readable  lifestyle 
sections.  Cosmopolitan  area  on  Long 
Island  Sound,  70  miles  from  New  York 
City.  Salary  to  $45,000,  depending  on 
experience.  Send  resume  and  samples 
of  work  to  Managing  Editor,  40  Sargent 
Dr.,  New  Haven,  CT  06511. 


NEWS  EDITOR 

The  Sporting  News  Publishing 
Company,  a  101  year-old  sports  publi¬ 
cation,  is  seeking  an  experienced  copy 
editor  to  edit,  proofread,  write  head¬ 
lines,  generate  story  ideas  and  assign 
stories.  Strong  sports  background 
required.  The  successful  candidate  will 
have  three  to  five  years  at  a  major  publi¬ 
cation  (daily  newspaper  or  magazine). 
We  offer  an  excellent  benefit  package. 
Please  send  resume  and  salary  require¬ 
ments  to  Char  Strahinic,  The  Sporting 
News,  1212  N.  Lindbergh,  St.  Louis, 
MO  63132. 


NEW  SUNDAY  PROJECT  creates  three 
positions  on  Midwest,  mid-sized  daily: 

Editor  -  Take  charge  of  a  new  product. 
Solid  copy  experience  needed.  Manage¬ 
ment  experience  helpful. 

Sports  Copy  Editor  -  Help  head  up 
Sunday  sports  with  writing  and  copy 
editing.  Experience  needed  in  both 
areas. 

Reporter  -  Concentrate  on  features  and 
issue  stories  for  Sunday. 

All  jobs  require  weekend  hours.  Mail 
clips,  samples  of  layout  and  resume  to 
Box  2437,  Editor  &  Publisher. 


PHOTOGRAPHER 

We  are  looking  tor  an  award-winning 
shooter  with  at  least  3  years  (preferably 
more)  of  experience  on  a  daily  newspap¬ 
er.  Color  experience  preferred.  This  is  a 
Gannett  newspaper  1  hour  from  New 
York  City.  Send  resume  and  samples  of 
your  best  work  plus  tear  sheets  of  your 
entire  output  for  a  recent  week  to  Loren 
Fisher,  Photo  Editor,  The  Courier-News, 
PO  Fox  6600,  Bridgewater,  NJ  08807. 


MID-SIZE  Zone  3  AM  in  university  city, 
nice  place  to  live,  seeks  experienced 
copy  editor.  Good  heads  a  must.  Letter, 
resume,  clips  to  Box  2443,  Editor  & 
Publisher. 


PROGRESSIVE  MIDWEST  20,000, 
6-day  PM  seeks  experienced  Managing 
Editor.  Work  wire  desk,  editing,  layout, 
some  writing.  Also  includes  budgeting, 
staffing,  training,  etc.  Send  resume 
including  salary  requirements  to  J. 
McCullough,  News-Tribune,  426  2nd 
St.,  La  Salle,  IL  61301. 


HELP  WANTED 
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PHOTO/GRAPHICS  EDITOR  for  50,000 
circulation  central  Illinois  daily.  A  new 
psition  for  an  editor  with  proven  news 
judgment  and  training  or  experience  in 
photography,  newspaper,  graphics  and 
design.  Experience  as  an  editor/ 
supervisor  would  be  helpful.  Photo/ 
graphics  editor  will  supervise  staff  of 
five  photographers,  edit  daily  photo 
report,  plan  and  develop  electronic 
graphics  capabilities.  Salary  low  thir¬ 
ties.  Send  resume,  clips  to  John  Beck, 
Managing  Editor,  Champaign-Urbana 
News-Gazette,  Box  677,  Champaign,  IL 
61820. 


PUBLISHED  WRITER 
Experienced  writer,  pro-market  conser¬ 
vative  in  orientation  who  wants  to  think 
and  write  about  public  policy  issues? 
There  may  be  a  challenging  corporate 
writing  opportunity  for  you  in  Denver. 
Projects  cut  across  business  and  public 
policy  arenas.  Must  have  5-10  years 
heavy-duty  writing  experience  where 
your  ideas  have  been  published 
(speeches,  newspapers,  magazines, 
books).  Salary  $45-55,000  range  with 
an  outstanding  benefits  package.  Send 
cover  letter,  resume,  and  writing 
samples  to  Colorado  Media  Group,  Inc., 
5690  DTC  Blvd.,  Suite  615,  Englew¬ 
ood,  Colorado  80111. 


PULITZER  COMMUNITY  NEWSPAP¬ 
ERS  in  the  Chicago  area  have  2  open¬ 
ings  on  our  dailies.  The  first  is  for  a 
night  makeup  editor.  The  second  is  for  a 
night  copy  editor.  Some  experience 
preferred.  The  makeup  editor  will 
supervise  the  final  pasteup  of  several 
different  editions.  A  copy  editor  should 
know  layout,  headline  writing  and  copy 
editing.  Pulitzer  Community  Newspap¬ 
ers,  Gary  Thorne,  Editor,  5959  S. 
Harlem,  Chicago,  IL  60638. 


REPORTERS  -  Intelligent,  energetic, 
for  top-quality  daily  in  fastest  growing 
region  of  state.  One  for  education;  one 
for  county-seat  bureau.  Starting  pay, 
$15,000-$17,500,  depending  on 
experience.  Full  benefits.  Candidates 
from  Northeast  preferred.  Write:  Repor¬ 
ters,  Watertown  Daily  Times,  Water- 
town,  NY  13601. 


REPORTERS 

The  Sandusky  (Ohio)  Register  expects 
several  entry-level  reporting  openings. 
Send  resume,  5  feature  and  5  news 
clips  to  Rex  Rhoades,  314  W.  Market 
St.,  Sandusky,  OH  44870.  Ohio,  Pa., 
Ind.,  Mich,  applicants  preferred.  Start¬ 
ing  salary:  $235/week. 


REPORTER/FEATURE  WRITER  for 
progressive  Catholic  diocesan  paper  in 
Zone  5.  Some  photography;  can  learn 
on  the  job.  Recent  grads  considered. 
Send  cover  letter,  resume  and  clips  to 
Box  2454,  Editor  &  Publisher. 


REPORTER  for  small  weekly  in  NW 
Wyoming.  News,  features,  sports.  Near 
Big  Horn  mountains.  Resume,  clips  to 
Chris  Burns,  Greybull  Standard,  614 
Greybull  Ave.,  Greybull,  WY  82426. 

REPORTERS/COPY  EDITORS-  A  quality 
mid-sized  daily  seeks  strong  applicants 
for  both  positions.  If  you  are  already  one 
of  the  best  at  your  present  paper,  you 
should  apply  with  a  resume  and  clip¬ 
pings.  Northeast  area.  Box  2473, 
Editor  &  Publisher. 


REPORTER 

Sunday  newspaper  (135,000)  set  in  a 
beautiful  coastal  area  of  Northern  Zone 
1  is  looking  for  an  experienced  reporter 
with  strong  writing  skills  to  write  news 
and  news  features.  College  degree  and 
minimum  of  1  year  of  daily  newspaper 
experience  essential.  Excellent  salary 
and  company  paid  benefits.  Qualified 
persons  should  send  complete  resume 
anci  sample  clippings  to  Box  2474, 
Eoitor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


REPORTER 

Two  openings  at  the  Chattanooga  Times. 
Prefer  experience  in  covering  business 
or  government.  Send  letter,  resume  and 
clips  to  Paul  Neely,  Managing  Editor, 
Chattanooga  Times,  PO  Box  951, 
Chattanooga,  TN  37401. 

REPORTER 

50,000  Northeast  Iowa  PM  daily  seeks 
a  general  assignment  reporter  to  cover  a 
5  county  rural  area.  Farm  writing  a  plus. 
Send  resume  and  clips  to  George  Sauc¬ 
er,  Waterloo  Courier,  PO  Box  540, 
Waterloo,  lA  50704. 


SPORTS  COPY  EDITOR/LAYOUT 
PERSON.  Strong  layout  and  desk  orga¬ 
nizational  skills  needed.  Minimum  of 
about  2  years  experience  preferred. 
Reply  to  Editor,  John  D.  Gibson,  Green 
Bay  Press  Gazette,  PO  Box  19430, 
Green  Bay,  Wl  54307.  EOE/AA. 

SPORTS  WRITER/BACK  UP  EDITOR 
25,000  PM  seeks  strong  writer  for  one 
of  the  top  sports  departments  in  New 
England.  You  must  be  able  to  produce 
first-rate  game  coverage  and  features 
for  a  wide-open  section  that  covers 
everything  from  community  sports  to 
the  pros.  Successful  applicants  will  be 
able  to  serve  as  back  up  editor.  We  pay 
a  competitive  salary,  provide  excellent 
benefits.  We're  fast-paced  and  are 
located  in  an  aggressive,  flourishing 
Southeastern  New  England  market. 
Send  resume,  clips,  layout  to:  Bob 
Croce,  Sports  Editor,  The  Sun  Chroni¬ 
cle,  Box  600,  Attleboro,  MA  02703. 


STATE  CAPITOL  REPORTER 
Zone  2,  100,000  plus  circulation  daily 
seeks  aggressive  investigative  reporter 
with  creative  ideas,  ability  to  break  out 
of  the  pack.  Minimum  4  years  experi¬ 
ence.  Send  resume,  salary  require¬ 
ments,  clips  to  Box  2461,  Editor  & 
Publisher. 


STATE  EDITOR 

We're  looking  for  someone  with  a  good 
grasp  of  farm  and  rural  issues  in  the 
Midwest  to  provide  direction  for  4-per- 
son  desk  as  well  as  doing  reporting, 
primarily  on  agricultural  issues.  We  are 
a  50,000  PM  daily  in  Northeast  Iowa. 
Send  resume  and  clips  to  George  Sauc¬ 
er,  Waterloo  Courier,  PO  Box  540, 
Waterloo,  lA  50704. 


THE  ARIZONA  DAILY  STAR  is  seeking 
an  assistant  city  editor  ($600+, 
depending  on  experience)  and  a  sports 
copy  editor  ($400  +  ,  depending  on 
experience).  Candidates  for  assistant 
city  editor  should  have  at  least  three 
years'  experience  as  an  assigning  editor 
and  supervisor.  Candidates  should  edit 
copy  flawlessly  and  generate  compell¬ 
ing  story  ideas.  Applicants  for  the  sports 
copy  editor  position  should  be  exper¬ 
ienced,  solid  grammarians  and  have  a 
broad  background  in  major  sports.  The 
Star,  based  in  Tucson  is  one  of  the 
state's  leading  newspapers  and  the 
largest  in  Southern  Arizona.  Send  brief 
cover  letter,  resumes,  non-returnable 
clips  and  references  to  John  Peck, 
managing  editor.  The  Arizona  Daily 
Star,  PO  Box  26807,  Tucson,  AZ 
85726-6807.  Please  note  the  job  for 
which  you  are  applying  on  the  outside  of 
the  envelope.  No  phone  calls. 

The  Daily  News  is  seeking  a  person  to 
fill  an  entertainment/feature  position  on 
its  wire  desk.  Applicants  should  be 
experienced  in  page  design;  copy, 
headline  and  photo  editing;  and 
possess  organizational  skills.  This 
person  will  manage  entertainment  and 
feature  pages,  a  weekend  entertain¬ 
ment  tabloid,  a  TMC  publication, 
church  news  pages.  State  salary 
requirements.  Apply  to  Tom  Conner, 
Daily  News,  PO  Box  2949,  Fort  Walton 
Beach,  FL  32549. 


HELP  WANTED 


EDITORIAL 


TYPESETTER  skilled  in  desktop 
publishing  for  small,  wkly  Caribbean 
newspaper.  Low  salary,  ideal  for  begin¬ 
ner  wanting  experience  and  growth. 
Resume,  letter,  work  samples  to  Box 
2468,  Editor  &  Publisher. 


WANTED:  “NEVER-EVER"  SKIERS 
Any  editor  or  freelance  writer  who  has 
never  skied  but  would  like  a  chance  to 
learn  this  winter  and  write  about  the 
experience.  We  want  all  the  other 
"never-ever"  skiers  out  there  to  learn 
more  about  getting  started  in  alpine  and 
cross  country  skiing  through  your 
personal  experiences.  If  you  have  an 
assignment  for  such  a  story  in  hand  or 
the  strong  possibility  of  getting  one 
based  on  this  arrangement,  write  to  us. 
We  will  help  coordinate  transportation 
and  lodging  to  the  ski  area  in  your 
region,  ski  equipment  rental  and  your 
first  ski  lesson. 

If  you  have  any  children  who  are  also 
"never-ever”  skiers  and  think  your  story 
could  include  information  about  child¬ 
ren  and  skiing,  let  us  know. 

Write  tO:  "Never-Ever"  Ski  Trip 
Dorf  &  Stanton  Communications 
111  Fifth  Avenue,  8th  floor 
New  York,  NY  10003 


WE  ARE  looking  for  an  experienced 
copy  editor  who  can  work  both  with 
people  and  with  words.  Must  have 
excellent  language  skills  and  sound 
news  judgment,  the  ability  to  revise  a 
story  when  it  needs  it  and  the  confi¬ 
dence  to  let  it  alone  when  it  doesn’t. 
Must  be  able  to  work  in  close  coopera¬ 
tion  with  reporters,  yet  adhere  strictly  to 
our  high  standard  for  clarity  and  reada¬ 
bility.  Minimum  3  years  copy  desk 
experience,  some  reporting  experience 
preferred.  Send  resume,  clips  and 
2-page  autobiography  to  William  K. 
Warren,  Managing  Editor,  Roanoke 
Times  &  World-News,  PO  Box  2491, 
Roanoke,  VA  24010.  Equal  opportunity 
employer. 


WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing, 
Box  3658-J,  Lacey,  WA  98503. 


Wordsmith  with  good  layout  skills  will 
find  a  career  opportunity  at  GOLF 
WEEK,  a  13-year-old  tabloid  serving 
readers  who  play  golf  and  the  travel, 
hospitality,  manufacturing,  fashion  and 
real  estate  development  industries  who 
want  to  reach  them.  Must  be  familiar 
with  electronic  news  desk  and  have 
basic  knowledge  of  golf.  Sports  desk 
experience  unnecessary  but  preferred. 
No  phone  calls.  Send  resume,  refer¬ 
ences,  salary  history  to  Tom  Stine,  Golf 
Week  Publications,  PO  Box  1808, 
Dundee,  FL  33838. 


WRITER/ANALYST 

Premier  service  monitoring  overseas 
terrorism  and  political-stability  risks  for 
US  companies  seeks  journeyman  jour¬ 
nalist  with  excellent  writing  skills.  Wire 
service  and/or  foreign  experience 
preferred.  Miami  location.  Excellent 
salary/benefits.  Send  resume  and  2 
writing  samples  to  PO  Box  41-4177, 
Miami  Beach.  FL  33141. 


WRITER-New  Mexico  State  University’s 
College  of  Agriculture  and  Home 
Economics  seeks  media  specialist  for  a 
professional  position  writing  and  editing 
organizational  publications  and  assist¬ 
ing  other  communications  projects. 
Demonstrated  creative  ability  essential. 
BA  degree  and  minimum  3  years  experi¬ 
ence.  Ability  to  write  for  spoken  word  is 
a  plus.  Send  letter  of  application,  3 
writing  samples,  and  a  list  of  3  refer¬ 
ences  by  Nov.  30th  to  Terry  Canup, 
Dept.  3AI,  Box  30003,  Lis  Cruces,  NM 
88003.  NMSU  is  an  equal  opportunity, 
affirmative  action  employer. 


50 


EDITOR  &  PUBLISHER  for  October  31,  1987 


HELP  WANTED 


UBRARY 


FIELD  SERVICE  MANAGERS 
Graphic  Management  Associates  Inc., 
the  inserter  company,  has  immediate 
requirements  for  field  service  managers 
responsible  for  the  installation  and 
training  of  GMA  inserting  systems  to  the 
newspaper  industry  throughout  the 
United  States.  Please  forward  resume 
to  Graphic  Management  Associates 
Inc.,  11  Main  St.,  Box  55,  Southboro, 
MA  01772.  Attn:  Manager,  Human 
Resources. 


_ MAILROOM _ 

MAILROOM  FOREMAN-Zone  2,  large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system, 
1472P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
National  Inserting  Systems  of  Allen¬ 
town,  PA  has  an  immediate  require¬ 
ment  for  a  Production  Manager.  This 
individual  should  have  general  news¬ 
paper  production  experience  as  well  as 
mailroom  inserting  systems  knowledge. 
Job  responsibilities  include  organiza¬ 
tion  skills,  human  resources  knowledge 
and  the  attainment  of  production  goals. 
Excellent  salary  and  benefits.  Please 
reply  to  Manager,  Human  Resources, 
NATIONAL  INSERTING  SYSTEMS, 
794  Roble  Rd.,  Allentown,  PA  18103. 


_ MARKETING _ 

SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems--the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company's  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  tO: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 


PHOTOJOURNAUSM 

PHOTOJOURNALIST  -  The  Times- 
News,  a  22,000,  7-day  morning  daily  in 
Southern  Idaho,  is  looking  for  a  photo¬ 
journalist  to  add  to  its  local  and  hard 
news-report.  We're  a  leading  small 
paper  in  the  Northwest,  with  a  photo 
emphasis  on  content,  strong  images 
and  clarity.  No  grip-and-grins  or  check- 
passings  here.  If  you  have  the  talent  to 
capture  the  rural  west  and  small  city  on 
film,  send  your  resume,  your  best 
samples  or  slides,  and  reference  names 
to  Skye  Saveson,  Chief  Photographer, 
The  Times-News,  Box  548,  Twin  Falls, 
ID  83303. 


HELP  WANTED 


PRESSROOM 


5-UNIT  GOSS  COMMUNITY  with 
community  folder,  second  shift  press¬ 
man.  Unassisted  on  press  and  quality 
press  work.  Send  resume  to  Don  Reider- 
man,  Bellevue  Gazette,  107  N.  Sandu¬ 
sky  St.,  Bellevue,  OH  44811. 

EXPERIENCED  PRESSMAN 
Excellent  opportunity  for  an  exper¬ 
ienced  letter  press  pressman  with  a 
minimum  of  5  years  experience.  This 
individual  must  have  a  good  working 
knowledge  of  pressroom  maintenance. 
This  job  requires  working  nights  and 
weekends.  We  have  (2)  12  unit  Goss 
presses,  Mark  I  and  Mark  II  units,  3-2 
folders  and  an  automatic  inking  system. 
We  offer  an  excellent  benefit  package. 
Salary  commensurate  with  experience. 
Send  resumes  to  John  Walker,  6700 
Bluebonnet  Rd.,  Baton  Rouge,  LA 
70809. 


PRESSMAN/SUPERVISOR  experience 
on  Goss  community  or  suburban  press. 
Ability  to  supervise.  Excellent  fully  paid 
benefits  and  pension.  Call  (215) 
365-1155. 


PHOTOGRAPHY 

PHOTO  MANAGER  for  a  60M  north  L.A. 
area  5  day  community  daily.  Need 
someone  to  take  us  to  next  step  photo¬ 
graphically;  familiar  with  4-color;  tech¬ 
nical  knowledge;  management  experi¬ 
ence.  Company  paid  benefits,  profit 
sharing,  salary  negotiable,  commensu¬ 
rate  with  experience.  (Contact  Don 
Hanson,  or  Bernie  Guzenske  (805) 
273-2700. 


POSITIONS 


WANTED 


ADMINISTRATIVE 

Circulation  Director/Asst  to  Publisher/ 
General  Manager-Dailies/Weeklies. 
Outstanding  sales  and  people  skills. 
20 -F  years  in  strong  competitive  mark¬ 
ets  25,000-30,000  D&S  with  staff  of 
20-250.  Marketing,  Sales,  Budgets/ 
P&L,  TMC,  Fleet  &  Mailroom,  Labor 
Relations,  Negotiations  experience  with 
dailies  and  weeklies.  Results  oriented. 
Write  Box  2471,  Editor  &  Publisher. 

EXPERIENCED,  MOTIVATED  young 
professional  looking  for  a  new,  innova¬ 
tive  challenging  management  position. 
My  experience  includes  five  years  of  an 
advertising  background  with  four  of 
these  years  in  management.  I  am  well 
rounded  in  circulation,  advertising, 
promotions,  accounting,  editorial  as 
well  as  overall  people  management.  I 
have  had  experience  with  a  Daily,  Daily 
TMC,  Shoppers,  Tourist  Guides  and 
special  promotional  sections  all  within 
the  same  media  organization.  I  am  as 
innovative  as  they  come  and  I  strongly 
believe  that  a  paper's  success  comes 
from  the  input  of  all  its  employees.  My 
background  includes  a  BA  with  major 
emphasis  on  communications  general, 
consistent  company  management  and 
innovation  awards  as  well  as  awards 
from  local  community  involvement.  I 
am  willing  to  relocate  and  I  am  not 
afraid  of  competition.  Please  send  your 
inquiries  to  Box  2470,  Editor  & 
Publisher. 


PUBLISHER/GENERAL  MANAGER. 
Experienced  as  daily  and  weekly 
publisher  with  a  zest  for  accomplish¬ 
ment  and  bottom  line.  Ready  for  move 
to  top  responsibility.  Box  2446,  Editor 
&  Publisher. 


POSITONS  WANTED 


ADMINISTRATIVE 

PUBLISHER/GENERAL  MANAGER 
Young  Age  40,  23  years  experience  in 
all  phases  of  newspaper  and  printing 
management.  I  am  presently  Vice  Presi¬ 
dent  Chief  Operating  Officer  of  a  large 
printing  and  publishing  company.  I 
have  taken  this  company  in  one  year 
from  a  two  hundred  thousand  dollar 
loss  to  a  one  hundred  thousand  dollar 
profit.  If  you  want  good  management, 
profit  and  quality  newspaper  write  Box 
2476.  Ed'tor  &  Publisher. 


Increase  your  bottom  line! 
Treasurer/Controller  of  midsize  daily 
needs  a  new  challenge.  Experienced  all- 
around  newspaper  executive  with  excel¬ 
lent  q^ualifications.  Proven  administra¬ 
tor.  Sharp  communications/people 
skills.  Save  yourself  the  recruiter's  fee 
because  the  best  candidate  is  right 
here.  Reply  to  Box  2479,  Editor  & 
Publisher. 


PAGE  DESIGNER.  MAC  experienced, 
graphics,  PageMaker  software,  writer/ 
photography.  Hard  working,  creative, 
ambitious.  Publ.  monthly  magazine, 
seek  similiar  position,  metro  area, 
prefer  SE.  West.  Available  now.  (615) 
693-5569. 


_ CIRCULATION 

BOY  CREW  SPECIALIST 
See  ad  under  Circulation  Services. 


CIRCULATION  DIRECTOR/MANAGER 
Professional  seeking  opportunity  to 
direct  sales/management.  Ability  to 
provide  strong  people  oriented,  profes¬ 
sional  management  skills,  strong  orga¬ 
nizational  and  strong  leadership  skills. 
23  years  experience  in  progressive 
sales,  service,  and  collections,  prog¬ 
rams,  TMC,  Mail,  ABC  systems,  and 
policy  managements,  rates,  bounda¬ 
ries,  motor  routes  and  single  copy  AM/ 
PM  dailies.  Box  2451,  Editor  & 
Publisher. 


COMPUTER  TECHNOLOGY 


"I  will  work  tor  nothing,  forever,  after 
you  pay  what  we'll  call  an  employment 
fee  of  $2,495.  I'll  file  your  stories  from 
your  front-end  systems  and  then 
retrieve  them  and/or  conduct 
research...  all  automatically  in  seconds! 
I'll  improve  your  bottom  line  and 
product  or  return  your  fee.  You  can  cost- 
justify  me  in  a  hurry!  That's  how  fast 
progressive  journalists  should  write  for 
the  facts  in  care  of:  Kim  Sexton,  Stauf¬ 
fer  Gold,  P.O.  Box  458,  Independence, 
MO  64051.  I'm  from  Missouri  and  I'll 
show  you!" 


POSITIONS  WANTED 


_ CARTOONIST _ 

EiCPERIENCED  EDITORIAL  CARTOON¬ 
IST  -  seeks  full  time  position  doing  what 
he  loves  best!  Call  (617)  922-9277  for 
samples  and  resume. 


_ EDITORIAL _ 

AGGRESSIVE  young  reporter  seeks 
position  at  small  to  mid-sized  paper. 
Recent  grad,  lots  of  experience  from 
internships  and  freelancing  in  science, 
business,  law  and  social  issues.  C. 
Coulter,  Box  1108,  Cedar  Ridge,  CA 
95924.  (916)  273-8283. 


BUSINESS,  FINANCIAL,  ECONOMICS 
AUTHOR/J()URNALIST  seeks  to  write 
Business-Economics  column.  Author  of 
recent,  acclaimed  business  book,  12 
years  financial  writing  for  national 
publications,  doctoral-level  economics 
study.  Promises  lively,  thought- 
provoking  column.  Will  relocate  to  cover 
regional  as  well  as  national  and  interna¬ 
tional  issues.  Would  like  1  column/ 
weekly  to  start.  Full-time  after  comple¬ 
tion  of  current  book  contracts.  Box 
2439,  Editor  &  Publisher. 

ENTHUSIASTIC,  YOUNG  REPORTER 
seeking  position  on  a  small  to  mid-sized 
daily.  Any  Zone.  Recent  grad  with 
magazine  and  daily  experience.  Box 
2478,  Editor  &  Publisher. 


FREELANCE  REPORTER  with  two  years 
experience  at  community  weekly  seeks 
full-time  reporting  or  copy-editing  job. 
Skilled  in  hard  news,  features,  layout, 
headlines,  copy-editing  and  came'a. 
Box  2453,  Editor  &  Publisher. 


METRO  COPYEDITOR,  veteran  small 
daily  news/wire  editor  seeks  position 
with  layout,  responsibility.  Nine  state 
page  one  design  awards  in  competitive 
Florida.  Member  SND.  (305) 
686-6506. 


RAZOR  SHARP  ad  writer  with  10  years 
in  graphics  is  eager  to  get  J-career  in 
gear  as  copy  editor  for  small/mid-size 
daily.  Kent  State  news-ed  grad,  former 
“natural"  on  college  daily's  desk.  Dean 
Curtis,  11917  Sunshine  LN.,  St.  Pete, 
FL  33706.  (813)  360-2506. _ 

SPORTS  DESKMAN  with  four  years  on 
Top  10  circulation  daily  ready  for  career 
move  and  management  position.  Eye¬ 
catching  layouts,  eye-grabbing  head¬ 
lines,  sharp  eye  on  editing,  all  eyes  on 
news  judgment;  have  worked  slot, 
layout  desk,  rim,  special  sections.  Box 
2464,  Editor  &  Publisher. 


_ MAILROOM _ 

MAILROOM/PRODUCTION  MANAGER 
looking  for  challenge  and  growth. 
Knows  from  equipment  to  budgets. 
People  oriented  and  quality  minded. 
Box  2447,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 


How  to  sell  more  national  advertising  In  newspapers 


By  John  Meskil 

I’d  like  to  have  a  dollar  for  every 
time  I’ve  been  asked  the  question  by 
newspaper  publishers  and  represen¬ 
tatives:  “How  can  we  sell  more 
national  advertisers  on  using  newspa¬ 
pers?’’ 

They  say  we  have  taken  steps  to 
entice  the  national  advertiser,  such 
as:  lowering  the  rates;  better  color; 
continued  improvement  in  produc¬ 
tion  facilities;  willingness  to  provide 
special  positions;  etc. 

All  of  these  are  positive  moves  and 
I  applaud  them  as  important  steps  that 
will  help  newspapers  gain  more 
advertising  but,  before  attempting  to 
sell  any  product,  you  must  first 
examine  the  trends  that  are  taking 
place  in  the  advertising  community. 

In  1987,  a  number  of  factors  have 
changed  the  media  world.  While  few 
of  them  are  new  or  individually 
remarkable,  together  they  will  affect 
media  for  the  next  five  or  10  years. 

Most  of  these  factors  are  demo¬ 
graphic,  economic,  technological, 
governmental,  social,  and  cultural 
issues. 

The  trends  affecting  media  decision 
makers  today  are:  increasing  frag¬ 
mentation  of  the  marketplace;  the 
related  growth  of  alternative  adver¬ 
tising  and  promotion  media;  increas¬ 
ing  cost  pressures;  greater  dissatis¬ 
faction  with  traditional  measures  of 
advertising  effectiveness;  increasing 
and  changing  responsibilities  within 
media  departments  —  and  a  shift  of 
media  management  from  advertising 
agencies  to  the  corporate  marketing 
department. 

The  fragmentation  of  what  once 
was  a  mass  market  is  the  result  of  a 
number  of  environmental  changes 
over  time  or,  rather,  the  cumulative 
interactions  of  those  changes. 

Perhaps  the  most  dramatic  of  them 
has  been  the  technological  break¬ 
throughs  that  have  dramatically 
increased  computer  power  and 
reduced  its  cost,  giving  marketers  the 
ability  to  examine  markets  in  a  much 
more  analytical  and  detailed  way. 

Now  they  have  a  cost-effective 
means  of  getting  nearer  and  nearer  the 
individual  making  the  decision  to  buy. 


(Meskil  is  executive  vice  president/ 
media  and  administration,  Warwick 
Advertising  Inc.  He  gave  this  speech 
before  a  New  York  chapter  luncheon  of 
the  Newspaper  Advertising  Sales  Asso¬ 
ciation.) 


In  demographic  terms  alone,  the 
result  has  been  smaller  clusters  of 
customers:  not  “women,”  but  work¬ 
ing  or  non-working  women;  not 
“married  couples,”  but  married  or 
cohabiting  couples;  not  “parents,” 
but  single  or  married  parents;  not 
“Hispanic,”  but  Hispanic  where 
(Los  Angeles?  Miami?  New  York?); 
not  “old,”  but  young-old,  old-old,  or 
very-old;  not  “household,”  but 
single-person,  or  family,  or  male¬ 
headed  or  female-headed  household; 
and  so  on. 

Each  distinction  is  becoming  more 
critical  to  marketers  in  general  and 
media  people  in  particular. 


They  cluster  in  ever-smaller 
groups:  network  audiences  get 
smaller;  print  media  become  ever 
more  esoteric;  channels  of  distribu¬ 
tion  become  more  varied.  People’s 
personal  responses  to  messages 
change.  New  technologies  encourage 
a  degree  of  individual  command  over 
both  medium  and  message  that  did 
not  exist  before.  Diversity  is  the 
word. 

Media  alternatives 
Thanks  to  different  social  impera¬ 
tives,  new  technologies,  deregula¬ 
tion,  among  other  things,  we  now 
must  deal  with  an  ever-wider  range  of 
both  advertising  and  communications 
media  options:  cable  superstation, 
independent  and  even  PBS  as  well  as 
network;  local  as  well  as  national; 
more  and  more  specialized  print 
media;  AM  stereo  as  well  as  AM 
mono;  catalogs  as  well  as  magazines; 
direct  as  well  as  outdoor;  etc. 

Increased  cost  pressures 
As  an  analysis  of  economic  trends 
suggests,  the  economy  will  grow 
more  slowly  than  it  has  in  recent 
years.  Issues  like  the  budget  and  trade 
deficits  give  advertisers  pause. 
Money  is  still  hard  to  come  by. 

Changing  responsibilities 

Yesterday,  media  managers  had  to 
make  the  least  expensive  buy  possi¬ 
ble;  specialize  in  media;  ask  how 
much;  ignore  promotion  media;  mea¬ 


sure  reach  and  frequency. 

Today  they  have  to  make  the  most 
effective  buy  in  terms  of  the  market¬ 
ing  strategy;  specialize  in  markets, 
market  segments,  regions,  products; 
ask  whether  the  media  buy  furthers 
the  overall  marketing  objective;  coor¬ 
dinate  media  and  promotion;  measure 
effectiveness. 

You  might  say  that  this  trend 
toward  target  marketing  should  help 
newspapers  with  their  ability  to  pin¬ 
point  markets  and  provide  local 
impact.  Obviously  this  has  not  hap¬ 
pened. 

In  1970,  newspapers  had  almost  a 
30%  share  of  total  advertising  media 


expenditures.  In  1986,  newspapers 
share  has  gone  down  to  27.4%  and  the 
signs  are  for  continued  decline  in  mar¬ 
ket  share.  Television  and  promotion 
have  been  the  recipients  of  the  growth 
that  newspapers  lost. 

I  think  newspapers  are  a  great 
medium  because  they  produce  sales. 
This  is  documented  again  and  again  at 
the  local  level  but  you  have  to  be  more 
aggressive  in  selling  the  medium. 

You  should: 

1.  Sell  newspapers  as  a  quality 
medium.  Too  often,  newspapers  are 
sold  as  a  mass-reach  medium  touch¬ 
ing  virtually  everybody  in  the  market. 
I  think  newspapers  should  be  sold 
more  for  their  reach  of  upscale  peo¬ 
ple.  Newspaper  readers  have  quality 
demographics  but  the  medium  has  not 
been  sold  that  way. 

2.  Sell  at  the  top.  Too  often  news¬ 
papers’  sales  representatives  know 
the  assistant  planner  better  than  the 
media  supervisor  or  media  director.  A 
greater  effort  should  be  made  to  culti¬ 
vate  top  management.  Bring  me  ideas 
on  how  to  use  the  medium  better. 

3 .  Find  a  way  to  sell  creative  peo¬ 
ple.  Creative  people  don’t  normally 
think  of  newspapers  unless  it  is 
pushed  by  the  client  or  media  buyer. 
The  creative  people  can  be  reached.  It 
may  be  difficult  at  times  but  you  have 
to  keep  trying. 

For  example,  the  New  York  Times 
(Continued  on  page  31) 


You  might  say  that  this  trend  toward  target 
marketing  shouid  heip  newspapers  with  their  abiiity 
to  pinpoint  markets  and  provide  iocai  impact. 
Obviousiy  this  has  not  happened. 
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Quality  and  commitment: 
The  best  in  pictures. 


“In  news  photography,  the 
moment  is  a  fragile  thing.  It’s 
fleeting,  sometimes  even  unseen  by 
the  naked  eye.  Our  job  as  AP 
photographers  is  to  make  sure  we 
do  not  miss  that  moment.” 

Bob  Daugherty  of  The  Associated 
Press  is  one  of  the  top 
photographers  in  the  Washington 
news  corps  and  has  spent  23  years 
at  AP,  capturing  fragile  moments  on 
film,  making  them  endure. 

“It’s  an  awesome  responsibility. 
Sometimes  you’re  the  only  AP 
photographer  on  a  particular 
breaking  story.  And  more  than  a 
thousand  newspapers  are 
depending  on  you  for  the  definitive 


picture.  There’s  no  room  for  being 
second  best." 

Bob  Daugherty’s  dedication  is 
shared  by  AP  photographers 
everywhere  —  whether  covering  a 
dangerous  war,  a  routine  press 
conference,  or  illustrating  a  feature. 
Sixteen  Pulitzer  Prizes  attest  to  their 
skill  and  determination. 

Thanks  to  modern 
communications,  the  images  they 
shoot  are  shared  almost 
instantaneously  around  the  world, 
increasingly  in  color,  for  the  benefit 
of  the  thousands  of  member 


newspapers  and  broadcasters  who 
own  AP. 

Like  Daugherty,  the  2,850  people 
who  staff  AP’s  219  offices  around 
the  world  are  dedicated  to  giving 
these  members  the  highest  quality 
service  in  the  news  industry  —  a 
goal  that  is  a  continuing 
commitment  of  everyone  in  AP. 

“A  good  picture  is  like  a  well- 
written  story.  AP  photographers 
have  a  tremendous  amount  of  pride 
in  their  product.  They  are, 
regardless  of  the  assignment, 
shooting  their  best.” 

Associated  Press 

Quality.  Commitment. 


Bob  Daugherty  at  the  Washington  bureau. 


Suzanne  Vlamis 


THE  STORYTELLER 


The  power  of  a  good  storyteller  surprises.  It  can 
explode  into  the  reader’s  consciousness  or  it  can  slip  in  ever 
so  gently.  Rheta  Grimsley  Johnson  fashions  universal  tales, 
woven  from  bits  of  ordinary  people  and  places. 

“Warhol  was  wrong,’’  she  says.  “Not  all  of  us  will 
be  famous,  even  for  15  minutes.  I  find  myself  drawn  to  tell¬ 
ing  stories  about  those  whose  stories  might  not  get  told 
otherwise.’’ 

Unassuming,  compelled  by  a  need  to  write,  Rheta 
Grimsley  Johnson  gives  us  fresh  insights.  Whether  it’s  the 
recollection  of  bouncing  along  dirt  roads  in  the  rural  South 
or  facing  mortality  at  the  sight  of  a  hospital  bracelet  on  a 
parent’s  thin  wrist,  she  uses  her  keen  reporting  skills  to  put 


daily  life  into  larger  perspective. 

Her  column,  written  four  times  a  week  for  The  Com¬ 
mercial  Appeal  in  Memphis,  is  available  to  more  than  250 
newspapers  through  Scripps  Howard  News  Service.  She  has 
won  the  National  Headliner  Award  for  outstanding  local 
interest  column,  the  Ernie  Pyle  Award  for  human  interest 
writing  and  the  American  Society  of  Newspap)er  Editors’ 

Best  Newspaper  Writing  Award  for  commentary.  And  she 
was  inducted  into  the  Scripps  Howard  Hall  of  Fame  when  she 
won  Writer  of  the  Year  honors  for  three  consecutive  years. 

Rheta  Grimsley  Johnson.  Observer.  Reporter.  Story¬ 
teller.  One  of  the  more  than  8,000  people  at  Scripps  Howard 
Newspapers. 


PEOPLE  COMMITTED  TO  EXCELLENCE 

SCRIPPS  HOWARD 
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